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You  know  Gannett  for  its  newspapers  and  broadcast  stations. 
But  you  may  not  know: 

•  We  have  more  than  60  publications  in  the  USA  with  their 
own  Internet  sites  including  USATODAY.com,  a  leading 
national  site. 

•  We  have  Web  sites  at  16  of  our  television  stations. 

*  Our  local  sites  appear  in  such  cities  as  Cincinnati,  Detroit, 
Wilmington,  Nashville,  Des  Moines,  Atlanta,  Phoenix  and 
Washington,  D.C. 

•  We  have  another  24  regional  and  specialty  portals  in  the 
United  Kingdom  operated  by  our 


Newsquest  subsidiary. 

•  We  are  key  partners  in  local  and 
national  ventures  involving  auto,  real 
estate  and  employment  advertising. 

•  Our  sites  should  generate  more  than 


Gannett: 
On  Course 


$55  million  in  online  revenue  this  year, 
and  that  is  growing. 

We  have  done  all  this,  but  we  haven’t 


and  Online 


joined  in  the  Internet  hype. 

Instead,  we  have  taken  a  persistent  course  of  building  our 
franchises  and  serving  our  readers,  viewers  and  advertisers 
online  -  just  as  we  serve  them  with  our  newspapers  and 
television  stations. 

News  and  information  -  where  you  need  it  when  you  need  it. 
With  more  to  come. 

That’s  Gannett. 
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In  the  drive  for  superior 
printing  solutions, 
rely  on  TKS. 

TKS.  More  than  a  century  since  our  founding,  we're  still  racing  ahead 
of  the  rest  to  provide  publishers  with  winning  solutions. 


Big  Solutions 

The  ColorTop  7000  offers  Shaftless  Technology  for  unmatched  speed,  improved 
quality  and  more  precise  control  of  Web  tension. 

This  double-width  press  is  available  as  a  couple  to  couple  or  as  a  unit  drive  shaft¬ 
less  tower.  The  couple  to  couple  model  can  be  configured  for  flying  plate  and  page 
changes. 


Super  Drive  System  (SDS)- speed  of  85,000  CPH 
Anti-fan-out  rollers  between  each  printing 
impression 

Digital  ink  pump  or  open  fountain  inking 
Jaw  Folders  and  split  arm  RTFs 


Fast  Solutions 


Upgrade  your  existing 


press!  For  reduced  waste 


and  quality  improvement, 


theproven  TKS-TNPC 


upgrade  or  new 


press  package  is  the 


Reach  speeds  of  up  to  51,000  CPH  with  the  ColorTop  3000, 
the  single  width  newspaper  and  semi-commercial  press. 

*  Available  with  open  segmented  fountains  or  digital 
ink  pumps 

*  Standard  with  shaftless  drive  system 


intelligent  way  to  go. 


Bright  Solutions 


The  ColorTop  3000CM  is  based  on  the  technology  of  the 
ColorTop  3000,  and  has  been  developed  for  commercial  printing. 

*  Single  width  one  around,  with  a  speed  of  51,000  CPH 

*  Open  fountain  inking,  including  three  ink  form  rollers 

On  display  at  NEXPO  2000 


Come  visit  us  at  Nexpo  2000  Booth  #3935 


Satisfaction  Through  New 
Technology  Development 

1201  Commerce  Drive 
Richardson,  TX  75081 
800-375-2857 
Fax:  972-437-5858 
Email:  sales@tkspress.com 
Web  site:  www.tksusa.com 
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Whew!  At  first  I  thought 
THE  enriching  “Digital  How- 
To”  column  had  become  a  ca¬ 
sualty  of  your  new  E^P  re-design. 

Thanks  for  keeping  such  a  valuable  “por¬ 
tal”  of  Web  information. 

By  the  way,  the  graphics  and  typogra¬ 
phy  of  your  new  book  are  awesome  —  a 
real  “big  magazine”  image.  It  reminds  me 
of  the  glory  days  of  photojournalism  with 
Look  and  Life. 

JOHN  ALTER 

RETIRED  PUBLIC-RELATIONS  EXECUTIVE 
Bascom.  Fla. 

‘FANNY  PAITEH'rOlLIES 

Alicia Mundy’s  column,  “Gener- 
al  Disorder,”  in  E^P  (May  22,  p. 
34)  reflects  more  ignorance  of 
how  newspapers  work  than  mere  feminist 
outrage  that  women  in  the  military  can 
be  held  to  a  standard  of  equality. 

She  complains  that  after  The  Washing¬ 
ton  Times  on  March  30  broke  the  stoiy'  of 
Lt.  Gen.  Claudia  Kennedy’s  sexual- 
harassment  accusation  against  a  male 
major  general,  Larry  Smith,  the  Times 
did  not  publish  a  story  on  May  11  that  the 
U.S.  Army  had  verified  her  charge.  In¬ 
deed,  we  did  not,  and  several  reporters 
and  editors  at  the  Times  felt  the  heat  for 
it.  We  were  scooped  on  our  own  stoiy  by 
The  New  York  Times  and  The  Washington 
Post.  We  did  not  have  a  happy  newsroom 
on  the  morning  of  May  11. 

Mundy  further  complains  that  we 
printed  a  story  the  following  day,  “on 
Page  Three,”  not  about  the  Army’s  verifi¬ 
cation  but  about  Smith’s  vow  to  challenge 


the  accusation.  By  now,  the  story  was  24 
hours  old,  which  in  the  trade  is  called  “a 
second-day  stoiy,”  and  most  newspapers 
try  to  find  a  new  lede  for  a  second-day 
stoiy.  We  do  not  regard  a  large  headline 
at  the  top  of  Page  Three  to  be  a  hiding 
place  for  important  stories;  we  regard 
Page  Three  as  the  place  for  stories  that 
are  almost  important  enough  for  Page 
One.  In  passing,  and  without  assigning 
sinister  motive,  I  point  out  that  The 
Washington  Post  put  its  original  Kennedy 
accusation  story,  reduced  to  a  brief,  on 
Page  Five  a  day  after  we  broke  the  story. 

Mundy  was  annoyed  that  our  reporting 
by  Rowan  Scarborough  was  as  thorough 
as  it  is,  in  noting  Kennedy’s  political  con¬ 
nections  (“said  to  be  Hillary  Rodham 
Clinton’s  favorite  general”)  and  that 
Kennedy  is  a  close  friend  of  one  of  the 
president’s  chief  political  contributors. 
Anyone  conversant  with  how  Washington 
works  understands  that  good  political 
connections  are  important,  in  and  out  of 
the  military.  She  was  further  annoyed 
that  we  included  in  our  coverage  the  reac¬ 
tion  of  enlisted  men  to  her  lectures  on 
sexual  harassment.  Getting  “the  rest  of 
the  story”  is  important  at  the  Times,  as  it 
is  at  all  good  newspapers. 

Mundy  falsely  implies  that  my  column 
was  a  new^s  story.  It  is  clearly  labeled  a 
column  and  runs  in  a  regular  space  on 
Page  Four  every  Tuesday  and  Friday.  The 
term  “Petticoat  Generals”  was  applied  not 
to  Kennedy  but  to  her  superiors  at  the 
Pentagon  who  have  been  intimidated  by 
feminist  demands  to  assign  women  ever 
closer  to  combat,  and  the  description  of 
Kennedy  as  “a  helpless  little  thing ...  un¬ 
able  to  protect  herself  against  the  dreaded 
grope”  was  {continued  on  page  18} 


- ^  50  YEARS  AGO  - - 

NEWSPAPERDOM®  from  editor  &  PUBLISHER 


JUNE  3,  19.50: 

British  publishers  are  worried 
about  American  moves  to  corner 
the  Canadian  newsprint  supply, 
F.R  Bishop,  general  manager  of 
the  Newsprint  Supply  Co.,  which 


serves  newspapers  in  England, 
told  this  week. 

The  uncertain  status  of  country 
correspondents  and  stringers,  un¬ 
der  the  revised  Wage-Hour  Act 


regulations,  is  causing  gray  hairs 
in  newspaper  offices,  but  no  ruling 
from  Washington  is  imminent.  A 
spokesman  for  the  Wage-Hour  Di¬ 
vision  told  E&P  the  question  had 
not  been  answered  formally  yet. 
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digital  platemaking  integrated 
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the  newspaper  industry.  Fully 
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versatile,  the  step-saving 
Newsetter  System  offers  daylight 
operation  with  an  open 
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The  eye-popping 
success  of  news¬ 
paper  ad  sales  con¬ 
tinued  in  the  first 
quarter  of  2000,  with 
expenditures  hitting 
$10.8  billion,  up 
5.7%  over  the  same 
period  a  year  earlier, 
reported  the  Newspa¬ 
per  Association  of 
America. 

With  a  boost  from 
year-end  holiday 
sales,  the  industry 
take  this  year  appears 
poised  to  reach  the 
$50-billion  mark. 

National  advertis¬ 
ing  accounted  for 
$1.8  billion,  a  gain  of 
18.7%,  its  biggest 
quarterly  percentage 
jump  in  17  years. 

Retail  inched  up 
0.5%  to  $4.6  billion. 
Classified  rose  6.7% 
to  $4.4  billion,  in¬ 
cluding  a  recruit¬ 
ment-category  leap 
of  11.7%. 

-  JOE  NICHOLSON 


Fates  of  'Chronicle’  &  ‘Examiner’ 
both  hang  in  the  balance 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF 


After  a  month  of  blustery  testimony, 
one  editor/publisher  suspension,  and 
more  lawyers  than  you  could  shake  a  brief¬ 
case  at,  the  closely  watched  trial  challenging  the 
early  breakup  of  the  joint  operating  agreement 
(JOA)  between  San  Francisco’s  leading  newspa¬ 
pers  is  in  the  hands  of  a  jury  of  one. 

U.S.  District  Judge  Vaughn  Walker,  no  stranger 
to  high-profile  cases,  has  vowed  to  rule  promptly  in 
the  nonjury  suit  filed  by  Clint  Reilly  to  block  the 
sales  of  the  San  Francisco  Chronicle  to  the  Hearst 
Corp.  and  the  San  Francisco 
Examiner  to  the  Fang  family.  ~ 

Closing  arguments  were 
held  Wednesday.  Reilly’s  /  \ 


Clint  Reilly,  left,  and  Joseph  Alioto  shake  up  San  Francisco. 

I  first  real  newspaper  competition  since  the  JOA  was 
I  brokered. 

1^  How  the  judge  will  rule  is  £mybody’s  guess.  Walk- 

^  er,  56,  a  folksy  voice  of  calm  amid  the  wound-up 
lawyers,  is  known  for  uncon- 
ventional  rulings.  A  conser- 
M  /\  vative  nominated  to  the 

M  /  \  federal  bench  by  former 


E  ^  President  Reagan,  his  re- 

E  cent  decisions  include  dismiss- 

ing  former  Golden  State  Warrior  Latrell 
Sprewell’s  case  against  the  National  Bas- 
ketball  Association  and  blocking  a  new 
California  law  designed  to  prevent  banks  from  adding 
extra  charges  on  noncustomers  using  automated 
teller  machines. 

Prior  to  the  trial,  Reilly’s  chances  appeared  remote. 
But  his  attorneys  snared  e.xecutives  at  the  newspajjers 


lead  attorney,  Joseph 
M.  Alioto,  who  specialized  in 
making  newspaper  executives  squirm  on  the 
witness  stand  during  the  trial,  WTapped  up 
with  a  characteristic  dramatic  flourish, 
calling  Hearst’s  plan  to  sell  the  Examiner  while 
buying  the  Chronicle  “a  major  fraud”  and  “a  sham” 
and  “a  farce.” 

Attorneys  for  the  Chronicle,  Hearst,  and  the 
Fangs  countered  that  the  deal  will  give  the  city  its 


Gannett  Co.  Inc., 
parent  of  the 
morning  Honolulu  Ad- 
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vertiser,  will  pay  Lib¬ 
erty  Newspapers,  par¬ 
ent  of  the  afternoon 
Honolulu  Star- 
Bulletin,  $25.75  mil¬ 
lion  if  the  Star-Bulletin 
is  sold  by  June  30, 
according  to  an  agree¬ 
ment  between  the  two 
dailies.  That  amount 
would  decrease  to 
$24.8  million  if  the 
paper  is  sold  after  that 
deadline. 

The  companies  put 
the  Star-Bulletin  up 
for  sale  earlier  this 
year  after  a  court 
stopped  a  plan  by  the 
two  to  end  their  joint 
operating  agreement 
early  and  close  the 
afternoon  paper. 

-  LUCIA  MOSES 


AGOORT  FIGHT 

After  an  eight- 
month  court 
fight.  The  Miami  Her¬ 
ald  obtained  the  re¬ 
maining  credit-card 
records  it  was  seek¬ 
ing  from  Do  the  Right 
Thing,  a  police  chari¬ 
ty  aimed  at  rewarding 
children  for  good 
deeds. 

On  May  30,  the 
newspaper  revealed  a 
former  Miami  police 
chief  in  a  32-month 
period  used  the  card 
to  charge  $92,000 
on  houseware,  Flori¬ 
da  Marlins  baseball 
season  tickets,  airline 
trips  for  relatives,  and 
antiques.  The  former 
police  chief,  Donald 
Warshaw,  showed 
proof  he  had  paid 
$74,000  of  the  bills 
charged  to  the  Ameri¬ 
can  Express  card  and 
asserted  in  the  article 
by  reporter  Manny 
Garcia  that  he  had 


involved  in  a  number  of  contradictions.  These  ranged  |  city  where 
from  Examiner  Editor  and  Publisher  Timothy  j  before  its  sp 
White’s  testimony  that  he  offered  San  Francisco  May-  j  particularly 
or  Willie  Brown  favorable  editorial  coverage  in  ex-  i  er  90  years. 

The  new  “Examiner”  wdll 
I  J  range  from  40  to  48  pages, 
IIT  /  and  will  be  more  of  a  “local 
buy”  than  the  regional 
“Chronicle  ”  -  ted  f; 


change  for  his  help  with  the  Chronicle  sale  to 
would-be  Examiner  owner  Ted  Fang’s  admission  that 
he  fell  short  of  graduating  from  the  University  of  Cal¬ 
ifornia  at  Berkeley  with  a  degree  in  ethnic  studies. 

Some  of  the  testimony  clearly  made  an  impres¬ 
sion  on  Walker.  On  the  trial’s  first  day,  he  chided  a 
Hearst  attorney  for  paradoxical  arguments.  “I  sup¬ 
pose  the  virtue  in  this  is  if  you  take  enough  positions, 
you  are  bound  to  be  right,”  he  quipped.  A  month  lat¬ 
er,  during  final  arguments,  he  reportedly  told  Fang 
lawyer  David  Balbanian  that  there  was  “an  awful  lot 
said  that  does  not  to  appear  to  be  forthright”  regard¬ 
ing  the  plans  for  the  “new”  Examiner. 

Stephen  Barnett,  a  law  professor  and  telecommu¬ 
nications  expert  at  the  University  of  California  at 
Berkeley,  said  Reilly  has  a  reasonable  chance  of  win¬ 
ning  the  suit.  “It  sounds  as  though  he  has  a  good 
chance  before  Judge  Walker  —  but  a  smaller  one,  I 
think,  on  appeal,”  Barnett  said. 

The  case  is  being  closely  watched  for  its  implica¬ 
tions  for  JOAs  in  other  cities  should  Reilly  prevail. 

“It  will  go  far  toward  locking  publishers  into  JOAs 
—  guaranteeing  political  and  legal  opposition  in  any 


Courted  for  SLA  testimony 


city  where  it’s  proposed  to  terminate  a  JOA 
before  its  specified  term,”  Barnett  said.  “This  will  sting 
particularly  in  Detroit,  where  the  JOA  runs  for  anoth¬ 
er  90  years.  It  can  be  seen  as  poetic  justice,  though,  for 
,  , II  publishers  who  were  greedy.” 

A  Much  of  Reilly’s  case  focused 

DatfGS  trying  to  prove  that  the  Fang 

®  ’  family’s  purchase  of  the  Examin- 

L  10C3.1  er  is  a  farce  designed  to  line  the 
family’s  pockets  with  a  consider¬ 
able  chunk  of  the  $  66-million 
—  TED  FANG  subsidy  of  Hearst  is  paying  the 
In  testimony  Fangs  to  take  the  paper.  Fang  tes¬ 
tified  the  paper  will  be  an  a.m.  publishing  each 
weekday  and  once  on  the  weekend.  It  will  be  be¬ 
tween  50%  and  70%  subscriber-driven,  and  wall  cir¬ 
culate  primarily  in  the  city  and  county  of  San 
Francisco.  The  new  Examiner, 
j  Fang  said,  will  range  from  40  to 
j  48  pages,  and  will  be  more  of  a 
I  “local  buy”  for  advertisers  than 
!  the  regional  Chronicle. 

A.'  \  Veteran  newspaper  analyst 
'  »  John  Morton,  a  consultant  for 
Hearst  in  the  case,  said  Ted 
~  Fang’s  track  record  as  a  newspa- 

DSVid  Bslbsnisn  perman  is  sufficient  proof  that 
ATTORNEY  FOR  jje  is  serious  about  making  the 
THE  Fang  FAMILY  a  success. 

“He  already  knows  San  Francisco,  he  already  has 
the  business  and  political  connections,  he  already 
has  a  newspaper  organization,”  Morton  said.  “I 
think  those  things,  coupled  with  that  remarkable 
$66-million  subsidy,  would  give  Mr.  Fang  a  far  bet¬ 
ter  shot  at  preserving  the  Examiner  on  a  daily  basis 
than  anyone  else  in  the  country.”  11 


David  Balbanian 

ATTORNEY  FOR 

THE  Fang  family 


Hearst  heiress  does ‘Talk’ thing 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

PATTY  Hearst 
Shaw  refuses  to 
let  her  right  to 
speak  be  taken  hostage 
by  a  judge  who  has  im¬ 
posed  a  gag  order  in 
the  upcoming  trial  of  a 
former  Symbionese 
Liberation  Army  (SLA) 
fugitive. 

The  newspaper 
heiress,  granddaughter 
of  press  baron  William 
Randolph  Hearst,  is  a 


I  key  witness  in  the  « 

j  Los  Angeles  trial  of 
j  former  Symbionese  1 
Liberation  Army 
(SLA)  fugitive  Sara  1 

Jane  Olson.  ] 

Shaw,  a  1974 

I  captive  of  the  SLA  ^ 

who  later  joined  the 
group,  told  Talk 
magazine  she  does 
not  want  to  testify  in  the 
trial  of  Olson,  who  was 
arrested  in  1999  in  St. 
Paul,  Minn.,  where  she 
was  a  well-liked,  mild- 


“I  keep  trying 
to  forget  these 
people.  And  they 
keep  dragging 
me  back  into  it!” 

—  PATTY  HEARST  SHAW 

ACTRESS  AND  HEIRESS 

s  j  mannered  soccer  mom.  | 
i  “I’m  at  the  end  of  my  | 

rope,”  Shaw  told  the  | 

magazine,  which  is  joint-  j 
ly  owned  by  Miramax  I 


Film  Corp.  and  Hearst 
Corp.,  the  family  me¬ 
dia  business. 

“I  keep  trying  to 
forget  these  people. 
And  they  keep  drag¬ 
ging  me  back  into  it!,” 
she  said. 

Shaw,  now  a  Con¬ 
necticut  housewife 
and  actress  married  to 
her  former  bodyguard, 
served  two  years  in 
prison  for  her  role  in  an 
SLA  bank  robbery  in 
Nordiem  California.  IS 
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Thomson  properties  in  play 


CNHI  makes  the  first  big  move 


Corporate  ownership  of  a  third 
of  Thomson’s  newspapers 
may  be  Alabamy-bound 


|j  BYJOESTRUPP 

Now  THAT  Community  w- 
Newspaper  Holdings  Inc. 

CCNHI)  of  Alabama  has 
taken  the  first  bite  out  of  the 
Thomson  Corp.’s  smorgasbord  of-  I 
ferings  with  a  bid  to  buy  about  a  I  i  "iPP^ 
third  of  Thomson’s  newspapers,  ^ 
speculation  has  increased  on  how 
the  remaining  papers  will  be  sold 
and  which  media  groups  might  buy  them. 

While  CNHI  has  confirmed  a  bid  of  between 
$400  million  and  $500  million  for  dozens  of  Thom¬ 
son  newspapers  in  Georgia,  Indiana,  and  West  Vir¬ 
ginia,  other  potential  suitors  for  the  remaining 
Thomson  papers  —  such  as  Gannett  Co.  Inc.  and 

Media  General  Inc.  —  said  they _ 

remain  interested,  but  declined 
to  confirm  any  specific  offers. 

“We  are  no  longer  bidding  on 
the  whole  [Thomson  group],  but 
we  are  still  interested  in  smaller 
parts,”  said  Tara  Connell,  a  Gan¬ 
nett  spokeswoman.  “You  can  as¬ 
sume  we  put  in  bids,  but  on  what 
or  how  much,  we  wouldn’t  talk 
about  ”  Waiting  in  the  win; 

T  c*  ,.*0  TTi  u  •  CEO  Tony  Ridder,  I 

J.  Stewart  Bryan  III,  chairman  Douglas  h  M 

and  CEO  of  Media  General  Inc.  of 
Virginia,  also  declined  to  provide  any  details,  but  said 
his  company  is  interested  in  acquisitions  in  the  South¬ 
east.  “We  have  a  Southeast  focus,  and  we  look  at  every 
media  property  in  the  Southeast  that  is  available,”  he 
said.  “We  have  looked  at  [Thomson’s  papers].” 

Three  other  potential  bidders  reportedly  are 
Knight  Ridder  of  California,  Cox  Newspapers  Inc.  of 
Georgia,  and  Lee  Enterprises  Inc.  of  Iowa.  Spokes¬ 
man  Dan  Hayes  declined  to  comment  on  Lee’s  pos¬ 
sible  interest,  while  Cox  and  Knight  Ridder  repre¬ 
sentatives  also  remained  mum. 

Thomson  Corp.,  owner  of  130  daily  and  nondaily 
newspapers  in  the  United  States  and  Canada,  plans  to 
sell  all  but  The  Globe  and  Mail  of  Toronto.  Company 
officials  have  said  they  want  to  shift  its  emphasis  to  its 
growing  electronic  and  print  information  services. 
The  sell-off  comes  at  a  time  industry  experts  see  a 
I  prime  market  for  newspaper  sales,  especially  in  mid¬ 
level  markets.  “The  fundamental  market  is  excellent, 

www.editorandpublisher.com 


Waiting  in  the  wings?  Knight  Ridder 
CEO  Tony  Ridder,  left,  and  Gannett 
CEO  Douglas  H.  McCorkindale 


and  these  are  great  cash  businesses,”  said  Bob  Bek,  an 
analyst  with  CIBC  World  Markets  in  Toronto. 
“Thomson  runs  lean  papers,  and  buyers  know  that.” 

CNHI,  which  has  92  dailies  and  more  than  200 
weeklies  from  Texas  to  Kentucky  and  across  the 
Southeast,  announced  last  week  it  had  put  in  a  bid  for 
16  Thomson  dailies  emd  a  string  of  nondailies,  ac- 

“We  look  at  every  media 
property  in  the  Southeast 
that  is  available.  We  have 
looked  at  [Thomson’s 
newspapers].”— j.  stewart  bryan  hi 

CEO,  Media  General 

cording  to  David  Bronner,  investment  director  of  Re¬ 
tirement  Systems  of  Alabama,  a  major  CNHI  lender. 
He  said  the  acquisition,  which  is  expected  to  be  com¬ 
pleted  within  two  to  four  months,  would  help  the 
chain  increase  its  market  strength.  “They  fit  into  our 
pattern  of  where  we  have  papers,”  Bronner  told  E^P. 

_  “They  complement  the  pattern  of 

our  existing  papers  veiy  nicely.” 

Mike  Reed,  president  and  CEO 
f  CNHI,  declined  to  comment 

**■  specifics  of  the  Thomson 

'  bid,  but  said  the  kinds  of  papers 

\  that  Thomson  is  selling  —  mid- 

size  dailies  in  the  South  and  Mid- 
t  ^  1^1  west  —  would  help  CNHI  expand 
^  ™  its  advertising  power.  “The  kind 

i.  Knight  Ridder  papers  we  are  looking  at  are 

Corkindale  those  that  cluster  well  with  our 

existing  papers  and  allow  us  to 
expand  our  national  sales  power,”  he  said.  “Midsize 
papers  are  best  for  that.”  Reed  also  said  adding  mid¬ 
market  dailies  increases  CNHI’s  overall  talent  pool, 
making  it  easier  to  move  staff  from  one  paper  to  an¬ 
other  when  needed.  “They  can  be  spread  within  the 
organization,”  he  said. 

Thomson  Newspapers  President  Stuart  Gamer  de¬ 
clined  to  speculate  on  any  bidders,  citing  a  confiden¬ 
tiality  agreement.  “That’s  policy,”  he  said. 

Initially,  Thomson  indicated  it  wanted  to  sell  its  en¬ 
tire  newspaper  group  —  valued  at  more  than  $2  bil¬ 
lion  —  to  one  buyer.  But  company  officials  changed 
that  strategy  recently,  seeking  a  break-up  approach 
that  observers  said  would  likely  make  more  money. 

However,  noted  Media  General’s  Bryan:  “The  list 
of  potential  buyers  for  the  whole  group  was  limited. 
I  think  Thomson  has  all  of  the  cards  in  their  favor  in 
terms  of  getting  full  value.  They  have  more  flexibili¬ 
ty  with  more  buyers.”  11 


paid  the  remaining 
$18,000,  although 
he  could  not  produce 
canceled  checks. 
Warshaw,  who  was 
fired  as  city  manager 
in  April,  claims  he 
was  ordered  by  Mia¬ 
mi’s  mayor  to  investi¬ 
gate  Miami  Herald 
Publisher  Alberto 
Ibarguen  and  other 
Miami  journalists. 

-  MARK  FITZGERALD 

CNNeiESA 


CNN  has  settled  a 
lawsuit  by  a  for¬ 
mer  producer  who 
was  fired  for  her  part 
in  putting  together 
the  controversial  Op¬ 
eration  Tailwind  story 
in  1998,  Reuters  re¬ 
ported. 

Neither  CNN  nor 
April  Oliver’s  lawyer, 
Roger  Simmons, 
would  disclose  terms 
of  the  settlement. 

-  JOE  STRUPP 

ARK.MTT0 

RULE0NAGA6 

The  Arkansas 
Supreme  Court  is 
expected  to  rule  to¬ 
day  on  a  speeded-up 
request  from  six  news 
organizations  to  over¬ 
turn  a  gag  order  in 
the  case  of  a  12-year- 
old  boy  accused  of 
trying  to  kill  a  police¬ 
man.  The  order  pro¬ 
hibits  photographing 
not  only  the  boy  but 
his  family,  his  alleged 
victim,  and  the  vic¬ 
tim’s  family  —  as 
well  as  any  juvenHe 
entering  or  leaving 
the  Fayetteville  court¬ 
house  where  a  closed 
trial  of  the  boy  is 
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scheduled,  according 
to  local  newspapers, 
to  begin  Tuesday. 

Stacey  Zimmer¬ 
man,  a  juvenile  court 
judge,  has  already 
imposed  a  $100  fine 
on  the  Arkansas  De¬ 
mocrat-Gazette  lor  al¬ 
legedly  violating  the 
order  by  publishing  a 
picture  of  12-year-old 
Michael  Nichols. 

-  MARK  FITZGERALD 

RUSSELL  DAILY 
NEWS’ SOLD 

After  50  years  as 
publisher  of  The 
Russell  (Kan.)  Daily 
News,  Allen  D.  Evans 
—  and  his  wife  Asso¬ 
ciate  Publisher  Eve¬ 
lyn  Evans  —  sold  the 
2,700-circulation 
evening  paper  to  Jim 
and  Alice  Anderson, 
who  recently  sold 
their  Western  Trader 
and  other  publica¬ 
tions  in  Custer,  S.D. 

Dallas-based  Rick- 
enbacher  Media  rep¬ 
resented  the  sellers 
as  advisor  and  broker 
for  the  transaction. 

-  MARK  FITZGERALD 


TRADE  SHOW 

America  West  is 
heading  south. 
After  four  years, 
the  America  West  Re¬ 
gional  Newspaper 
Operations  and  Tech¬ 
nology  Conference 
has  been  discontin¬ 
ued  because  of  lack 
of  support. 

“The  attendance 
by  newspaper  people 
just  didn't  increase 
the  way  it  needed  to 
continue  to  attract 
the  vendors,”  said 


Takiny  an  alternative  approach 


Weeklies  share  secrets  of  success 
in  wooing  readers  and  advertisers 


BY  LUCIA  MOSES 

PHOENIX 

La  Weekly  Edi- 
tor  Sue  Horton  is 
tired  of  seeing 
lazy  profiles  and  cookie- 
cutter  arts  sections  in  al¬ 
ternative  newspapers, 
and  she  knows  her  pa¬ 
per  can  be  as  guilty  as 
any  of  them.  To  get  her 
staff  thinking  outside 
the  box,  she  told  a  re¬ 
cent  gathering  of  her 
jjeers,  she  made  a  new 
rule:  every  few  weeks,  all 
editorial  staffers  must 
get  out  of  the  office  for  a 
day  and  do  something 
out  of  the  ordinary.  “We 
all  get  so  narrowly  fo¬ 
cused,  and  [the  day  trip¬ 
ping]  always  generates 
interesting  and  lively 
discussions  and  story  ‘ 
ideas,”  she  said. 

Her  audience,  af-  ^ 
ter  all,  expects  stories  j 
that  surprise  and 
provoke.  Today’s  al-  i 
temative  newspapers  .| 
have  matured  be¬ 
yond  their  beat  and 
hippie  roots,  and  are 
constantly  looking 
for  ways  to  stay  a  step 
ahead  of  their  readers. 

But  this  is  not  an  in¬ 
dustry  on  the  defensive. 
While  traditional  dailies 
struggle  to  maintain 
their  paid  circulation, 
free  weekly  alternative 
papers  grew  readership 
3%  last  year,  according 
to  their  trade  group,  the 
Association  of  Alterna¬ 
tive  Newsweeklies 
(AAN).  No  better  exam¬ 
ple  of  this  industry’s  suc¬ 
cess  was  this  past  week’s 


annual  AAN  gathering 
of  editors  and  publishers 
at  the  sprawling  desert 
Arizona  Biltmore  re¬ 
sort  in  Phoenix,  where 
the  lavishness  rivaled 
that  of  any  traditional 
daily  publishers’  con¬ 
vention.  Advertisers 
are  throwing  money  at 
alternative  papers,  ea¬ 
ger  to  tap  into  their 
niche  audience:  hip, 
educated  folks  with 
money  to  spend. 

But  people  who  pick 
up  free  weeklies  today 
aren’t  so  easy  to  pigeon¬ 
hole.  Readers  may  grab 
them  for  their  entertain¬ 
ment  listings  or  the  sex- 
oriented  personal  ads, 
but  will  turn  to  the  front 


us  up  just  to  read  opin¬ 
ions,”  said  New  York 
Press  Editor  John 
Strausbaugh,  who  de¬ 
lights  in  mixing  view¬ 
points  of  “anarchists” 
with  “Satanists”  in  the 


Even  the  unabashedly 
liberal  San  Francisco 
Bay  Guardian  has  its 
conservative  devotes, 
said  its  editor,  Tim  Red¬ 
mond.  They  pick  up  the 
Guardian  for  the  same 
reason  its  liberal  read¬ 
ers  do,  he  said:  “They 
know  when  they  read 
,  the  Guardian  they’re 
getting  the  honest, 
straightforward  story 


“My  readers  are 

know  when  they  read 

all  over  the  place.  the  Guardian  they’re 

Everybody  picks 

it  up  for  different  from  our  perspective 
about  what’s  going  on 

reasons.  atCityHall.” 

—  JEFF  TRUESDALE  Heading  south,  al- 
ORLANDO  WEEKLY  tentative  readers  get 
more  conservative.  At 


lut  people  who  pick  I  pages  of  the  weekly, 
free  weeklies  today  j  Strausbaugh,  who  at- 
n’t  so  easy  to  pigeon-  tended  the  gathering 
e.  Readers  may  grab  in  Phoenix,  explained, 
m  for  their  entertain-  “In  New  York  City, 
nt  listings  or  the  sex-  seeing  a  little  conser- 
ented  personal  ads,  vative  opinion  tends 
;  will  turn  to  the  front  to  titillate  people.” 

Begun  as  youth-ori- 
‘‘In  New  York  ented,  counterculture 

,  papers,  alternatives 

City,  seeing  a  have  evolved  to  be¬ 
little  conservative  come  chroniclers  of 

,  ,  the  local  cultural 

opinion  tends  to  scene,  and  their  ap- 

titillate  people.” 

—  JOHN  STRAUSBAUGH  readers  are  generally 
New  York  Press  lefl-leaning,  but  come 
from  different  age 


for  different  reasons, 
whether  to  read  an  in¬ 
vestigative  piece  on  po¬ 
litical  corruption  or  a 
music  column. 

New  York  Press,  for 
example,  has  gained  a 
following  for  its  conser¬ 
vative  columns  that  dif¬ 
ferentiate  it  from  The 
Village  Voice,  the  origi¬ 
nal  alternative  that  cre¬ 
ated  the  template  for 
free  weeklies  every¬ 
where. 

“I  think  people  pick 


groups  and  back¬ 
grounds,  Editor  Jeff 
Truesdale  said.  “My 
readers  are  all  over  the 
place,”  he  said.  “Every¬ 
body  picks  it  up  for 
different  reasons.”  As  a 
result,  the  paper  has  the 
requisite  popular  music 
listings,  but,  unlike 
many  alternative  papers, 
it  reviews  opera,  too. 
“Some  of  the  older  read¬ 
ers  are  interested  in  oth¬ 
er  kinds  of  music,”  he 
explained. 


the  Gambit-New  Or¬ 
leans  Weekly,  “We’re  im¬ 
poverished  for 
left-wingers,”  Editor 
Michael  Tisserand  said. 
“We  have  Republicans, 
conservatives,  David 
Duke  supporters,  who 
pick  up  the  paper,  even 
if  it’s  to  throw  it  across 
the  room.”  Having  a  po¬ 
litically  diverse  reader- 
ship  challenges  the 
paper  to  throw  out  as¬ 
sumptions  about  how 
I  readers  will  feel  about 
an  issue,  he  said. 

But  as  niche  publica¬ 
tions,  alternative  papers 
don’t  have  to  spend 
time  worrying  about  at¬ 
tracting  a  broad  base  of 
readers.  Part  of  the  ap¬ 
peal,  after  all,  is  their 
exclusivity.  They  know 
their  followers,  regard¬ 
less  of  their  interests, 
come  for  something 
they  feel  they  don’t  get 
from  the  dailies:  cut¬ 
ting-edge  content.  “If 
daily  newspapers  can 
learn  anything,  it  would 
be  to  find  some  passion 
and  some  personality,” 
Truesdale  said.  11 
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FCC  mulls  cross-ownership  ban 


Feds  will  consider  changing  it 


BY  TODD  SHIELDS 

WASHINGTON 


After  years  of 
agitation  from 
media  compa¬ 
nies  and  pressure  from 
Capitol  Hill,  federal 
regulators  say  they  may 
ease  a  rule  that  blocks 
newspapers  from  buy¬ 
ing  hometown  radio 
and  TV  stations. 

Newspaper  industry 
reaction:  That’s  nice,  but 
it’s  only  a  little  step,  and 
there  are  no  guarantees 
where  the  succeeding 
steps  will  go. 

The  Federal  _ 

Communications 
Commission 
(FCC)  said  last 
Tuesday  it  wants 
to  retain  the  so- 
called  newspa¬ 
per/broadcast 
cross-ownership 
rule.  But  it  also  said  it 
would  consider  chang¬ 
ing  the  rule.  Without 
saying  how  the  rule 
would  change,  officials 
indicated  larger  markets 
might  be  in  for  greater 
rule-loosening. 

The  vague  suggestion 
was  enough  to  bring 
wary  hope  to  those  frus¬ 
trated  that  years  have 
slipped  by  without  the 
FCC  formally  examining 
the  rule. 

“We’re  encouraged, 
[although]  we  had 
hoped  the  agency  would 
be  more  aggressive,” 
said  Shaun  Sheehan,  a 
vice  president  with  the 
Tribune  Co.,  which  has  a 
large  stake  in  the  rule’s 
fate.  “Anything’s  better 
than  nothing,”  he  said. 


As  a  result  of  acquisi¬ 
tions,  including  this 
year’s  deal  with  the 
Times  Mirror  Co.,  Tri¬ 
bune  holds  both  a  news¬ 
paper  and  a  TV  station 
in  the  New  York,  Los 
Angeles,  Miami/Fort 
Lauderdale,  and  Hart¬ 
ford,  Conn.,  markets.  It 
could  be  forced  to  sell 
stations  or  newspapers 
as  broadcast  licenses 
come  up  for  renewal. 

Other  companies  with 
a  lively  interest  in  the 
rule  include  Belo,  Cox 
'  Enterprises  Inc.,  the 


I  competing  voices. 

!  Newspapers  say  those 
goals  are  assured  by  the 
I  proliferation 
i  of  radio,  TV, 

;  and  Internet 
!  channels. 

Their  argu¬ 
ment  runs 
into  skepti¬ 
cism  on  the 


the  swing  vote  \vith 
Commissioner  Susan 
Ness,  a  Clinton  ap¬ 
pointee  who  is 
seeking  a  sec¬ 
ond  five-year 
term.  Ness  cit¬ 
ed  the  rule’s 
“noble  goal”  of 
preserving  di¬ 


verse  voices. 


commission. 

.  Williar 

to  believe  that  „  _ 

the  [rule]  well  chair 
serves  our  pub¬ 
lic-interest  goals,”  said 
FCC  Chairman  William 
E.  Kennard.  A  Demo¬ 
crat,  he  said  common 
ovraership  might  be  ac- 


Should  the  same  rule  apply 
“to  a  top-10  market  like  New 
York  and  Chicago ...  and  to  a 
small  city  with  only  one  daily 


newspaper 


E.W.  Scripps  Co.,  and 
the  Hearst  Corp.  Each 
already  owns  TV  sta¬ 
tions  and  newspapers, 
in  some  cases  in  the 
same  city  under  excep¬ 
tions  to  the  rule.  With 
that  profitable  experi¬ 
ence  to  draw  upon,  the 
companies  may  be  eager 
to  repeat  their  successes 
ill  other  cities,  said  Ice¬ 
land  Westerfield,  an  an¬ 
alyst  with  PaineWebber. 

The  cross-ovmership 
ban  was  instituted  in 
1975  —  before  the 
booms  in  cable  and 
satellite  TV,  before  rapid 
expansion  of  FM  radio, 
and  long  before  the  ad¬ 
vent  of  the  Internet. 

The  rule  is  meant  to 
ensure  that  communi¬ 
ties  hear  diverse  and 


ceptable  in  “certain  cir-  j 
cumstances.”  He  gave 
the  example  of  a  small, 
suburban  newspaper 
buying  a  single  radio  sta¬ 
tion  in  a  large  market. 
With  a  nod  to  wide  divi¬ 
sions  among  the  five 
commissioners,  Kennard 


But  she  said 

William  Kennard  that  in  some 

cases  the  rule 

CHAIRMAN  might  work 

perversely,  pre- 

Is,”  said  j  venting  papers  from 

William  I  adding  a  radio  station  as 
Demo-  I  another  voice  for  news 

mmon  j  in  a  community, 

ht  be  ac-  i  Ness  wondered 

whether  the 

ule  apply  same  rule 

;t  like  New  apply 

“to  a  top-10 
...  and  to  a  market  like 

y  one  daily 

Chicago,  with 

—  SUSAN  NESS  dozens  of  inde- 
FCC  COMMISSIONER  pendent  media 
tain  cir-  j  voices,  and  to  a  small 
le  gave  city  with  only  one  daily 

a  small,  newspaper  and  a  few 

paper  TV  stations.”  She  said 

radio  sta-  the  commission  should 

narket.  “carefully  and  methodi- 

vide  divi-  cally  consider  modify- 

le  five  ing  the  rule.” 

,  Kennard  It  will.  Anything  less 


said,  “I  look  forward  to  a  j  than  abolition  could 


robust  debate.” 

He  is  likely  to  get  it. 

;  FCC  observers  said 
I  complex  internal  negoti- 
!  ations  preceded  Tues- 
I  day’s  announcement. 

I  The  two  Republican 
I  commissioners  are 
thought  to  be  the  com- 
I  mission’s  strongest  op- 
I  ponentsofthe 
i  cross-ownership  rule 
j  (neither  had  issued  a 
formal  statement  by  late 
last  week).  That  leaves 


meet  a  court  challenge. 
John  Sturm,  president 
of  the  Newspaper  Asso¬ 
ciation  of  America,  said 
publishers  are  happy 
the  FCC  is  “finally”  con¬ 
sidering  the  rule.  He 
j  pointed  out  that  what- 
I  ever  rule  emerges  could 
I  be  appealed  to  a  federal 
i  court.  “We  think  this 
j  rule  needs  to  be  ampu- 
I  tated,”  he  said.  “They’re 
j  talking  about  minor 
I  surgery.”  (1 


Jack  Bates,  executive 
director  of  the  Califor¬ 
nia  Newspaper  Pub¬ 
lishers  Association 
(CNPA),  which  pre¬ 
sented  the  event 
every  year  since 
1996  in  Reno,  Nev. 

While  it  was  heavi¬ 
ly  promoted  in  trade 
publications  and  had 
solid  support  and  at¬ 
tendance  by  vendors, 
America  West,  mod¬ 
eled  after  the  annual 
America  East  trade 
show  in  Hershey,  Pa., 
never  drew  many  at¬ 
tendees.  Bates  said 
Reno's  relatively  re¬ 
mote  location,  travel 
and  hotel  costs  for  at¬ 
tendees,  and  the  in¬ 
creased  number  of 
chain  newspapers 
that  would  send  only 
one  representative 
may  have  contributed 
to  the  poor  atten¬ 
dance.  The  decision 
to  pull  the  plug  came 
when  a  recent  poll  of 
CNPA  member  pa¬ 
pers  showed  waning 
support  for  the  event. 

Bates  hasn’t  ruled 
out  reviving  the  trade 
show,  however. 

“CNPA  stands  ready 
to  react  to  any 
groundswell  that 
might  develop  for  a 
future  America  West 
event,”  he  said. 

-  JOEL  DAVIS 

GETTIK60VEII 


The  Miami  Herald, 
which  has  been 
both  praised  and 
criticized  for  its 
blanket  coverage 
of  the  Eli^n  Gonzalez 
situation,  is  taking 
on  a  new  task:  Help¬ 
ing  Miami  get  over 
the  divisions  aroused 
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by  the  case  of  the  6- 
year-old  Cuban  ship¬ 
wreck  survivor. 

“Moving  On"  is  a 
series  of  round-table 
talks  broadcast  by 
the  local  NBC  TV  af¬ 
filiate  and  co-hosted 
by  Herald  Editorial 
Page  Editor  Tom 
Fiedler. 

The  first  meeting 
reflected  community 
passions.  A  black 
woman  complained 
that  a  Cuban-Ameri- 
can  priest  felt  empa¬ 
thy  for  Eliin’s  plight 

—  but  not  for  African 
Americans  facing 
racism.  A  local 
Chamber  of  Com¬ 
merce  member  said, 

“I  haven’t  liked  being 
a  Miamian  much  re¬ 
cently.”  And  Knight 
Foundation  President 
Hodding  Carter  said 
Miami’s  Cubans, 
blacks,  and  Anglos 
are  in  a  “rush  to 
separate." 

Arthur  Teitelbaum, 
the  southern  area  di¬ 
rector  for  the  Anti- 
Defamation  League, 
said  Eli^n  wasn’t  re¬ 
ally  the  problem.  “Be¬ 
fore  Elicin  Gonzilez 
made  headlines,  was 
anything  different?” 
he  asked.  “Did  we 
have  compassion 
then  —  and  we  sud¬ 
denly  lost  it?” 

-  MARK  FITZGERALD 

AN  OT  WIN  FOR 


Belo  chief  on  cross-oimership  ban 


The  Houston 
Chronicle  settled 
a  federal  lawsuit  last 
month  with  sports- 
writer  Alan  Truex, 
who  had  claimed  he 
was  owed  four  years’ 
worth  of  overtime. 
According  to  the 


Bush?  Gore?  It  doesn’t  matter! 


Either  way,  he  says,  the  end  is  near 


trated  by  such  “shenanigans”  as  the  cable-access  dis¬ 
pute  earlier  this  year  that  resulted  in  the  ABC  net¬ 
work  being  dropped  briefly  from  some  Time  Warner 
cable  systems.  By  contrast  with  such  “natural  conse¬ 
quences  of  consolidation,”  Decherd  said,  the  cross¬ 
ownership  ban  “looks  almost  ludicrous.” 

While  it’s  waiting  for  the  end  of  cross-ownership 
restrictions,  Belo,  which  went  on  a  TV  station  buy¬ 
ing  spree  last  year,  is  increasingly  forming  “virtual 


BY  MARK  FITZGERALD  cable  systems.  By  contrast  with  sue 

No  MATTER  WHO  WINS  NOVEMBER’S  PRESi-  quenccs  of  Consolidation,”  Decher 
dential  election,  the  end  is  near  for  federal  ownership  ban  “looks  almost  ludicr 
cross-ownership  rules  that  prevent  a  While  it’s  waiting  for  the  end  of 
newspaper  from  owning  a  TV  or  radio  station  in  its  restrictions,  Belo,  which  went  on  i 
market,  according  to  Belo  CEO,  Chairman,  and  Pres-  ing  spree  last  year,  is  increasingly 
ident  Robert  W. 

Decherd.  COntTaSt  with  SUCh 

mo^Likadnfrn-  “natural  conscqueiices  of 

istration,  the  F  consoHdation”  as  the  ABC/ 

pelHhe'^CTost  Time  Warner  flap,  the  ban 

o^raership  ban]  B  looks  “ludicrOUS.”—  ROBERT  DECHERD 

will  come  from  Belo  CEO,  chairman,  and  president 

Congress.  Cer-  ^ 

tainly,  it  will  not  come  from  Al  Gore.  If  it’s  a  Republi-  TV  and  Hearst  Newspapers’  San . 
can  administration,  count  the  days  —  it’s  finished,”  News  replaced  their  individual  r 
Decherd  told  a  meeting  of  investment  analysts  in  local  portal  called  My  San  Antoni 
New  York  recently.  the  portal,  Decherd  said,  is  six  timi 

Decherd  argued  that  Congress  is  angiy  and  frus-  individual  sites  combined  ever  ach 


St  With  such  ship”  partners 

n  with  newspa- 

onsequences  ot  pers,  Decherd 

tion”  as  the  ABC/  ^aid.  The  first 

^  11  example  oc- 

*ner  flap,  the  ban  curred  late  last 

licrous.”— ROBERT  DECHERD 

ELO  CEO,  CHAIRMAN,  AND  PRESIDENT  AntOniO  whcrC 

Belo’s  KENS- 

TV  and  Hearst  Newspapers’  San  Antonio  Express- 
News  replaced  their  individual  news  sites  with  a 
local  portal  called  My  San  Antonio.com.  Traffic  to 
the  portal,  Decherd  said,  is  six  times  higher  than  the 
individual  sites  combined  ever  achieved.  (§1 


Running  on  empty 

Suzuki  lapped  by  ‘Consumer  Reports’ 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


A  lawsuit  filed 
against  the 
parent  of  Consumer 
Reports  magazine  by 
Suzuki  Motor  Corp. 
has  been  dismissed 
by  a  federal  judge. 

U.S.  District  Judge 
Alicemarie  Stotler  ruled 
May  25  that  Suzuki  had 
not  adequately  support¬ 
ed  its  claim  that  the 
magazine  acted  mali¬ 
ciously  to  hurt  its  repu¬ 
tation  in  a  1988  article 
reporting  the  Suzuki 
Samurai  sport  utility 


DEFAMATION 


vehicle  was  prone 
to  rollover. 

In  her  ruling,  the 
judge  found  that 
Consumer  Reports’ 
differences  with  the 
government  over 
rollover  testing 
were  not  evidence 
of  wrongdoing  be¬ 
cause  “part  of  the 
First  Amendment’s 
protection  has  to  do  C< 
with  disagreeing  V® 
with  the  government.” 

“Judge  Stotler’s  rul¬ 
ing  affirms  our  right  to 
report  our  independent 
findings,  even  when  our 
judgment  differs  from 


Consumers  Union  is  two-for-two  this 
year  in  cases  involving  car  companies. 

that  of  the  government  bu 

or  the  company  in  pr< 

)  question,”  said  R.  David  ke; 

it  Pittle,  senior  vice  presi-  tat 

ir  dent  of  Consumers  mi 

Union,  which  publishes  vs. 


■  the  magazine. 

The  Suzuki 
ruling  follows  a 
similar  lawsuit 
i  filed  against 
Consumers 
Union  by  Isuzu 
Motors  Ltd. 

In  that  case,  a 
federal  court  jury 
in  Los  Angeles  in 
April  faulted  the 
magazine  for 
publishing  false 

_ information 

s  about  the  1995- 
96  Isuzu  Trooper, 
but  said  Isuzu  had  not 
proven  actual  malice,  a 
key  libel  standard  es¬ 
tablished  in  the  land¬ 
mark  New  York  Times 
vs.  Sullivan  case.  11 
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CALENDAR 


JUNE 

1 53rd  World 
f  Newspaper 
Congress,  Seventh 
World  Editors  Forum, 
and  Info  Services 
Expo  2000,  World 
Association  of  News¬ 
papers,  Hotel  Inter¬ 
Continental  Rio  Con¬ 
ference  Center,  Rio  de 
Janiero,  Brazil 

HHow  to  Buy  & 
SeUWebAds, 
How  to  Measure,  Re¬ 
search  &  Target  Inter¬ 
net  Ads  &  Audiences, 
How  to  Build  Internet 
Revenue  &  Business 
Plans,  Adweek  Confer¬ 
ences  and  Laredo 
Group,  Sheraton  New 
York  Hotel,  New  York 


Newspaper  Columnists, 
Ritz-Carlton  Pentagon 
City,  Arlington,  Va. 

M  Newspapers 

2000,  Newspa¬ 
per  Association  of 
America,  San  Francisco 
Marriott  and  Moscone 
Center,  San  Francisco 

17-91  Changing 

If  klRoleofthe 
Newspaper  Execu¬ 
tive”;  INFE  53rd 
Annual  Conference, 
International  Newspa¬ 
per  Financial  Execu¬ 
tives,  Walt  Disney 
World  Resort  Hdton, 
Lake  Buena  Vista,  Fla. 


01  OJAAEC 

LI  Convention 
2000,  Association  of 
American  Editorial  Car¬ 
toonists,  Marriott  City 
Center,  Minneapolis 

00  01  Small-Business 
LL  l4  Reporting 
Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Sheraton  Suites 
Country  Club 
Plaza,  Kansas  City,  Mo. 


Regency,  Chicago 


14-15: 


j  MFCP  Summer 
I  Conference, 
Ameristar,  Midwest 
Free  Community 
Papers,  Council  Bluffs, 
Iowa 


Mi 


30-i: 


M: 


m 


I NSNC  Annual 
I  Conference, 
National  Society  of 


lAAF  American 
.Advertising 
Conference,  American 
Advertising  Federation, 
Caesars  Palace,  Las 
Vegas 


I NPPA  National 
I  Convention, 
National  Press 
Photographers 
Association,  Grand 
Hyatt,  San  Francisco 

JULY 

Adweek  Forum@ 

1 1  Summer  Internet 
World,  Adweek  Con¬ 
ferences,  Hyatt 


2000  Account 
Planning  Con¬ 
ference,  American 
Association  of  Adver¬ 
tising  Agencies,  Loew’s 
Miami  Beach  Hotel, 
South  Beach 

M  Visual  Edge 

2000,  National 
Press  Photographers 
Association,  Poynter 
Institute,  St.  Peters¬ 
burg,  Fla. 

NOTE;  To  list  events, 
please  fax  to  Calendar 
Editor  at  (212) 
691-7287. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


California  taxes  papers' patience 


No  wonder  it’s  called  the  ‘Golden  State’ 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

Despite  a  hefty  budget  surplus,  California 
seems  to  be  no  closer  to  making  the  elimi¬ 
nation  of  its  newspaper  tax  a  reality. 

The  tax,  which  costs  California  newspapers  about 
$40  million  annually,  was  enacted  in  1991  when 
California  was  in  a  fiscal  crisis.  Although  other 
“temporary  taxes”  also  enacted  that  year  have  since 
been  repealed  on  everything  from  candy  to  bottled 
water,  the  newspaper  tax  remains. 

A  repeal  bill  backed  by  the  California  Newspaper 
Publishers  Association  (CNPA)  and  introduced 
in  1997  breezed  through  the  state  Assembly,  but  has 
gone  nowhere  since.  It  cannot  get  past  the  Senate, 
whose  leadership  is  said  to  be  opposed  to  elim¬ 
inating  the  tax,  which  affects  144  California  newspa¬ 
pers.  Beyond  the  Senate,  Gov.  Gray  Davis  has  shown 


little  sympathy  for  the  bill. 

“We  haven’t  attempted  to 
move  [the  bill]  because  we  did¬ 
n’t  think  it  was  fhiitful  to  do  so 
under  the  current  Senate  leader¬ 
ship,  which  is  opposed  to  it,”  said 
CNPA  General  Counsel  Tom 
Newton.  Newton  said  proposals 
have  been  made  to  pare  the  bill 
down  so  that  it  eliminates  the  tax 
only  on  smaller  newspapers, 
which  would  be  less  costly  to  the 
state.  “If  we  could  do  that,  that 
would  be  a  good  start,”  he  said. 

Senate  President  Pro  Tern  John  Burton  has  long 
been  seen  as  the  key  lawmaker  opposed  to  the 
CNPA  bill.  A  Burton  spokesman  said  the  senator  is 
inundated  with  “hundreds  of  [tax-elimination] 
proposals  involving  hundreds  of  millions  of  dol¬ 
lars”  and  he  is  “concerned  on  their  impact  on  the 
revenue  stream.”  11 


Tom  Newton 

CNPA  General 
Counsel 


Houston  Press,  the 
settlement  will  pay 
Truex  between 
$300,000  and 
$500,000,  but  force 
him  to  leave  the 
paper  after  one 
year  of  doing  free¬ 
lance  work. 

Dan  Cunningham, 
assistant  managing 
editor  for  sports,  de¬ 
clined  to  give  details 
of  the  deal,  but  said 
Truex  had  left  his  full¬ 
time  post  at  the  pa¬ 
per.  “They  reached  a 
settlement  that  was 
agreeable  to  both 
sides,”  Cunningham 
said.  “He  is  no  longer 
with  the  paper.” 

Truex  filed  the  law¬ 
suit  last  year  that 
claimed  he  was  de¬ 
nied  overtime  and  un¬ 
fairly  removed  from 
his  post  as  Houston 
/tstros  beat  writer  af¬ 
ter  making  the  over¬ 
time  complaint.  Truex 
and  his  attorney 
could  not  be  reached 
for  comment. 

-  JOE  STRUPP 

wmn 

4Z15K6RANT 

The  Robert  R.  Mc¬ 
Cormick  Tribune 
Foundation  is  giving 
the  Reporters  Com¬ 
mittee  for  Freedom  of 
the  Press  $215,000 
to  start  a  fellowship 
that  will  give  an  expe¬ 
rienced  journalist  a 
year’s  leave  to  learn 
about  free-press  is¬ 
sues  by  working  for 
the  Arlington,  Va.- 
based  committee.  It 
comes  with  a  stipend 
of  $38,000  plus 
health  benefits. 
Deadline  for  applica¬ 
tion:  July  1. 

-  MARK  FITZGERALD 
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ORGANIZATION 

Edward  Seaton 

Edward  Seaton,  editor  in  chief  of  The 
Manhattan  (Kan.)  Mercury,  has  been 
elected  chair  of  the  Pulitzer  Prize  board. 
Seaton  succeeds  co-chairs  John  L. 
Dotson  Jr.,  president  and  publisher  of 
Xhe.  Akron  (Ohio)  Beacon  News,  and 
Jack  Fuller,  president  of  Tribune 
Publishing  Co.  in  Chicago.  Seaton  is  a 
past  president  of  the  American  Society  of  Newspaper  Editors 
and  the  Inter  American  Press  Association. 


Honolulu  Star-Bulletin 

Unusual  opportunity  to  own  and  operate  a  well- 
respected  newspaper  in  a  unique  island  communi¬ 
ty.  With  approximately  62,000  paid  circulation  and 
a  nationally  award-winning  news  staff,  the 
Honolulu  Star -Bulletin  serves  the  state  capital  and 
other  areas  on  the  island  of  Oahu.  The  newspaper 
also  publishes  an  acclaimed  online  edition,  star 
bulletin.com,  which  receives  nearly  4  million  hits 
per  week  from  all  over  the  world.  Subscription  list 
and  other  assets  of  the  oldest  daily  newspaper  in 
Hawaii  are  for  sale.  A  printing  contract  euid  assets 
used  for  publication,  production,  distribution,  and 
circulation  also  are  available.  Formal  expressions 
of  interest  due  by  June  19,  2000.  For  more  infor¬ 
mation,  contact  Phil  Murray  or  Jeffrey  Potts  at 
Dirks,  Van  Essen  &  Murray,  (505)  820-2700  or 
email:  info@dirksvanessen.com. 


Dirks,  Van  Essen  &  Murray 


DELAWARE 

Mark  Logsdon  to  vice  president  of  advertis¬ 
ing  at  The  News  Journal  in  Wilmington 
from  advertising  director  at  the  Mont¬ 
gomery  Advertiser. 

GEORGIA 

Jay  Thomas  to  managing  editor  of  the 
Cordele  Dispatch  from  news  editor  of  the 
Americus  Times-Recorder.  Thomas  suc¬ 
ceeds  Bill  Runge. 

Joanna  Soto  Carabello  to  editorial  page  edi¬ 
tor  of  Xhe  Athens  Daily  News  and  Athens 
Banner-Herald  from  staff  writer.  She  suc¬ 
ceeds  Hank  Johnson,  who  retires  Thursday. 

IDAHO 

Sean  Flaherty  to  publisher  of  the  Boise 
Weekly  from  classified  advertising  manag¬ 
er  at  the  Idaho  Press-Tribune  in  Nampa. 
He  succeeds  Larry  Ragan,  who  sold  his  con¬ 
trolling  interest  in  the  paper,  but  main¬ 
tains  an  ownership  interest. 

MICHIGAN 

Tim  Makinen  to  features  editor  at  the  Lans¬ 
ing  State  Journal  from  city  editor.  Maki¬ 
nen  succeeds  Kathleen  Lavey,  who  is 
returning  to  full-time  reporting. 

SOUTH  CAROLINA 
John  Drescher  to  managing  editor  of  The 
State  in  Columbia  from  regional  editor  at 
The  Charlotte  (N.C.)  Observer.  Drescher 
succeeds  Carol  Manner,  now  managing  edi¬ 
tor  of  the  alternative  Phoenix  New  Times. 

VIRGINIA 

Jeb  Caudill  to  editor  and  general  manager 
of  the  weekly  Page  News  and  Courier  in 
Luray  from  publisher  of  The  Chowan  Her¬ 
ald  in  Edenton,  N.C.  Caudill  succeeds  R. 
Cort  Kirkwood,  now  managing  editor  of  the 
Daily  News-Record  in  Harrisonburg. 
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Thomas  J. 
Fladung 

to  managing  edi¬ 
tor  of  the  Akron 
Beacon  Journal 
from  metro  editor  of  the  Detroit 
Free  Press.  Fladung  succeeds 
Glenn  Guzzo,  who  was  named 
editor  of  The  Denver  Post  last 
September. 
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Carter  Hixson  White 

83,  Died  May  22 

FORMER  PUBLISHER  OF  THE  RECORD-JOURNAL  IN  MERIDEN,  CONN. 

Besides  overseeing  the  growth  of  his  family’s 
daily  newspaper,  White,  an  attorney  by  training, 
was  instrumental  in  winning  public  access  to  state 
records.  A  graduate  of  Harvard  University  and  Har¬ 
vard  Law  School,  he  began  his  association  with  his 
family’s  Meriden  Record  Co.  in  1949.  During  his 
tenure,  the  company  purchased  the  Meriden  Journal 
and  merged  it  with  the  Morning  Reeord.  White  was  a 
key  figure  in  the  fight  for  open  government  and  freedom  of  information  that 
eventually  led  to  the  enactment  of  both  the  state  Open  Records  law  in  1957  and 
Freedom  of  Information  Act  in  1975.  He  was,  in  fact,  chairman  of  the  Connecti¬ 
cut  Council  on  Freedom  of  Information  when  the  Open  Records  law  was 
signed.  Another  highlight  of  his  newspapering  career  was  the  creation,  in  1984, 
of  a  successful  Sunday  edition  of  the  Record-Journal.  A  former  attorney  for  the 
city  of  Meriden  and  a  former  state  senator.  White  is  survived  by  his  wife  Bar¬ 
bara  Comstock  White,  who  is  the  retired  editor  of  the  Record-Journal,  chair¬ 
man  emeritus  of  its  editorial  board,  and  retired  vice  chairman  of  the  board  of 
directors  of  the  Record-Journal  Publishing  Co. 


John  D.  Baldridge 

86,  Died  May  16 

FORMER  PUBLISHER  OF  THE  CHARITON  HERALD- 
PATRIOT  AND  THE  CHARITON  LEADER  IN  IOWA 

Baldridge  worked  for  the  old 
New  York  Herald  Tribune  before 
moving  west  to  join  his  family’s  weekly 
newspapers  in  Albia  and  Chariton.  The 
longtime  publisher  of  the  weekly  Her¬ 
ald-Patriot  and  the  semiweekly  Leader, 
Baldridge  also  headed  the  corporations 
owning  other  papers.  In  1971,  he  was 
named  a  master  editor-publisher  by 
the  Iowa  Newspaper  Association. 

John  Jacobs 

49,  Died  May  24 

AWARD  WINNING  POLITICAL  COLUMNIST 

FOR  THE  SACRAMENTO  (CALIF.)  BEE 

A  SECOND-GENERATION  NEWSPAPER- 

man  and  accomplished  author,  Ja¬ 


cobs  died  of  cancer.  After  a  year  as  a  re¬ 
porter  on  The  WcLshin^on  Post's  na¬ 
tional  desk,  he  joined  the  San  Francisco 
Examiner,  where  he  spent  15  years,  be¬ 
fore  moving  to  the  Bee  in  1993.  Jacobs’ 
thrice-weekly  column  appeared  not 
only  in  the  Bee  but  in  other  McClatchy 
Co.-owned  papers  as  well.  Jacobs  also 
wrote  three  books,  including  “A  Rage 
For  Justice:  The  Passion  and  Politics  of 
Phillip  Burton,”  a  1995  biography  of  the 
late  congressman  from  San  Francisco. 
Jacobs’  work  at  the  Bee  won  the  Califor¬ 
nia  Journalism  Award  in  1999. 

Robert  MacDonald 

69,  Died  May  22 

FORMER  PUBLISHER  OF  THE  INTERNATIONAL 
HERALD  TRIBUNE 

MacDonald  was  hired  as  a  con- 
sultant  in  1961  hy  New  York  Her- 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 

_^ore  than  two  decades  successfully  recruiting 
superior  coiporate  executives,  publishers,  editors, 
managers  in  all  departments. 

1605  Colonial  Parkway,  Suite  200  •  Invernes.s,  Illinois  60067-4732 
847.991.6900  •  Fax  847.934.6607  •  info@youngswalker.com 


aid  Tribune  Publisher  John  Hay  Whit¬ 
ney.  In  1966,  after  the  paper  was  folded 
following  a  lengthy  strike,  MacDonald 
convinced  Whitney  that  its  Paris-based 
European  edition  could  be  profitable.  He 
was  named  publisher.  MacDonald  engi¬ 
neered  partnerships  with  The  Wash¬ 
ington  Post  and  The  New  York  Times, 
with  the  joint  venture  renamed  the  Inter¬ 
national  Herald  Tribune.  From  1966  to 
1970,  he  also  was  vice  president  of  inter¬ 
national  operations  for  the  Washington 
Post  Co.  He  left  the  IHT  in  1977- 

Robert  Allyn  Popp 

74,  Died  May  25 

FORMER  SAN  FRANCISCO  CHRONICLE 

POLICE  REPORTER 

Popp,  a  reporter  who  once  helped 
tackle  a  fleeing  murder  suspect, 
was  killed  in  an  automobile  accident. 
Popp  was  hired  by  the  Chronicle  in 
1947  as  a  copy  boy,  but  was  quickly 
promoted  to  a  general-assignment  re¬ 
porting  position  in  Oakland.  Later, 
working  the  police  beat,  he  covered 
many  of  San  Francisco’s  most  notori¬ 
ous  murder  cases,  including  the  1978 
assassinations  of  Mayor  George 
Moscone  and  Supervisor  Harvey  Milk. 
When  a  man  accused  of  a  double  mur¬ 
der  attempted  to  flee  from  a  court¬ 
room,  Popp  lent  justice  a  hand.  As  he 
recalled,  he  “grabbed  him  by  the  coat¬ 
tails  and  an  assistant  DA  jumped  on 
top  of  him.”  Popp  retired  in  1991. 

Vern  Wbaley 

92,  DIED  May  28 

SPORTSWRITER  FROM  CHICAGO'S  "FRONT  PAGE  '  ERA 

SOME  YEARS  AGO  WHEN  OLD  AGE 

convinced  Whaley  it  was  time  to  re¬ 
tire  from  the  board  of  the  Chicago  Press 
Veterans’  Association,  other  members 
dissuaded  him  because  they  didn’t 
want  to  stop  listening  to  his  stories  of 
Chicago  journalism  in  the  era  of  Al 
Capone  and  boxer  Jack  Dempsey  — 
who  helped  finance  Whaley's  1929 
wedding.  From  1928  to  1930,  Whaley 
was  a  sportswriter  and  editor  at  the 
old  Chicago  Evening  Post,  where  he 
wrote  a  boxing  column  called 
“Knockout  Drops.”  After  serving  as  a 
copy  editor  and  rewrite  man  at  the 
Chicago  Tribune  and  Chicago  Herald- 
Examiner  simultaneously,  Whaley 
worked  as  picture  editor  at  the  Chica¬ 
go  American  from  1941  to  1962. 
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The  Newspaper  Preservation  Act  stifles  competition,  breeds  public 
cynicism  -  and  doesn’t  preserve  newspapers.  It’s  time  to  repeal  it. 


As  THE  Denver  Rocky Moun- 
tain  News  and  The  Denver  Post 
campaign  for  federal  approval 
of  a  joint  operating  agreement 
(JOA),  we’ll  hear  plenty  of  whoppers,  half- 
truths,  and  flights  of  fancy  about  their 
proposal.  The  most  laughable  so  far  —  al¬ 
most  touching  in  its  self-delusion  —  came 
the  day  of  the  May  11  announcement  from 
a  Rocky  marketing  executive  who  declared 
that  “the  best  news  in  all  of  this  is  that  the 
Denver  Rocky  Mountain  News  will  be  here 
50  years  from  now.” 

If,  50  years  from  now,  the 
Rocky  is  still  around,  the  CoH^FC 
Post  won’t  be  —  or  vice  ver-  , 

sa.  Bet  your  house  on  it;  In  lIliC 

the  year  2050,  there  will  be  Ky  q» 
just  one  daily  metro  news-  "  * 

paper  in  Denver,  and  by 
then  it  will  have  been  the  Vipninri] 
sole  paper  for  many  years.  * 

The  plain  fact  is  that  JOAs  tnC  IftW 
don’t  preserve  newspapers 
—  as  we’ve  seen  from  Miami  to  St.  Louis 
and  as  we  may  yet  see  in  Honolulu  and  San 
Francisco.  There’s  no  reason  to  think  Den¬ 
ver  will  be  any  exception  to  the  rule.  That’s 
why  Denver  should  be  the  last  JOA. 

The  Newspaper  Preservation  Act  of 
1970  was  born  in  cynicism.  It  was  signed 
into  law  not  so  much  on  its  shaky  merits 
—  which  contemporaries  and  historians 
agree  were  barely  debated  at  all  —  but 
because  a  handful  of  publishers  con¬ 
vinced  President  Richard  Nixon  that  his 
editorial  support  would  dwindle  as  mar¬ 
ket  economics  killed  off  the  big-city  af¬ 
ternoon  papers  that  tended  to  be  more 
conservative  politically  than  their  morn¬ 
ing  competitors. 

Since  allowing  government  into  their 


Congress  should 
get  into  the  act 
...  by  opening 
no-holds-barred 
hearings  into 
the  law. 


business,  newspapers  have  wielded  the 
JOA  privilege  in  a  way  that  only  encour¬ 
ages  public  cynicism  about  their  motives 
and  methods.  When  two  papers  agree  to 
stop  competing,  one  volunteers  for  the 
goat  role  of  “failing  newspaper.”  In  Den¬ 
ver,  that’s  the  Rocky.  For  years,  the  E.W. 
Scripps  Co.  insisted  its  tabloid  was  prof¬ 
itable  despite  its  deep  circulation  and  ad¬ 
vertising  discounts.  Now  it  says  the  Rocky 
lost  $123  million  in  the  1990s,  although 
in  its  filing  with  the  U.S.  Justice  Depart¬ 
ment,  fully  $121  million  of  that  loss  is  de¬ 
preciation,  a  noncash 
S  should  expense.  But  don’t  be  too 
,  hard  on  Scripps:  It’s  only 

LUC  aCl  following  the  playbook  it 
used  to  get  a  JOA  in 
-  ®  -  Cincinnati  and  that 

;-barred  Knight  Bidder  used  in 

I  into 

Neither  should  Scnpps 
feel  any  shame.  The  “fail¬ 
ing  newspaper”  designa¬ 
tion  is  just  a  ruse  to  comply  with  the  act  — 
and  everybody  involved  in  the  process 
knows  it.  Real  failing  newspapers  don’t  get 
a  lifeline  from  their  competitors.  That’s 
why  there’s  no  more  Washin^on  Star  or 
Philadelphia  Bulletin  or  Cleveland  Press 
or  Buffalo  Courier-Express  or  Dallas 
Times -Herald  or  Houston  Post. 

It  wouldn’t  be  fair  to  change  the  rules 
just  as  Scripps  and  MediaNews  Group 
Inc.  are  applying  for  a  JOA.  So  let  the  at¬ 
torney  general  approve  it  after  the  usual 
irrelevant  hearings.  But  Congress  should 
get  into  the  act,  too,  by  opening  no-holds- 
barred  hearings  into  the  law  that  permits 
JOAs.  We  think  Congress  will  come  to  the 
same  conclusion  as  us:  It’s  time  to  scrap 
the  Newspaper  Preservation  Act. 
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{continued from  page  5}  plainly  an 
ironic  observation  in  the  context  of  the 
column. 

Mundy  is  quite  correct  in  that  I  hold 
the  Kennedy  incident  and  the  accusation 
of  Kathleen  Willey  that  President  Clinton 
harassed  her  to  very  different  standards. 
Willey  was  an  applicant  for  a  clerical  job 
at  the  White  House,  and  Kennedy  insists 
that  she  is  a  soldier,  in  all  that  the  term 
means,  and  our  expectations  of  soldiers, 
trained  to  kill  people  and  break  things  in 
the  defense  of  their  country,  are  veiy  dif¬ 
ferent  from  our  expectations  of  women 
I  working  in  government  offices. 

Finally,  Mundy,  who  appears  to  be  un¬ 
acquainted  with  the  uses  of  both  armies 
in  battle  and  satire  in  commentary,  is  of¬ 
fended  by  my  reference  to  Kennedy  as  “a 
lady,”  which  I  certainly  regard  her  to  be, 
with  or  without  the  act  of  Congress,  and 
by  my  use  of  the  term  “Fanny  Patters.”  I 
ended  my  column  with  this  paragraph: 
“Playing  the  what-if  game  here  is  irre¬ 
sistible.  What  if  Gen.  Kennedy  had  been  a 
division  commander  on  D-Day,  and  had 
met  the  crack  244th  Waflfen  SS  Groper 
Regiment,  the  12th  Parachute  Pincher 
Battalion,  and  the  325th  Panzer  Fanny 
Patters  on  Omaha  Beach?  Pure  disaster.” 

WESLEY  PRUDEN 
EDITOR  IN  CHIEF 
The  Washington  Times 

Alicia  Mundy  replies 
!  Regarding  my  knowledge  of  the  use  of 

armies  in  battle:  For five  years,  I  —  a 
U.S.  Army  brat  —  was  a  defense  analyst, 
working  under  contract  to  the  U.S. 
defense  and  state  departments  on  Cold 
War  strategy  issues. 

CUSTOMER  OmCE? 

After  reading  “New  service 

corps  will  help  visitors”  by  Steve 
Outing  Interactive,  May  22. 
p.  il8],  I  did  a  test  using  a  few  dozen  e- 
mail  addresses  of  newspapers,  to  call  to 
their  attention  individually  my  classified 
ad  that  E^P  has  been  running  for  weeks. 
The  attempt  failed  abysmally.  Most 
bounced  with  a  “Mail  Delivery ...  ”  mes¬ 
sage  as  undeliverable  for  one  reason  and 
another. 

The  exception  was  HoustonChronicle- 
.com  customer  service,  which  sent  a 
“Thank  you”  and  a  promise  of  a  follow-up 
message  for  the  contact. 

Many  newspaper  Web  sites  I  visit  make 
it  difficult  if  not  impossible  to  contact 


anyone  by  e-mail ...  except,  ahem,  to  buy 
advertising! 

Always,  I  explore  “the  road  less 
traveled  by,”  but  it  seems  newspapers 
across  our  country  dare  not  risk  any¬ 
thing  that  can  make  “all  the  difference,” 
from  their  clones. 

Sorry,  Mr.  Outing,  but  I  find  in  your  ar¬ 
ticle  many  paragraphs  of  pure  fallacy. 

ANNE  GRIMM-RICHARDSON 
Tiptoe  Literary  Service 
Raymond,  Wash. 

IIB' DOESN'T  BURY  ITS  MISTAKES 

WHILE  CREDIT  GOES  TO  E&P  FOR 

at  least  running  the  letter  from 
the  National  District  Attorneys 
Association  pointing  out  —  charitably  — 
a  40%  error  rate  in  the  Chicago  Tribune's 
vaunted  series  “Trial  &  Error,”  the  “Edi¬ 
tors’  Note”  was  snide  and  completely 
missed  the  point  [May  22,  p.  3]. 

Out  of  approximately  400,000  homi¬ 
cide  prosecutions  in  the  last  35  years,  the 
Tribune,  after  self-described  painstaking 
research,  was  able  to  find  384  that  it 
claimed  showed  prosecutorial  misconduct 
serious  enough  to  question  the  guilt  of  the 
convicted.  A  closer  look  showed  that  more 
than  half  of  these  “innocents”  were  later 
declared  officially  guilty  and  the  prosecu¬ 
tors  misconducted  themselves  at  least 
50%  less  than  the  Trib  claimed. 

Is  ££5?/*  just  a  lapdog  of  the  nation’s 
largest  newspaper  conglomerate  or  a  peer 
journal?  ...  When  I  worked  for  The  Los 
Angeles  Daily  Journal,  I  would  have  been 
fired  if  a  story  had  turned  out  so  wrong. 

JOSHUA  MARQUIS 
CLATSOP  COUNTY  DISTRICT  ATTORNEY 
Astoria,  Ore. 

THE  PUWERUE  THE  PRESS 

OUR  STORY  ABOUT  I-OPENERS 

[£ei£.  May  15,  p.  34]  missed  a 
veiy  important  point:  They  are 
tremendously  back-ordered.  I  ordered 
one  at  Circuit  City  two  months  ago,  and 
have  heard  nothing.  So  I  ordered  one  di¬ 
rect  and  got  it  after  two  weeks.  Recently 
placed  orders  are  taking  three  to  four 
weeks  for  delivery. 

Newspapers  created  a  huge  demand 
that  Netpliance  Inc.  couldn’t  fill. 

But  they  are  neat  little  gadgets! 

MARK  VAN  PATTEN 
GENERAL  MANAGER 
Daily  News 
Bowling  Green,  Ky. 


AMENCURNER 


Regarding  Bill  Gloede’s 

“Fourth  Estate”  column  titled, 
“Get  the  newsroom  out  of  the  of¬ 
fice”  [May  15,  p.  25]:  AMEN. 


DAVID  HORCHAK 

CIRCULATION  DIRECTOR 
Times-Standard 
Eureka,  Calif. 


SAINTHUOnUNHUlB 

WHILE  I  APPLAUD  THE  EFFORTS 

of  those  journalists  seeking  to 
expose  the  terrible  weaknesses 
in  the  U.S.  capital  punishment  system, 
and  ESslFs  tribute  to  them,  we  should  not 
be  too  quick  to  canonize  our  profession 
for  trying  to  bring  our  country  in  line 
with  international  standards  [“A  matter 
of  life  or  death,”  ESJP,  April  24,  p.  24]. 

In  Indianapolis,  in  April  of  this  year, 
the  sole  piece  of  evidence  presented  by 
the  prosecution  in  the  death-penalty 
phase  of  a  murder  trial  was  a  “jailhouse 
interview”  of  the  defendant  within  hours 
of  his  arrest  by  a  team  of  “journalists” 
from  the  local  ABC  affiliate  station.  The 
interview  was  conducted  before  counsel  | 
had  been  appointed  for  the  defendant. 

Because  the  interviewers  were  “journal¬ 
ists”  and  not  police  officers,  there  was  no 
requirement  to  read  Miranda  warnings  to 
the  defendant  or  advise  him  that  he  was 
under  no  obligation  to  give  the  interview. 

The  station  news  team  conducted  the 
interview  even  though  the  station’s  news 
manager  knew,  as  he  told  a  researcher 
from  Indiana  University  in  1994,  that  the 
interview  tape  was  subject  to  subpoena  by 
the  prosecution.  The  news  manager  also 
stated  six  years  ago  that  he  was  consider¬ 
ing  stopping  such  jailhouse  interviews  be¬ 
cause  the  subpoenas  were  coming  more 
often,  and  he  felt  the  station  was  being 
used  as  an  investigative  tool  by  the  police.  j 
JOHN  SCHMITT  j 
REPORTER 

Louisville  (Ky.)  Eccentric  Observer 

LETTERS@EDITORANDPUBLISHER.COM 


CORR  ECTION 

In  “UPI  will  still  fly  under  own  flag,” 
E&P,  May  22,  p.  13,  Wesley  Pruden  was 
misquoted  on  the  length  of  his  tenure  as  ed¬ 
itor  in  chief ofThe  Washington  Times;  He 
has  served  since  1992.  In  the  same  story, 
the  date  an  article  appeared  in  The  Wash¬ 
ington  Post  was  misstated:  It  was  May  16. 
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FOURTH  ESTATE 


Adventures  in  newspeak 


Two  debates  surfaced  last  week  -  on  the  death  tax  and  cross 
ownership  -  that  newspapers  need  to  win 

BY  BILL  GLOEDE 

IF  I  HAD  A  NICKEL  FOR  EVERY  TIME  THE  FEDERAL  COMMU- 
nications  Commission  paid  lip  service  to  the  need  for  di¬ 
versity  of  media  voices,  I’d  have,  well,  a  lot  of  nickels.  Last 
week,  FCC  Chairman  Bill  Kennard  issued  a  report  that  in¬ 
dicates  the  agency  is  considering  a  relaxation  of  the  laws 
prohibiting  cross  ownership  of  newspapers  and  broadcast  outlets 
in  the  same  market.  The  commission’s  reasoning  is  that  there  are 
now  enough  media  options  to  ensure  that  even  if  one  company 
owns  a  newspaper,  TV  station,  and  radio  station  in  the  same  city, 
there  will  remain  plenty  of  alternative  sources  for  news,  entertain¬ 
ment  and  opinion.  The  commission  is  !  preparing  its  report,  over  on  Capitol  Hill 
correct  in  its  assessment,  but  for  the  the  House  Ways  and  Means  Committee 

wrong  reasons.  The  cross-ownership  rules  was  debating  a  measure  that  truly  would 
should  have  been  scrapped  years 
ago.  There  was  ample  evidence 
from  the  cross  ownerships  that  ex¬ 
isted  before  the  rules  were  enact¬ 
ed,  involving  companies  ranging 
in  size  from  the  Tribune  Co.  in 
New  York  and  Chicago  to  the  old 
Guy  Gannett  group  in  Portland, 

Maine,  that  newspaper  companies 
have  not  in  modern  times  been  particu¬ 
larly  interested  in  thought  control. 

Don’t  labor  under  the  assumption  that 
the  FCC  is  doing  this  for  newspapers,  un¬ 
less  of  course  you  still  consider  Rupert 
Murdoch  primarily  a  newspaper  publish¬ 
er.  Like  everyone  else  in  Washington,  the 
FCC  is  obsessed  with  globalization  and 
the  need  for  American  companies  to  be 
competitive  in  the  new  world  economy.  It 
is  really  more  interested  in  letting  Disney 
(ABC),  Viacom  (CBS),  and  Time  Warner 
increase  their  market  concentration. 

Diversity  of  voices  indeed. 

At  roughly  the  same  time  the  FCC  was 


i  placed  by  a  fair  tax  on  corporations. 

[  The  estate  tax  is  worthy  of  an  endorse- 

I  I  ■  ment  from  Trotsky  himself.  It  was  bom  of 

II  Mm  ^1  an  era  of  robber  barons  and  sweatshops 
1 1  ^  that  put  the  American  public  squarely  be- 

1 1 1 M  hind  what  could  only  be  described  as  pure 
I  1 1  socialism  —  the  expropriation  of  the  ^its 

of  one  person’s  labor  for  the  benefit  of 
strangers  who  had  nothing  to  do  with  that 
success.  That  Washington  is  now  addicted 
to  this  revenue  is  immaterial. 

There  is  a  rich  tradition  of  family-owned 
newspapers  in  America.  There  were  great 
newspaper  people  who  fought  Qty  Halls 
and  the  White  House  —  and  won.  There 
were  also  scoundrels  and  those  who  used 
their  newspapers  to  improperly  influence 
public  officials.  But  one  has  to  wonder 
whether  Richard  Nbcon  would  have  served 
out  his  term  if  The  Washington  Post  were 
owned  by  a  giant  global  media  company 
and  not  controlled  by  the  Graham  family. 

In  cities  and  towns  across  the  country, 
there  are  still  enough  independent  newspa¬ 
pers  to  make  a  difference,  especially  if  the 
companies  that  are  public  but  still  con¬ 
trolled  by  families  are  included.  The  pub¬ 
lishers  of  these  papers,  either  family 
members  or  employees  thereof,  often  tend 
to  be  more  involved  in  their  communities 
than  those  who  work  for  large,  publicly  held 
companies.  It  is  the  profit  motive  at  its  best 
—  they  have  large  personal  stakes  in  the 
well-being  of  the  communities  they  serve. 
To  destroy  that  tradition  for  the  sake  of 
government  revenue  is  at  the  very  least 
shortsighted 

Newspapers  should  lobby 
strenuously,  both  m  Wash- 
mgton  and  on  then*  editorial 
pages,  for  relief  for  all  busi¬ 
nesses  from  the  estate  tax. 


help  maintain  a  diversity  of  voices  in  local 
media  —  a  proposed  relaxation  of  the 
onerous  estate  tax  that  is  slowly  killing  off 
the  independently  owned  newspaper.  De¬ 
spite  the  fact  that  the  committee  over¬ 
whelmingly  approved  such  a  relaxation, 
and  that  the  bill  has  enough  sponsors  to 
assure  its  passage  in  the  House,  the  Clin¬ 
ton  administration  is  saying  it  will  veto  the 
measure  if  it  ever  gets  to  the  White  House. 

The  administration’s  reasoning  is  that 
cutting  or  eliminating  the  estate  tax  on 
business  would  cost  the  U.S.  Treasury 
too  much  money.  As  well  it  might. 

But  that  money  could  easily  be  re- 


and  could 
prove  detri¬ 
mental  to  the 
long-term 
future  of  the 
republic. 

Newspapers 
should  lobby 
strenuously,  both  in  Washington  and  on 
their  editorial  pages,  for  relief  for  all  in¬ 
dependent  businesses  from  the  estate 
tax.  If  the  Clinton  administration  re¬ 
fuses  to  budge,  then  it  will  have  exposed 
its  commitment  to  media  diversity  as 
just  so  much  political  doubletalk.  News¬ 
papers  should  expose  this  hypocrisy 
and  force  the  presidential  and  legislative 
candidates  to  take  a  firm  stand  on  the 
issue.  Then  they  should  endorse  the 
candidate  who  comes  down  on  the  right 
side  of  the  issue. 

After  that,  they  can  go  out  and  buy 
some  radio  and  TV  stations.  11 
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BY  MARK  FITZGERALD 

EWSPAPERS  IN  San  Francisco  and  Honolulu 
are  so  desperate  to  bail  out  of  their  joint  operating 
agreements  (JOAs),  they  are  hiring  high-priced 
lawyers  and  expert  witnesses  to  fight  for  their  free¬ 
dom  in  court  —  and  offering  their  longtime  part¬ 
ners  huge  chunks  of  cash  just  to  get  on  with  their  lives. 

In  St.  Louis,  Pulitzer  Inc.  is  opening  its  wallet  to  buy  off  a  partner 


who  could  have  hung  around  sharing  JOA 
profits  into  the  22nd  century.  It’s  a  costly 
breakup:  Pulitzer  is  paying  $306  million  up 
front  to  the  Newhouse  family’s  Advance 
Publications,  which  hasn’t  published  a  pa¬ 
per  in  St.  Louis  in  JZyears.  There’s  another 
payment  coming  a  decade  down  the  line 
when  the  agreement  is  terminated  for  good. 

Yet,  in  the  midst  of  those  messy  di- 


I  vorces,  Denver’s  two  dailies  are  rushing  to 
the  altar.  Indeed,  the  Denver  Rocky  Moun¬ 
tain  News  is  so  eager  to  get  hitched  with 
The  Denver  Post,  its  owner  E.W.  Scripps  Co. 
has  agreed  to  pay  Post  parent  MediaNews 
Group  Inc.  a  $60-million  dowry. 

So  what’s  the  deal  with  JOAs  all  of  a 
sudden? 

The  contrast  between  newspapers  in  three 


cities  rushing  to  break  apart  their  JOAs, 
while  two  longtime  antagonists  attempt  to 
form  an  alliance  in  Denver,  has  focused  more 
attention  on  these  odd  arrangements  than 
they  have  received  in  the  past  10  years. 

And  like  the  wedding  arranged  on  the  TV 
show  “Who  Wants  to  Marry  a  Millionaire?,” 
attention  is  proving  most  uncomfortable  for 
these  JOA  partnerships. 

The  credibUity  of  the  San  Francisco  Exam¬ 
iner  took  a  giant  hit  when  its  editor  and  pub¬ 
lisher  testified  that  he  offered  to  exchange 
favorable  editorials  for  Mayor  Willie  Brown’s 
support  of  the  Examinees  purchase  of  its 
JOA  partner,  the  San  Francisco  Chronicle.  In 
Honolulu,  the  state  attorney  general  is 
chtu^ng  the  JOA  parties  with  antitrust  vio¬ 
lations  and  the  newsroom  union  accuses  the 
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A  1958  view  of  the  copy- 
desk,  with  newsroom 
beyond,  at  the  old  Miami 
News  (above).  Eight  years 
later,  the  paper  joined  in  a 
JOA  with  The  Miami 
Herald,  but  the  News  would 
pass  in  1998.  At  right,  cel¬ 
ebrating  the  brief  post- JOA 
return  of  the  Sf.  Louis 
Globe-Democrat  are  execu¬ 
tives  Richard  Anberg  Jr., 
John  B.  Prentis,  and 
William  E.  Franke.  Below: 
a  nostalgic  look  at  some  of 
the  once-familiar  logos  that 
have  passed  into  history. 


Star-Bulletin  of  degrading  its  quality  and 
service  to  speed  its  demise.  In  Denver, 
Scripps  executives  must  explain  how’  they 
could  long  assert  that  the  circulation-leading 
Rocky  was  profitable  —  and  then  turn 
around  and  claim  in  their  JOA  application 
that  the  tabloid  lost  $123  million  over  the 
last  10  years.  Critics  note  that  the  over¬ 
whelming  bulk  of  that  claimed  loss  was  in 
depreciation,  a  noncash  expense. 

“The  worst  effect  of  JOAs,”  says  Stephen 
Barnett,  an  antitrust  expert  at  the  University 
of  California  at  Berkeley’s  law  school,  “has 
been  in  demonstrating  how 
newspaper  publishers  will  sell 
their  journalistic  souls  to  the 
government  for  lucre.”  Hearst’s 
deal  to  sweeten  its  editorial 
treatment  of  Mayor  Brown 
mirrors  the  famous  threat  by 
Hearst’s  then-CEO  Richard 
Berlin  to  President  Richard 
Nixon  to  get  Nixon  to  sign  the 
Newspaper  Preservation  Act 
in  1970  (see  story,  p.  22).  “The 
same  thing  happened  with 
Knight  Ridder  telling  its  edi¬ 
torial  cartoonists  to  go  easy  on 
Attorney  (General  Ed  Meese 
while  Meese  was  considering  ! 
whether  to  approve  the  De¬ 
troit  JOA,”  Barnett  says. 


The  Miami  News 

Roosevelt  Takes  Over  Reins  of  Nation  at 
Otte  of  Most  Crtttcal  Periods  of  History 
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Preservation  Act,  JOAs  have  had  a  way  of 
drawing  critics.  JOAs,  after  all,  are  unique  to 
newspapers.  Under  the  act,  a  “failing”  news¬ 
paper  in  a  city  can  partner  with  the  compet¬ 
ing  paper  in  a  limited  antitrust  exemption 
that  allows  the  two  papers  to  collude  on  ad¬ 
vertising  and  subscription  prices,  share  prof¬ 
its  and  costs,  and  combine  production  and 
business  operations. 

The  last  great  fight  over  JOAs  occurred  in 
Detroit  when  the  nation’s  two  biggest  news¬ 
paper  chains  agreed  in  1986  to  call  off  the 
newspaper  war  between  Gannett  Co.  Inc.’s 
Detroit  News  and  Knight  Kidder’s  Detroit 
Free  Press.  That  long  and  rancorous  process 
of  winning  approval,  which  finally  came  at 
the  end  of 1989,  convinced  many  in  the  in¬ 
dustry  that  there  would  never  be  another 
JOA  between  big  metro  papers.  But  the  sud¬ 
den  Denver  deal  seems  to  be  touching  a 
nerve  with  the  public  —  and  antitrust  au¬ 
thorities  —  in  a  way  never  seen  before. 

“TTie  bloom  has  been  off  JOAs  since  the 
Detroit  fiasco,”  says  Barnett,  who  testified 
against  the  JOA  bill  in  1970.  “But  the  recent 
trend  to  resist  the  early  dismantling  of  JOAs, 


!  seen  in  Honolulu  and  San  Francisco  and 
I  supported  by  local  agencies,  the  [U.S.]  Jus- 
I  tice  Department,  and  the  courts,  does  show  a 
I  new  cynicism  about  JOAs  —  even  though 
I  paying  off  one  partner  to  kill  the  JOA  has 
I  been  common  since  it  occurred  in  St.  Louis 
!  in  1983.  Depending  on  how  the  San  Francis¬ 
co  case  comes  out,  this  trend  will  probably 
]  appear  in  every  city  where  early  termination 
of  a  JOA  is  attempted  —  making  these  deals 
much  more  difticult  and  costly  than  JOA 
publishers  had  previously  assumed.” 

Millionaire  CRYBABIES? 

I  History  shows  that  ending  a  JOA  often 

I  means  trouble.  Indeed,  there  might  never  be 
j  a  Newspaper  Preservation  Act  if  the  Tueson 
Daily  Citizen  in  1964  hadn’t  tried  to  end  a 
JOA  by  buying  its  partner.  The  Arizona  Dai- 
I  ly  Star.  JOAs  had  existed  quietly  since  1933 
;  when  \he  Albuquerque  (N.M.)  Journal  and 
[  'The  Albuquerque  Tribune  paired  up.  The 
j  Justice  Department,  however,  chose  to  chal- 
!  lenge  the  Tucson  sale,  and  in  1969  the  U.S. 
j  Supreme  Court  ruled  unanimously  that  the 
I  sale  —  and  their  JOA  arrangement  —  violat¬ 


ed  antitrust  law.  At  the  time  of  that  decision, 
newspapers  in  22  cities  had  JOAs. 

“It  was  kind  of  the  Microsoft  case  of  its 
day  —  and  just  as  controversial,”  says 
Ralph  H.  Johnson,  a  former  editorial  page 
editor  at  The  Blade  in  Toledo  who  earned 
his  doctorate  with  one  of  the  first  scholarly 
looks  at  JOAs. 

Panicked  publishers  pushed  hard  in  Con¬ 
gress  to  re-legalize  the  arrangements.  The  in¬ 
dustry,  however,  was  divided:  While  the 
American  Newspaper  Publishers  Association 
(now  known  as  the  Newspaper  Association 
of  America)  was  a  vigorous  supporter  on  be¬ 
half  of  its  big-city  member  papers,  the  Na¬ 
tional  Newspaper  Association,  whose 
members  tended  to  be  smaller  and  subur¬ 
ban,  was  oppKJsed.  In  the  end,  the  JOA  bill 
passed  overwhelmingly,  propelled,  according 
to  critics  at  the  time,  by  congressional  mem¬ 
bers  who  did  not  want  to  upset  their  local  pa¬ 
pers  —  or  the  powerful  chains  who  were 
increasingly  the  owners. 

As  the  young  owner  of  a  new  alternative 
paper  in  California,  Bruce  B.  Brugmann,  edi¬ 
tor  and  publisher  of  the  San  Francisco  Bay 


PRESERVATION  ACT  WAnmCKY' FROM  THE  START 


PRESIDENT  Richard 
Nixon’s  decision  to 
grant  an  extraordinary 
antitrust  exemption  to  the 
newspaper  industry  he 
loathed,  by  reversing 
his  longtime  opposi¬ 
tion  to  the  1970 
Newspaper  Preserva¬ 
tion  Act  (NPA),  still 
prompts  the  ques¬ 
tions:  What  did  he 
know  —  and  when 
did  he  know  it?  Thanks  to  him, 

It  remains  a  puz-  papers  in 

zling  turnaround.  had  “Nixon  to 

While  his  battles  kick  around.” 

with  the  press  would  only 
grow  fiercer,  relations  were  al¬ 
ready  wretched  when  the  bill 
was  being  considered.  Nixon 
had  unleashed  Vice  President 
Spiro  Agnew  to  attack  the 
“nattering  nabobs  of  nega¬ 
tivism”  in  the  media.  And  his 


opposition  to  allowing  com¬ 
peting  newspapers  to  fix 
prices  and  share  profits  was 
not  a  controversial  stance.  De¬ 
mocratic  predecessors  John 
Kennedy  and  Lyndon 
Johnson  had  opposed 
similar  bills. 

The  smoking  gun 
for  Nixon’s  sudden 
change  of  heart  was 
the  threat  that  news¬ 
papers  would  oppose 
lim,  his  re-election  in  1972, 

journalist  Ben  H. 
jQ  Bagdikian  argued  in 

I.”  his  1983  book,  “The 

Media  Monopoly.”  Bagdikian 
revealed  that  in  letters  to 
Nixon  and  his  antitrust  chief, 
then-Hearst  Corp.  President 
and  CEO  Richard  E.  Berlin 
complained  that  “those  of  us 
who  strongly  supported  the 
present  administration  in  the 


last  election  are  the  ones  most 
seriously  concerned  and  en¬ 
dangered  by  the  failure  to 
adopt  the  [NPA].” 

But  Copley  Press  Vice  Presi¬ 
dent  Herbert  G.  Klein  was 
there  at  the  time  as  Nixon’s 
chief  of  communications,  and 
he  recently  told  E^P  it  was 
Commerce  Secretary  Maurice 
Stans  —  later  convicted  in  the 
Watergate  scandal  —  and 
Klein  himself  who  prevailed  i 
on  Nixon  to  change  his  mind. 

It  was  a  tough  sell,  Klein  says: 
“It  was  not  the  time  to  do  any¬ 
thing  to  help  the  media.”  But 
he  says  he  personally  felt  “it 
would  be  a  good  thing  for  the 
industry  and  a  very  good  thing 
to  keep  double  papers  in 
cities.  It  wasn’t  a  major  issue, 
but  it  was  debated  inside  the 
White  House.  I  give  Maury 
Stans  a  lot  of  the  credit.”  The 


political  views  of  the  papers, 
he  says,  “never  entered  into 
the  discussion.” 

It’s  a  fact  that  The  Washing¬ 
ton  Post,  which  would  antago¬ 
nize  Nixon  the  most  during 
the  Watergate  crisis,  opposed 
the  NPA  in  its  editorials  —  but 
then,  so  did  the  generally  pro- 
Nixon  Wall  Street  Journal. 

Others  say  the  enigmatic 
president  didn’t  care  one  way 
or  another. 

“I  don’t  think  Nixon  paid 
much  attention  to  it,”  says 
Ralph  H.  Johnson,  a  retired 
editorial  page  editor  who 
earned  his  doctorate  with  a 
1975  dissertation  on  the  histo¬ 
ry  of  JOAs.  When  Nixon 
signed  the  Newspaper  Preser¬ 
vation  Act  into  law  July  24, 
1970,  he  held  no  ceremony 
and  made  no  comment. 

—  Mark  Fitzgerald 
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ince  1933,  there  have  been  slightly  more 
than  two  dozen  JOAs  —  about  evenly  split 
between  losers  and  those  still  with  money  in  the 
pot.  The  tables  chronicle  these  JOAs,  in  chrono¬ 
logical  order. 

THE  LIVING  JOAs 


MORNING/  YEAR  BEGAN: 

JOA  PARTNERS  EVENING  CIRCULATION  OWNERS 


1.  ALBUQUERQUE,  N.M. 

1933 

Albuquerque  Journal 

M 

111,743 

Independent 

The  Albuquerque  Tribune 

E 

20,045 

Scripps  Howard 

2.TUCSON,  Ariz. 

1940 

The  Arizona  Daily  Star 

M 

103,651 

Pulitzer 

Tucson  Citizen 

E 

41,351 

Gannett 

3.  FORT  WAYNE,  Ind 

. 

1950 

The  Journal-Gazette 

M 

60,360 

Independent 

The  News-Sentinel 

E 

46,399 

Knight  Ridder 

4.  BIRMINGHAM,  Ala. 

1950 

The  Birmingham  News 

M 

146,835 

Newhouse 

Birmingham  Post-Herald 

E 

21,250 

Scripps 

5.  SALT  LAKE  CITY 

1952 

The  Salt  Lake  Tribune 

M 

138,038 

Independent 

The  Deseret  News 

E 

68,996 

Independent 

6.  CHARLESTON,  W.V. 

1958 

The  Charleston  Gazette 

M 

53,307 

Independent 

Charleston  Daily  Mail 

E 

40,016 

MediaNews 

7.  HONOLULU 

1962 

The  Honolulu  Advertiser 

M 

113,034 

Gannett 

Honolulu  Star-Bulletin 

E 

61,976 

Liberty 

8. SAN  FRANCISCO 

1965 

San  Francisco  Chronicle 

M 

469,943 

Hearst* 

San  Francisco  Examiner 

E 

101,630 

Hearst 

9.  CINCINNATI 

1979 

The  Cincinnati  Enquirer 

M 

197,119 

Gannett 

The  Cincinnati  Post 

E 

59,072 

Scripps 

10.  SEATTLE 

1983 

The  Seattle  Times 

M** 

218,032  Blethen/Knight  Ridder 

Seattle  Post-Intelligencer 

M 

185,888 

Hearst 

11.  DETROIT 

1989 

Detroit  Free-Press 

M 

361,184 

Knight  Ridder 

The  Detroit  News 

E 

242,179 

Gannett 

12.  YORK,  Pa. 

1990 

York  Daily  Record 

M 

43,902 

Buckner 

The  York  Dispatch 

E 

40,562 

MediaNews 

13.  LAS  VEGAS 

1990 

Las  Vegas  Review-Journal 

M 

168,524 

Donrey 

Las  Vegas  Sun 

E 

35,715 

Independent 

*ln  August  1999,  Hearst,  parent  of  the  Examiner,  reached  agreement  to  buy  the  Chronicle  from 
Chronicle  Publishing  and  put  Examiner  up  for  sale.  A  lawsuit  now  under  way  Is  challenging  the 
Chronicle  sale  and  the  proposed  sale  of  the  Examiner  to  Ted  Fang. 

**Seattle  Times  was  all-day  paper  at  the  time  of  JOA  approval. 

Sources:  U.S.  Justice  Department;  E&P;  Editor  &  Publisher  International  Yearbook;  Audit  Bureau 
of  Circulations 
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THEDEADJOAs 

JOA  PARTNERS 

OWNERS 

1.1936-1997 

El  Paso  (Te.xas)  Time.s 

Gannett 

El  Paso  Herald-Post 

Scripps 

Scripps  folds  Herald-Post 

2.1937-1998 

The  Tennessean 

Gannett 

Nashville  Banner 

Independent 

Gannett  pays  Banner  owners  S65  million  to  end  JOA. 

3.1938  1999 

The  Evansville  (Ind.)  Courier 

Scripps 

The  Ev  ansville  Press 

Indepenifent 

Press  folded  and  Courier  renamed  the  Evansville  Courier  &  Press. 

4.1941-1991 

Tulsa  World 

Independent 

The  Tulsa  Tribune 

Independent 

World  pays  Tribune  $30  million  to  end  JOA  and  fold  Tribune. 

5.1942-1966, 1980-1998 

Chattanooga  Free  Press 

Independent 

The  Chattanooga  Times 

Independent 

Only  JOA  to  be  dissolv^  and  renewed  later. 

6.1953-1991 

The  Shreveport  (I.a.)  Times 

Gannett 

Shreveport  Journal 

Independent 

Gannett  asks  to  end  JOA  early  and  Journal  folds. 

7.1956-1985 

The  Derrick,  Oil  Citv,  Pa. 

Independent 

The  News-Herald,  (hi  Citv 

Independent 

The  Derrick  buys  The  News-Heraldl  which  it  continues  to  publish. 

8.1957-1992 

The  Knoxville  (Tenn.)  Journal 

Persis  Corp. 

The  Kno.xville  News-Sentinel 

Scripps 

Scripps  pays  $40  million  to  end  JOA  early;  Journal  converted  to  a  weekly. 

9.1959-1984 

St.  Louis  Post-Dispatch  Pulitzer 

St.  IxjuLs  Globe-Democrat  Newhouse 

Both  parties  agree  to  retain  JOA,  but  fold  Globe-Democrat  Paper 
was  sold  and  sold  again,  folding  in  1986.  In  May,  Newhouse  and 
Pulitzer  agree  to  a  new  revenue- sharing  arrangement  that  will 
terminate  in  2015. 

10.1959-1985 

The  Columbus  (Ohio)  Dispatch  Independent 

Columbus  Citizen- Journal  Scripps 

Dispatch  declines  to  renew  JOA.  Scripps  folds  Citizen-Journal. 

11.1961-1993 

Pittsburgh  Post-Gazette  Blade  Communications 
The  Pittsburgh  Press  Scripps 

After  eight-month  strike  shuts  both  papers,  Scripps,  which  controls 
the  JOA,  folds  Press  and  sells  assets  to  Post-Gazette. 

12.1966-1998 

The  Miami  Herald  Knight  Bidder 

The  Miami  News  Cox  Enterprises 

Cox  folds  News  after  unsuccessful  search  for  buyer. 

13.1974-1979 

Anchorage  (Alaska)  Daily  News  Independent 

Anchorage  Times  Independent 

First  JOA  approved  under  Newspaper  Preservation  Act  of 1970  dis¬ 
solved  after  News  sued  Times  alleging  “conspiracy  to  create  a 
monopoly.  “McClatchy  boupit  News  soon  after.  The  Times;  also 
under  new  owners,  folded  in  1992. 

Sources;  U.S.  Justice  Department;  E&P;  Editor  &  Publisher  Intemathmal  Year  Book;  Audit  Bureau 
of  Circulations;  Dr.  Ralph  Johnson 
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and  say,  That’s  it.’  Credibility  is  critical  to 
what  we  do.  It’s  no  wonder  people  are  cynical 
about  newspapers.” 

Nothing  in  the  Newspaper  Preservation 
Act  requires  papers  to  join  in  a  JOA,  and  the 
list  of  lagging  papers  in  big  cities  that  have 
died,  without  a  JOA,  over  the  past  30  years  is 
a  long  one.  So  what  separates  these  old  flags 
from  second-place  papers  that  get  a  JOA  life¬ 
line?  One  executive  formerly  involved  in  a 
competitive  fight  that  was  ultimately  won  by 
his  paper  says  the  papers  have  to  be  pretty 
equal.  When  his  competitor  asked  for  a  JOA, 
the  executive  said,  “It  was  a  very  easy  deci¬ 
sion:  We  were  so  far  ahead,  and  they  had  so 
many  things  they  had  to  do  to  catch  up  that 
it  just  didn’t  seem  worth  it  to  share  even 
some  of  the  profit.” 

This  executive’s  opinion  of  what  JOAs  are 
these  days:  “It’s  really  become  a  revenue  ve¬ 
hicle  more  than  anything  else.” 


1993  book,  “Paper  Losses.”  JOAs,  he  says, 
“are  not  about  protecting  voices  —  they  are 
about  protecting  markets.” 

Certainly,  the  Newspaper  Preservation 
Act’s  record  in  ensuring  two-paper  cities  is 
mixed  at  best.  Indeed,  the  very  first  JOA  ap¬ 
proved  under  the  act,  which  in  1974  com¬ 
bined  operations  of  \he  Anchorage  Times  and 
Anchorage  Daily  News,  was  also  the  first 
to  fall  apart,  just  five  years  later.  (Ironically, 
the  News,  which  had  applied  as  the  “failing” 
newspaper,  would  go  on  to  become  the  mar¬ 
ket  leader  under  the  ownership  of  McClatchy 
Co.  while  the  Times  would  fold  in  1992.) 

A  dozen  newspapers  have  died  while  in  a 
JOA,  or  as  soon  as  the  JOA  expired.  Among 
them  are  the  Nashville  Banner-,  The  Tulsa 
Tribune-,  The  Knoxville  (Tenn.)  Journal-,  The 
Miami  News-,  and  The  Pittsburgh  Press. 

These  closings  point  to  a  fatal  flaw  in  the 
Newspaper  Preservation  Act,  says  Newspa¬ 
per  Guild  President  Linda  Foley:  There  is  no 
way  to  force  newspapers  to  keep  a  JOA. 

“What  you  find  again  and  again  are  com¬ 
panies  welshing  on  the  deal  they  made  with 
the  community,”  Foley  says.  “You  can’t  just 
go  five  or  six  years  into  a  50-  or  60-year  JOA 


Guardian,  testified  against  the  proposal, 
calling  it  “the  Millionaire  Crybab/ s  Bill.”  To¬ 
day,  older  but  no  less  vociferous,  Brugmann 
says  the  actions  of  the  newspapers  in  San 
Francisco,  Honolulu,  and  Denver  show  that 
“the  crybaby  millionaires  are  now  trying  to 
be  crybaby  billionaires.” 

JOAs,  he  says,  “screw  everybody:  the  em¬ 
ployees,  the  advertisers,  the  readers,  the 
town,  and  the  state.”  Only  the  publishers  and 
their  stockholders  benefit,  he  asserts.  “What 
we’re  seeing  now  is  proof  that  the  Newspaper 
Preservation  Act  is  nothing  but  a  mechanism 
to  move  from  competitive  profits  to  JOA- 
sanctioned  profits  and  now  to  monopoly 
profits,”  Brugmann  adds. 


The  Newspaper  Preservation  Act  was 
sold  to  Congress  on  the  basis  that  it  would 
preserve  two  editorial  “voices”  in  cities.  “It 
was  bull —  when  it  started  —  and  it’s  real¬ 
ly  bull——  to  argue  it  now  in  a  time  of  the 
Internet,  cable  television,  and  multimedia,’ 
says  Wall  Street  Journal  reporter  Bryan 
Gruley,  who  covered  the  fight  for  the  De¬ 
troit  JOA  for  The  Detroit  News  and  in  his 


Some  JOAs  have  survived  for  a  long  time. 
Albuquerque’s  union,  for  instance,  turns  67 
later  this  year,  and  Tucson’s  is  in  its  60th 
year.  But  being  in  a  long-term  JOA  rarely 


Developed  for  newspaper*®  a  newspaper 

company  keeping  in  mi/d  me  needs  of  your 

clients,  the  jobseekers  aWi  you 

Scalable  for  all  market  sizes 

Flexible  business  models  include  the  power  of 

both  media:  online  &  print 

Quick  revenue  gain 

Expert  training  for  implementation  &  roll-out 
24/7  customer  service 
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PLEASE  VISIT  US  AT  CONNECTIONS  BOOTH  143 
For  more  information  call  1 .877.427.5755.  ‘‘ 


24  EDITOR& PUBLISHER  JUNE  5,  2000 


www.editorandpublisher.com 


strengthens  the  weaker  paper.  In  Albu¬ 
querque,  for  instance,  the  morning  Journal 
has  grown  to  111,743  circulation  while  the 
evening  Tribune  has  lost  about  half  of  its  cir¬ 
culation  in  the  past  10  years  and  now  stands 
at  20,045. 


Both  papers  often  find  it  far  more  prof¬ 
itable  to  keep  the  JOA  going  —  but  fold  the 
smaller  paper.  That  happened  most  famous¬ 
ly  in  St.  Louis,  where  Newhouse  agreed  to 
shut  down  the  St.  Louis  Globe-Democrat  in 
1983  and  split  revenues  evenly  in  an  arrange¬ 
ment  that  —  until  it  was  dramatically 
changed  with  the  $306-million  payment  this 
past  April  —  could  have  been  extended  for 
more  than  100  years. 

Newhouse  was  forced  by  the  Justice  De¬ 
partment  to  sell,  not  shutter,  its  paper.  The 


j  buyer  was  a  young  and  inexperienced  pub¬ 
lisher  who  soon  had  the  Globe-Democrat  in 
such  poor  financial  shape  that  paychecks 
bounced  and  the  paper  that  had  sponsored 
Lindbergh’s  solo  flight  across  the  Atlantic 
was  unable  to  afford  air  conditioning  in  the 
sweltering  St.  Louis 
summer.  The  paper 
folded  in  1986. 

Critics  in  San  Fran¬ 
cisco  such  as  the  Bay 
Guardian's  Brug- 
mann  say  the  pro¬ 
posed  sale  of  the 
Examiner  to  Ted 
Fang’s  family  publishing  operation,  is  anoth¬ 
er  example  of  a  JOA  attempting  to  ensure 
weak  daily  competition. 

Even  defenders  of  JOAs  acknowledge 
that  it’s  easy  to  see  a  cynical  intent  in  these 
arrangements.  “I  can  understand  that  when 
you  look  at  the  results  of  some  of  the  JOAs,”  j 
says  Allen  H.  Neuharth,  who  was  chairman 
when  Gannett  engineered  several  of  its 
JOAs,  including  Detroit.  “That  feeds  cyni-  i 
cism  —  and  there’s  every  reason  for  that.” 

But  he  points  out  that  he  was  “never  in- 


I  volved  in  a  JOA  where  one  of  the  partners 
i  quit  publishing.”  Nevertheless,  Neuhiuth, 
who  says  he  is  now  “a  historian,  not  a  par- 
I  ticipant,”  believes  even  the  controversial 
!  Detroit  JOA  has  been  a  success.  “Funda- 
j  mentally,  it  was  a  success  from  the  day  it 
I  began.  Both  papers  are  strong  financially  — 
j  although  their  circulations  are  not,”  he  says, 
j  “Without  a  JOA,  I’m  convinced  Knight  Rid- 
!  der  would  have  shut  down  the  Free  Press.” 

\  But  would  that  be  so  bad?  Journalism  pro- 
I  fessor  John  K.  Hartman,  who  has  written  e.x- 
tensively  about  the  Detroit  JOA  in  two  books 
about  “The  USA  Today  Way,”  doesn’t  think 
!  so.  “You  had  two  outstanding  newspapers  re¬ 
placed  by  two  mediocre  newspapers,”  he 
says.  (Neuharth  himself  would  no  longer  rate 
either  Detroit  paper  in  his  personal  top  10, 
but  he  says  that  decline  could  not  be  attrib¬ 
uted  to  anything  the  JOA  did.) 

“Paper  Losses”  author  Gruley  says  the  pre¬ 
cipitous  plunge  in  circulation  —  which  start¬ 
ed  even  before  the  1995  labor  dispute  helped 
pull  sales  down  by  about  a  third  —  at  the  De¬ 
troit  papers  also  gives  lie  to  the  argument 
that  the  JOA  preserved  editorial  voices. 

“They  cut  back  on  circulation  so  fewer  people 


“I  have  no  idea  whether 
the  ‘Rocky  Mountain 
News’  was  profitable  or 
not.  The  point  is:  We  just 
don’t  know.”  —  linda  foley 

PRESIDENT,  The  Newspaper  Guild 


John  S.  Knight 


'Service  to  your  community  is  inseparable 
from  your  responsibility  as  a  newspaperman.’ 

-  James  L  Knight 


James  L.  Knight 


Days  before  the  first  half  of 
the  20th  century  ended,  two 
brothers  dedicated  to  news¬ 
paper  publishing  sat  down  with 
their  associates  in  Akron,  Ohio, 
for  the  first  meeting  of  a  newly 
minted  enterprise  called  Knight 
Foundation.  Jack  and  Jim 
Knight  started  with  $9,047  and 
a  commitment  to  strengthening 
their  chosen  field  of  journalism 
as  well  as  the  communities 
where  they  lived  and  worked. 


Fifty  years  later,  a  new  century 
and  new  millennium  offer 
immense  challenges  and 
intriguing  opportunities  for  the 
trustees,  staff  and  advisers  of  a 
vastly  expanded  institution,  the 
John  S.  and  James  L.  Knight 
Foundation.  In  that  half-century, 
nonprofit  organizations  across 
America  -  especially  in  the  26 
communities  where  the  Knight 
brothers  published  newspapers 
-  have  benefited  from  more 
than  $448  million  in  funding 
from  the  private,  independent 
foundation. 


John  S. 


The  Foundation’s  grant  recipi¬ 
ents  rank  among  our  nation’s 
most  creative  nonprofit  organi¬ 
zations  working  in  arts  and 
culture,  education,  community 
initiatives  and  journalism.  They 
work  with  children.  They  pro¬ 
mote  literacy.  They  provide 
shelter  and  hope  for  society’s 
forgotten  men,  women  and  chil¬ 
dren.  They  give  teachers  the 
tools  they  need  to  inspire  young 
minds.  TTiey  provide  the  artistic 
performances  and  presentations 
that  fuel  our  imaginations.  They 
enhance  the  performance  of 
journalism  at  home  and  abroad. 
They  protect  the  lives  of  belea¬ 
guered  journalists  overseas. 

AND  James  L. 


They’ve  made  a  difference  - 
and  so  can  you.  You  don’t  have 
to  be  a  foundation  to  help  non¬ 
profit  organizations  improve  the 
lives  of  those  around  you.  Give 
time.  Give  money.  Give  expert¬ 
ise.  Give  back  to  your  commu¬ 
nity,  as  the  Knight  brothers  did. 
The  payoff?  Personal  satisfac¬ 
tion,  and  a  real  difference  in  the 
quality  of  community  life.  It  has 
made  sense  to  Knight  Foundation 
for  50  years,  and  to  the  nation 
since  its  earliest  days. 

Want  to  find  out  more  about 
Knight  Foundation?  Contact 
Dublications@knightfdn.org  or 
call  (305)  908-2629. 
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are  getting  these  Voices,’”  Gruley  said. 
“That’s  what  will  hapjien  in  Denver.” 

Robert  H.  Giles,  who  was  editor  when 
The  Detroit  News  entered  into  its  JOA,  says 
critics  expect  too  much  of  the  Newspaper 
Preservation  Act.  “For  the  most  part,  JOAs 
have  kept  second  papers  alive  for  15  to  25 
years,  and  when  they  close  it’s  because  the 
term  had  expired.  The  act  was  never  in¬ 
tended  to  keep  them  alive  forever,”  he  says. 
Detroit’s  JOA  is  supposed  to  keep  both  pa¬ 
pers  alive  for  100  years,  and  Giles  says  he 
thinks  that  the  JOA  makes  that  “more  likely 
than  not.” 

In  Denver,  the  JOA  is  supposed  to  last 
for  50  years,  but  the  cynicism  spawned  by 
the  recent  events  in  San  Francisco  and 
Honolulu  has  many  openly  doubting  that. 
Local  journalists  have  had  fun  contrasting 
the  pronouncements  made  during  the 
newspaper  war  with  the  facts  asserted  in 
the  Rocky  Mountain  News'  JOA  application 
as  a  “failing”  newspaper.  After  years  of  pro¬ 
claiming  profitability  in  Denver,  Scripps 
now  says  it  lost  some  $250  million  over  the 
past  15  years. 

'  “A  lot  of  things  are  said  in  the  heat  of  bat¬ 


tle,”  said  Scripps  Chairman  William  R. 
Burleigh.  “A  lot  of  people  can  do  a  lot  of 
funny  stuff  with  numbers.  But  these  are 
real  numbers.” 

It’s  the  same  story  in  nearly  eveiy  JOA, 
says  The  Newspaper  Guild’s  Foley.  “It  is  re¬ 
ally  ludicrous  to  make  the  argument  that  if 
you  are  a  Gannett  or  a  Knight  Bidder  or  a 
Scripps  Howard  or  even  a  MediaNews ... 
that  you  can’t  —  I  wouldn’t  say,  ‘cook  the 
books,’  because  that  implies  something  ille¬ 
gal  —  but  certainly  you  have  ways  to  report 
your  finances  in  a  way  that  can  make  your 
situation  look  the  way  you  want.  And  since 
they  don’t  report  individual  papers,  it’s  very 
difficult  to  judge  what  the  real  situation  is.  I 
have  no  idea  whether  the  Rocky  Mountain 
News  was  profitable  or  not.  The  point  is: 

We  just  don’t  know.” 


Out  OF  JOINT 


While  the  latest  JOA  news  has  reanimat¬ 
ed  critics,  almost  nobody  expects  anything 
to  change.  “Since  JOAs  are  withering  away, 
it  isn’t  worth  trying  to  repeal  or  amend  the 
act  —  which  would  be  politically  impossible 
anyway,  given  the  publishers’  certain  oppo¬ 


sition,”  says  antitrust  law  professor  Barnett. 

The  Bay  Guardian's  Brugmann  has  for¬ 
mally  asked  U.S.  Attorney  General  Janet 
Reno  to  open  hearings  on  whether  to  dis¬ 
solve  the  Newspaper  Preservation  Act,  but 
he  says  he  is  a  lone  voice.  “What  gets  me  is, 
where  are  the  journalism  professors?”  he 
says.  “With  the  exception  of  Ben  Bagdikian 
[dean  emeritus  of  the  University  of  Califor¬ 
nia  at  Berkeley’s  graduate  school  of  journal¬ 
ism],  nobody  is  saying  ‘Boo’  about  this.” 

The  Guild’s  international  isn’t  pushing 
repeal,  and  the  Denver  local  is  still 
mulling  what  position  it  will  take  on  the 
Post! Rocky  JOA.  Given  the  union’s  experi¬ 
ence  in  Detroit,  Guild  President  Foley 
seems  to  hold  little  hope  for  the  Colorado 
JOA.  The  Detroit  papers,  she  says,  “were 
two  of  the  finest  in 
the  country,  sixth  or 
seventh  in  circula¬ 
tion,  and  now ...” 
she  says,  her  voice 
trailing  off.  “What  a 
terrible  result  —  and 
here  we  go  again  in 
Denver.”  11 


Denver  JOA:  It's  all  a  matter  of  time 


IT  WAS  JUST  A  MISUN- 

derstanding.  But  was  it 
also  a  prophecy? 

In  an  interview  the  other 
day  with  reporters  from  the 
Denver  Rocky  Mountain 
News  and  The  Denver  Post, 

E.W.  Scripps  Co.  Chairman 
and  CEO  William  R.  Burleigh 

was  trying  to  say _ 

that  the  papers’ 
joint  operating 
agreement,  which 
is  supposed  to  run 
for  50  years,  would 
not  break  down  in 
a  few  years. 

“I  think  well  just 
be  getting  up  and  Scripps’  Burleigh 
°  .  Z  .  hopes  for  quick 
running  five,  six,  approval  of  JOA. 

seven  years  down  the  road,” 

Burleigh  said.  Misinterpret¬ 
ing  Burleigh’s  answer,  a  re¬ 
porter  asked  if  he  thinks  it 


will  take  five,  six,  or  seven 

Post  proposed  join- 
ing  with  Gannett  ! 

years  to  get  the  JOA 

approved. 

Co.  Inc.’s  The 

“Oh,  no,”  Burleigh  said.  “I 

Cincinnati 

don’t  think  it’s  going  to  take 

Enquirer.  It  took  27  1  T 

that  long  to  approve.  I  hope  it 

months.  / 

doesn’t  take  that  long  to  ap¬ 

Stung  by  criti-  ^ 

prove.  I  hope  this  is  a  rather 

cisms  over  that  tor- 

swift  approval  process.” 

tuous  process,  the  ^  , 

^  WSJ's  Gruley  says 

«JiistiC6  the  time  mdy  be 

A  final  decision  on 

the  Denver  JOA  is  un¬ 
likely  to  take  seven 
years  —  but  if  history  is 
any  indicator,  the 
process  will  be  any¬ 
thing  but  swift.  In  fact, 
JOA  decisions  are 
slowdng  down,  and 
Denver  may  prove  to 
[)A.  be  the  most  drawn-out 
yet.  As  a  rising  Scripps  execu¬ 
tive,  Burleigh  first  encoun¬ 
tered  JOA  delays  in  the  late 
1970s  when  The  Cincinnati 


promised  a  far  right  in  Denver, 

speedier  response  when  in 
1980  Hearst  Corp.’s  Seattle 
Post-Intelligencer  proposed  a 
JOA  with  The  Seattle  Times, 
controlled  by  the  Blethen 
family  with  Knight  Ridder 
holding  a  minority  interest. 

Justice  was  faster,  taking  only 
15  months,  but  legal  chal¬ 
lenges  delayed  the  JOA  for 
another  11  months  after  that. 

The  biggest  JOA  —  be¬ 
tween  Knight  Bidder’s  De¬ 


troit  Free  Press  and  Gan- 
nett’s  The  Detroit  News  — 
also  holds  the  record  for  the 
- longest  time  be¬ 
tween  application 
and  implementa¬ 
tion:  43  months 
from  filing  in  1986 
to  implementation 
at  the  end  of 1989. 
Will  getting  to 

yes-or-no  take  that 
eysays  :  .  „  „ 

ay  be  long  m  Denver 

iver.  Wall  Street  Journal 
reporter  Bryan  Gruley,  who 
examined  the  Detroit  JOA 
process  in  his  1993  book,  “Pa¬ 
per  Losses,”  says  it  could  go 
either  way.  “Obviously,  it’s  a 
great  time  to  do  it  —  right  in 
the  middle  of  a  political  cam¬ 
paign,”  Gruley  says.  However 
long  it  takes,  though,  the  out¬ 
come  in  Denver  is  likely  to  be 
approval:  No  JOA  has  ever 
been  rejected  by  the  govern¬ 
ment.  —  Mark  Fitzgerald 


iL  ____  .  _  _ ^ 
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Online  and  print  media  complement  the  ‘coconut  wireless’ 

BY  WAYNE  ROBINS 

Martial  law  is  decreed  by  press  release.  A  TV 
station  is  trashed  by  rioters.  Reporters  protect 
colleagues  from  roving  mobs.  A  coup  leader 
holding  hostages  treats  journalists  to  dinner.  A 
wire-service  reporter  is  wounded  by  gunfire.  An 
online  student  paper  operates  around  the  clock. 

During  the  recent  uprising  that  began  May  19  in  the  remote  South 
Pacific  island  nation  of  Fiji,  the  battle  for  control  of  the  hearts  and 

minds  of  the  people  has 
been  fought  the  same  way 
it  is  in  the  West:  through 
the  media. 

“All  the  Fiji  Islands  news 
media  are  reporting  freely 
(and  very  well)  on  the  cri¬ 
sis,”  Nina  Ratulele,  director 
of  the  Pacific  Islands  News 
Association  (PINA:  http:// 
www.pinanius.org),  told 
E^P  in  a  May  23  e-mail 
message  from  the  capital 
city  of  Suva. 

But  that  was  before  the 
imposition  of  martial  law, 
as  declared  in  press  releas¬ 
es  on  the  official  Fiji  gov- 


Journalists  converge  on  a  car  carrying  tribal  chiefs  to  a  meeting 
with  coup  leaders  during  the  recent  uprising  in  Fiji. 


emment  Web  site  (http://www.fiji.gov.§). 
An  interim  military  government  suspended 
Fiji’s  1997  constitution  May  30  following  a 
tense  week  during  which  the  elected  prime 
minister,  Mahendra  Chaudhry,  continued 
to  be  held  hostage  with  some  30  legislators 
at  the  nation’s  Parliament  complex. 

On  May  27,  a  British  journalist  working 
for  AP  Television  News  was  shot  in  the 
wrist  during  a  gun  battle.  The  next  day,  a 
mob  trashed  the  studios  and  offices  of  Fiji 
One  TV,  forcing  the  station  off  the  air,  in 
retaliation  for  a  broadcast  critical  of  coup 
leader  George  Speight. 

PINA  implored  authorities  to  ensure  the 


safety  of  the  country  s  news  media  to  keep 
the  nation’s  800,000  citizens  accurately  in¬ 
formed,  rather  than  allowing  rumors  to  be 
spread  via  “coconut  wireless.” 

The  crisis  was  started  by  Speight,  a  busi¬ 
nessman  who  blamed  the  government  for 
his  financial  setbacks.  Speight  was  able  to 
aggravate  nagging  ethnic  hostilities  in  Fiji. 
Indigenous  Fijians  make  up  about  44%  of 
the  population;  48%  is  made  up  of  Fijians 
whose  families,  like  Chaudhrys,  came  from 
India.  “We  will  not  have  an  Indian  as  our 
prime  minister,”  Speight  has  said. 

The  powerful  Great  Council  of  Chiefs  ap¬ 
parently  agreed,  and  the  Fijian  president 


dismissed  Chaudhrys  government  May  28. 

Two  of  Fiji’s  three  daily  English-language 
newspapers  as  well  as  the  electronic  edition 
of  the  University  of  South  Pacific’s  journal¬ 
ism  school  newspaper  Wansolwara,  report¬ 
ed  without  interruption.  They  are  the 
locally  owned  Fiji  Sun  and  Rupert  Mur¬ 
doch’s  Fiji  Times.  A  third  English  paper, 
the  Daily  Post,  resumed  publication  May 
24  after  a  four-day  shutdown.  “Its  offices 
are  in  a  part  of  Suva  that  was  badly  hit  by 
the  arson  and  looting  of  May  19,”  Ratulele 
said.  “Shops  right  next  to  [the  paper]  were 
looted  and  burned.” 

The  indigenous  Fijian  journalists  on  the 
staff  of  the  Daily  Post  formed  a  human 
chain  outside  their  offices  during  the  anti- 
Indian  riots  to  protect  their  Indian  col¬ 
leagues,  Ratulele  said. 

David  Robie,  journalism  coordinator  at 
the  University  of  the  South  Pacific,  said 
there  are  only  about  3,000  Internet  users  in 
Fiji.  Yet  despite  minimal  resources,  his  stu¬ 
dents  at  the  Pacific  Journalism  Online  Web 
site  have  been  on  the  front  line  of  the  story. 
(Access  to  the  site  at  http://www.usp.ac 
.Q/joum  has  been  erratic  since  May  30.) 

“Reporters  use  three  digital  cameras,  one 
cellular  phone,”  and  get  around  by  taxi  or 
foot,”  Robie  said  in  an  e-mail  dispatch  to 
E&P.  Two  student  interns  at  Radio  Fiji 
were  among  the  first  to  arrive  at  the  Parlia¬ 
ment  building  when  it  was  taken  by  the 
rebels.  “We  were  told,  ‘Get  the  hell  out  of 
here!”’  one  told  Robie.  “So  we  hid  in  the 
cassava  bushes  and  watched  what  was  go¬ 
ing  on.”  Using  their  cell  phone,  they  called 
the  radio  station  with  the  bulletin  that  an¬ 
nounced  the  takeover  in  paradise.  1) 


In  brief 


Web  jobs  not  just  for  kids 

He  may  not  be  as  famous  as  Wood- 
ward  and  Bernstein,  or  as  familiar  a 
face  around  Washington  as  Ben  Bradlee 
was.  But  The  Washington  Post  has  lost  one 
of  its  biggest  draws  as  Mike  Causey,  who 
writes  the  popular  “Federal  Diary”  column, 
has  gone  dot-com.  CausQ^  had  been  doing 
the  column,  a  must-read  for  federal  work¬ 
ers  trying  to  comprehend  their  bureaucra¬ 
cy,  for  31  years,  since  before  many  a  Web 
billionaire  was  bom.  According  to  The 
Washingtonian  magazine,  a  blank  check 
with  stock  options  and  a  signing  bonus 
drew  the  60-year-old  Causey  to  PlanetGov- 
.com  despite  counteroffers  from  the  Post, 
which  he  joined  as  a  messenger  in  1957. 
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Digital  How-To 


INTERACTIVE 


An  assortment  of  sites  assays  an  assortment  of  sights 
across  the  country  —  and  around  the  world 

BY  CHARLES  BOWEN 

WHEN  WE  CALL  IT  GEOGRAPHY,  THE  SUBJECT  CAN 

sound  rather  badly  disconnected  from  our 
workaday  world,  sort  of  like  the  declension  of 
nouns  and  pronouns  or  the  divining  of  prime 
numbers.  But  talk  about  it  in  terms  of  getting 
your  bearings  in  an  unfamiliar  country,  determining  the  big  tourist 
attractions  in  a  metropolis,  finding  out  what  famous  folk  lived  and 
died  in  Idaho,  how  they  vote  in  Vermont,  or  what  people  do  to  make 
their  living  in  Lebanon  —  and  suddenly  geography  is  not  just  a  sub- 

Visit  the  site  at  http;//www.50states 
.com,  where  the  top  of  the  introductory 
page  features  50  clickable  folders,  one  for 
each  state.  Choose  a  state  to  see  what  Web 
resources  the  portal  has  for  it.  Most  have 
sections  on  colleges  and  universities,  travel 
data,  climate,  business  profiles,  tax  laws, 
terrain,  population,  and  vital  statistics.  The 
site  also  routinely  links  to  the  states’  own 
home  pages. 


ject,  but  all  subjects. 

A  site  called  50States.com  is  a  new  serv¬ 
ice  packed  with  information  and  links 
about  all  the  states  and  their  capitals.  And  it 
has  more  than  the  usual  trivia  about  state 
birds,  flowers  and  songs.  The  site  also  can 
help  you  find  state  celebrities,  real-estate 
information,  local  tax  forms,  and  informa¬ 
tion  on  educational  institutions,  businesses, 
and  cultural  events. 


1999  WINNERS 


Science  Journalism  Rujards 


Congratulations 

George  Johnson 

The  New  York  Times 

Gayle  Worland 

Denver  Westward 

Robert  Kunzig 

Discover 


Charles  W.  Petit 

U.S.  News  &  World  Report 

Elizabeth  Arledge 

NOVA/WGBH-TV 

Michael  Lamp 

KNAU  Northern  Arizona 
Public  Radio 


Honoring  excellence  in  science  journalism  since  1945. 
New  this  year:  Online  category 

For  an  entry  form: 

Phone  202-326-6440 

Web  www.aaas.org/communications/form.htm 
E-mail  media@aaas.org 

Deadline  for  2000  Awards:  August  1,  2000 
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If  you  are  looking  for  geographic  help 
beyond  the  United  States,  step  up  to 
WorldSkip,  a  portal  that  proves  the  World 
Wide  Web  is  getting  more  worldly  by  the 
minute.  This  amazing  new  clearinghouse 
draws  together  an  impressive  array  of  ref¬ 
erence  links  for  almost  any  nation  in  the 
world.  Visit  the  site  at  http://www.world 
skip.com  and  select  a  country.  Examine 
columns  of  related  links,  including  those 
for  business,  government,  travel,  enter¬ 
tainment,  culture,  and  local  commerce. 

And  here  are  some  quick  hits  for  geo¬ 
graphic  information  —  of  special  interest 
for  those  summer  travel  stories  coming  up: 

1  Interstate  4  U  (http://www.interstate 
4u.com)  is  a  new  site  for  U.S.  trav¬ 
ellers,  helping  discover  what’s  beyond  all 
those  green  exit  signs  on  I-whatever.  Tell 
this  site  where  you’re  driving  for  business 
or  pleasure,  and  it  not  only  plots  your 
route  but  also  tells  you  where  to  find  fa¬ 
vorite  restaurants,  motels,  and  site-seeing 
attractions  near  the  exits  along  the  way. 

2 Virtual  Tourist  (http://www.virtual 
tourist.com)  is  a  traveller’s  “communi¬ 
ty,”  where  strangers  share  the  wisdom  of 
the  road  in  the  form  of  accounts  of  person¬ 
al  experiences  centered  around  travel 
destinations.  The  site  features  member¬ 
generated  travel  pages,  free  e-mail,  forum 
discussions,  and  chat  rooms.  It  has  unique 
content  on  more  than  725  destinations, 
and  its  50,000  members  represent  some 
250  countries. 

3  Time  Out  (http://www.timeout.com) 
is  based  on  printed  city  guides  of  the 
same  name.  It  is  full  of  information  about 
what  to  see  and  do  in  the  world’s  greatest 
cities.  For  hotels,  clubs,  restaurants,  shops, 
or  galleries,  this  is  a  traveller’s  oasis.  ® 
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MARKETING 


SALES 


Analyst  John  Morton  tells  INMA 


imu-iM 


Papers  also  improve  their  marketing  ‘dramatically’ 


BY  JOE  NICHOLSON 

New  Orleans 


Nand  they  are  doing  a  “dramatically”  better  job  mar¬ 
keting  themselves,  industry  analyst  John  Morton 
declared  at  the  annual  meeting  of  the  International 
Newspaper  Marketing  Association  (INMA). 

“Prices  are  as  high  as  they  have  ever  been,”  Morton  said  in  a  late 
May  speech  at  INMA’s  World  Congress  of  Newspaper  Marketing. 

“Newspaper  marketing  has  always  been  kind  of  a  backwater  com¬ 
pared  to  what  the  TV  and  radio  industries  said  newspaper  marketers  are  “closing 
do,”  he  added  in  discus-  the  gap”  with  radio  and  TV  marketers, 

sions  with  E^P  after  his  speech.  “They  have  Newspapers’  belated  turn  to  marketing 

always  been  ^ _ 

able  to  bring  to  ^  Marketing  is  crucial 

tiotrSth  I  ^  ^  f  at  a  time  when  media 
of  data  to  choices  “grow  ever- 

wViirVi  nHvprHe- 


EWSPAPERS  ARE  SELLING  AT  ALL-TIME  HIGH  PRICES 


able  to  bring  to  '  JVla 

their  presenta-  B.  I  .  , 

tions  a  wealth  ^  ^ 

of  data  to  F  _>■;  chc 

which  advertis-  I 

ers  responded.  mO 

“The  corpo- 
ratization  of 

the  newspaper  industry”  has  converted  it 
from  “a  seat-of-your-pants  operation”  to 
one  that  uses  “modern  management  tech¬ 
niques,”  said  Morton,  who  is  president  of 
Morton 

Research  in  Silver  Spring,  Md.  He  also 


more  numerous. 


No  freebies!  (Except  in  San  Francisco?) 


IT  IS  “UNLIKELY”  LARGE  METRO  DAILIES  WILL  EVER  SWITCH  FROM  PAID  CIRCULA- 

tion  to  free  distribution,  said  industry  analyst  John  Morton,  who  conceded  that  the 
San  Francisco  Examiner  might  be  an  exception. 

“I  suspect  [the  Examiner’s  pending  buyer]  will  start  off  trying  to  charge  for  it  and 
end  up  giving  it  away,”  said  Morton.  “At  some  point ...  I  think  he’ll  be  forced  into  it”  by 
substantial  circulation  duplication  with  the  San  Francisco  Chronicle,  he  said,  explain¬ 
ing  the  Examiner  might  succeed  with  free  distribution  because  “there  might  be  a 
niche  there  that  would  work.”  —  Joe  Nicholson 


www.eclitorandpublisher.com 


only  way  they  can  do  that  is  marketing.” 

With  newspaper  prices  at  a  high,  Mor¬ 
ton  said  some  newspaper  owners,  particu¬ 
larly  family  owners,  may  be  tempted  to 
sell,  figuring  that  there  is  no  guarantee 
that  prices  will  remain  high.  He  said  he 
believed  the  Chandler  family  sold  the  Los 
Angeles  Times  because  of  that  concern 
“more  than  anything  else.” 

Newspaper  advertising  revenue  is  likely 
to  rise  this  year  to  a  record  total  “close  to 
$50  billion,”  Morton  predicted.  At  the 
same  time,  he  warned  that  some  newspa¬ 
per  companies  that  reduced  investment 
in  print  products  —  particularly  the 
smaller  papers  of  some  chains  —  during 
lean  years  in  the  1990s  have  failed  to  do 
the  “smart  thing”  by  returning  to  invest¬ 
ment  in  their  product. 

Morton  praised  The  New  York  Times  for 
a  “stunning”  job  of  raising  the  already  high 
quality  of  its  editorial  product  at  the  same 
time  it  has  boosted  ad  revenue. 

The  Times’  tabloid  citymates,  the  New 
York  Daily  News  and  Neiv  York  Post,  de¬ 
pend  on  the  willingness  of  their  owners  to 
swallow  losses  to  survive,  said  Morton. 
Prior  to  the  purchase  of  the  Daily  News  by 
Mortimer  B.  Zuckerman,  the  daily  “tried 
to  go  upscale,  tried  to  go  downscale,  tried 
to  go  to  the  suburbs,  [and]  nothing  [had] 
really  worked,”  said  Morton,  adding,  “In 
recent  years,  it’s  tried  to  be  a  responsible 
tabloid,  and  I  guess  we’re  going  to  see 
eventually  whether  that  works  out.”  H 


—JOHN  MORTON 

Morton  Research 


is  crucial  at  a  time  when  media  choices 
“grow  ever-more  numerous  and  young 
people  on  the  staffs  of  ad  agencies  are  vi¬ 
sually  and  electronically”  oriented,  said 
Morton.  “It’s  very  important  for  newspa¬ 
pers  to  get  their  message  to  them,  and  the 
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“Peanuts”  reruns  to  more  than  2,400  pa¬ 
pers.  And  the  comics  can  be  viewed  on 
the  Web  at  http://www.snoopy.com. 

•  The  video  tribute  featured  com¬ 
ments  from  cartoonists,  editors,  and  oth¬ 
ers  —  including  retired  tennis  great  Billie 
Jean  King.  And  speaking  live  prior  to  the 
video  was  McDonnell,  who  called  Schulz 
“the  greatest  cartoonist  who  ever  lived.” 

•  One  fimny  convention  comment 
about  Schulz  came  from  ‘The  Family  Cir¬ 
cus”  creator  Bil  Keane:  “Sparky  and  I  had 
a  lot  in  common.  We  both  did  comics 
about  kids  and  family  values.  He  had  five 
kids,  I  had  five  kids.  He  was  born  in  1922, 
I  was  born  in  1922.  He  made  a  million 
dollars  a  week,  I ...  was  born  in  1922.” 


Cartoonists  pay  tribute  to  ‘Peanuts’  in  newspapers  and  during 
NCS  convention,  where  ‘Mutts’  creator  wins  the  Reuben 

BY  DAVE  ASTOR 

The  National  Cartoonists  Society  (NCS)  used 
Memorial  Day  weekend  to  memorialize  its  most  fa¬ 
mous  member:  the  late  Charles  “Sparky”  Schulz. 

Schulz,  the  World  War  II  veteran  turned  “Peanuts” 
creator,  was  awarded  a  posthumous  NCS  lifetime 
achievement  honor  during  the  May  27  Reuben  Award  ceremony 
attended  by  more  than  600  people.  That  same  day,  nearly  100 
syndicated  cartoonists  paid  tribute  to  “Peanuts”  in  newspaper 

comic  sections.  ,  •  Cartoon- 

The  NCS  also  showed  a  video  tribute  to  |  ists  who  did 
Schulz,  and  various  speakers  at  the  May  j  the  special 
26-28  convention  in  New  York  men-  !  May  27  comics 
tioned  him  even  when  talking  about  other  j  paid  tribute  to 
topics.  Finally,  the  winner  of  the  Reuben  “Peanuts”  in 
as  top  cartoonist  of  the  year  was  “Mutts”  |  various  ways, 
creator  Patrick  McDonnell,  who  does  |  For  instance, 
what  was  one  of  Schulz’s  favorite  comics.  ]  “For  Better  or 
Here’s  the  rundown  on  the  “Peanuts”  ;  For  Worse” 
gallery  of  events:  I  creator  Lynn 

•  Jeannie  Schulz  accepted  the  NCS  |  Johnston  showed  Elly  Patterson  hugging 

Milton  Caniflf  Lifetime  Achievement  a  stuffed  Snoopy,  while  “Close  to  Home” 

Award  on  behalf  of  her  husband,  who  creator  John  McPherson  showed  Charlie 

died  in  February  at  the  age  of  77-  She  re-  Brown  finally  kicking  the  football.  En- 
called  that  Schulz  greatly  admired  Caniff  larged  versions  of  the  comics  were  dis- 

as  a  person  and  for  his  Terry  and  the  Pi-  I  played  at  a  May  28  NCS  brunch  hosted  by 
rates”  and  “Steve  Canyon”  comics.  !  United  Media,  which  still  distributes 


McDonnell  is  top  dog 

McDonnell  won  the  54th  annual 
Reuben  Award,  which  has  been  described 
as  the  “Oscar  of  cartooning.” 

In  his  acceptance  speech,  the  King  Fea¬ 
tures  Syndicate  creator  named  about  two 
dozen  top  cartoonists  from  the  past  and 
said,  “We  should  never  forget  those  who 
blazed  a  trail  before  us.” 

He  thanked  idiosyncratic  “Krazy  Kat” 


Good  oJ  char-Ub 


GOOD  OL'  CHARLfe 
BROUPM... 


oCCHAftLlBBROUN' 


BROWN...  VesKSiR.^ 


Faster  than  a  speeding  jokester 


The  airplane  was  invented  by  two  Ohio  brothers,  but  i 
Mike  Peters  didn’t  need  one  to  “fly”  into  a  Dayton  Daily  ; 

News  editorial  board  meeting.  | 

During  a  National  Cartoonists  Society  talk,  the  Daily 
Nere^s/Tribune  Media  Services  editorial  cartoonist  recalled 
donning  a  Superman  costume  and  standing  on  the  ledge  out- 
side  the  meeting  room.  Then,  after  people  filed  into  the  room, 
he  shocked  the  hell  out  of  them  by  re-entering  via  the  window 
and  leaping  to  the  floor.  “Sorry  I’m  late,”  he  said.  “I  had  lousy 
weather  over  Cleveland.”  —  DaveAstor  Mike  Peters 


A  LONG  DIVISION  UST 

Winners  were  also  named  in  12  divi¬ 
sion-award  categories.  They  included: 
•  “Zits”  co-creators  Jerry  Scott  and 
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Jim  Borgman  of  King  for  best  comic  strip. 

•  “Bizarro”  creator  Dan  Piraro  of  Uni¬ 
versal  Press  Syndicate  for  top  comic  panel. 

•  Chip  Bok  of  the  Akron  (Ohio)  Bea¬ 
con  Journal  and  Creators  Syndicate  for 
best  editorial  cartoons. 

•  T  Lewis  for  book  illustration.  He  also 
collaborates  with  Michael  Fry  on  the  Unit¬ 
ed-distributed  “Over  the  Hedge”  comic. 

•  Rick  Stromoski  for  gag  cartoons.  He 
also  does  the  “Soup  to  Nutz”  comic  for 
Newspaper  Enterprise  Association. 

•  Formerly  syndicated  comic  creator 
Anne  Gibbons  for  greeting  cards. 

Other  vrinners  included  Pierre  Bellocq 
{Daily  Racing  Form)  for  newspaper  illus¬ 
tration,  Kevin  Rechin  (son  of  “Crock” 
artist  Bill  Rechin)  for  magazine  illustra¬ 
tion,  Craig  McKay  for  ad  illustration, 

Chris  Ware  for  comic  books.  Rich  Moore 
(“Futurama”)  for  TV  animation,  and  Brad 
Bird  (“Iron  Giant”)  for  film  animation. 

Also,  NCS  President  Daryl  Cagle  pre¬ 
sented  “Momma”/“Miss  Peach”  cartoonist 
Mell  Lazarus  of  Creators  with  a  Silver  T- 
Square  for  service  to  the  NCS.  Lazarus, 
among  other  things,  started  the  NCS  re¬ 
gional  chapter  system  during  his  1989-93 
term  as  president.  There  are  now  14  chap¬ 
ters  around  the  country. 

And  Australian  cartoonist  Jim  Russell 
was  cited  for  his  long  involvement  with 
the  NCS  and  cartooning.  He  has  done 
“The  Potts”  comic  since  1940  —  six  years 
before  the  NCS  was  bom.  11 


In  brief 

Five  covering 
finance  from 
TheStreet  to 


newspapers 


Five  financial  columnists  from 
TheStreet.com  are  now  being  dis¬ 
tributed  by  the  New  York  Times 
Syndicate. 

They  are  TheStreet.com  co-founder 
James  Cramer,  Brenda  Buttner,  Dagen 
McDowell,  and  Fortune  magazine 
columnists  Adam  Lashinsky  and  Herb 
Greenberg. 

Greenberg  formerly  worked  for  the 
San  Francisco  Chronicle. 

In  addition,  the  New  York 
Times  News  Service  is 
distributing  a  selection  of 
articles  from  the  joint  news¬ 
room  of  The  New  York  Times 
Web  site  and  TheStreet.com 
at  the  latter’s  Wall  Street 
headquarters. 


columnist  John  Mc- 
Caslin  of  The  Wash¬ 
ington  Times. 

His  semiweekly 
feature  includes 
news,  humorous 
items,  and  more. 

McCaslin  is  a 
former  United  Press 
International  corre¬ 
spondent  and  broadcast  news  anchor. 


John  McCaslin 


FEATURE  PACKAGE  WITH  LEGS 
JOINING  THE  COPLEY  LINEUP 
A  feature  package  called  “Animal  House” 
is  being  introduced  June  10  by  Copley 
News  Service. 

It  includes  10  stories  and  seven  pieces 
of  color  art  on  topics  such  as  choosing  the 
right  pet,  animal  health,  and  caring  for  an 
older  pet. 


McCaslin  writing 
FROM  Times  to  Times 

The  Los  Angeles  Times  Syndicate  is 
distributing  “Political  Scrapbook”  by 


Mike  Pearson 


Pearson  is  new  person 
IN  NYTS  SALES  POSITION 

The  New  York  Times  Syndicate  has 
named  Mike  Pearson  sales  execu¬ 
tive  for  the  Western  part  of  the 
United  States. 

Pearson  previously  held  sales 
positions  at  the  Los  Angeles  Times 
Syndicate  and  United  Media. 

He  has  also  worked  in  circula¬ 
tion  and  as  an  editor  at  several 
newspapers,  including  The  Arizona 
Daily  Star  of  Tucson. 


Repaying  the  Bil:  Cartoonists  roast  Keane 


Most  readers  of  the  gen- 
tle,  sentimental  “Family 
Circus”  have  no  idea  that 
its  creator  also  has  a  hilariously  in¬ 
sulting  sense  of  humor  when  he 
speaks  on  a  podium. 

But  National  Cartoonists  Society 
(NCS)  members  know  —  they’ve 
been  the  recipients  of  Bil  Keane’s 
barbs  during  the  many  years  he  has 
emceed  the  organization’s  annual 
Reuben  Award  ceremony. 

On  May  28,  it  was  payback  time.  The 
NCS  staged  a  roast  that  had  attendees 
choking  with  laughter  and,  at  times,  cov¬ 
ering  their  children’s  ears. 

“The  Family  Circus”  is  the  world’s 
most  widely  distributed  comic  panel 
(running  in  more  than  1,500  papers  via 
King  Features  Syndicate),  but  that  didn’t 
stop  the  roasters  from  needling  Keane. 


Keane 


“You  can  read  The 
Family  Circus’  at  fu¬ 
nerals  or  any  other  place 
where  laughter  would  be 
inappropriate,”  quipped 
“Momma”/“Miss  Peach” 
cartoonist  Mell  Lazarus 
of  Creators  Syndicate. 

This  year’s  Pulitzer 
Prize-winning  editorial 
cartoonist,  Joel  Pett  of  the  Lexington 
(Ky.)  Herald-Leader  and  Universal  Press 
Syndicate,  recounted  one  of  the  Billy 
character’s  dotted-line  journeys.  Only 
this  time,  Billy  stopped  to  steal  a  neigh¬ 
bor’s  lumber,  buy  a  gun,  meet  a  prosti¬ 
tute,  and  hang  one  of  his  friends. 

JelFKeane,  BO’s  son  and  comic  collabora¬ 
tor,  said  some  cartoonists  get  ideas  from  ob¬ 
serving  their  families.  “But  our  family  was 
based  on  the  comic,”  he  reported.  “If  some¬ 


thing  got  a  laugh  in  the  newspaper,  Bil  tried  I 
to  work  it  into  our  family  the  next  week.” 

There  were  also  skits,  a  video,  a  song, 
and  mock-“Family  Circus”  cartoons.  One 
drawing,  by  “Luann”  creator  Greg  Evans  ' 
of  United  Media,  showed  one  of  Keane’s  I 
kid  characters  asking  his  father:  “We’re  in  | 
a  circle.  Why  are  we  so  square?”  | 

“Mother  Goose  &  Grimm”  creator  and  i 
Dayton  (Ohio)  Daily  News  editorial  car-  ' 
toonist  Mike  Peters  of  Tribune  Media  Ser-  | 
vices  riffed  on  the  circular  shape  of  Keane’s  | 
panel  by  displaying  drawings  such  as  “The  I 
Family  Pardlelogram”  and  “The  Family  ' 
Isosceles  Triangle.” 

Keane,  at  the  end,  tweaked  his  tweakers.  : 
He  told  one:  “You  deserve  your  success.  It’s  ' 
been  a  long  climb  to  the  middle.”  To  anoth-  i 
er:  “Is  there  no  beginning  to  your  talent?”  j 
And,  summing  up:  “All  of  you  roasters  ; 
were  so ...  so ...  so-so.”  —DaxxAstor  = 
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•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

Services 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


•  Equipment/Interactive  Products  & 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 
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-FEATURES  AVAILABLE-  H 


-ANNOUNCEMENTS- 


AUTOMOTIVE 


WE’LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 


COLUMNS  AVAILABLE 


GRIMMLY  REFLECTING  free  sample  by 
E-mail  from  anne@willapabay.org  http:// 
www.willapabay.or©'— anne 


ENTERTAINMENT 


Shoppers,  Free  Papers,  Mailers  -  Jazz  up 
your  publication  with  our  lively 
Hollywood  column.  Could  sell  ads! 
Fax  request  for  samples  847-446-4804 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS" 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 


FEATURES  AVAILABLE 


DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(914)  692-4572,  Fax  (914)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 
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NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
WWW.  med  ia  mergers .  com 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 

Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #1 1 ,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 

JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  newspa¬ 
pers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


Leader  in  Sale 
of  Community  K.  ^  JH 
Newspapers 

Check  our  References 

265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dallas.  TX  75225 
www.rickenbachermedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

Thomas  C.  Bolitho 
BOLITHO  MEDIA  SERVICE 
Newspaper  Brokers 

"A  34-year  tradition  of  service  to  com¬ 
munity  newspapers” 

Scores  of  newspaper  sales  completed, 
from  $500,000  to  $50,000,000 
Quality  industry  references 
Call  or  E-mail  today  for  a  no  charge, 
confidential  consultation 
(580)421-9600 
RO.  Box  1985,  Ada,  OK  74821 
bolitho@bolitho.com 
“Visit  our  website”  www.bolitho.com 


NEWSPAPERS  FOR  SALE 

Excellent  opportunities  for  qualified 
entrepreneurs. ..FLORIDA:  Major  Atlantic 
shopper  plus  recreational  weekly,  health 
problems;  and  HAWAII  community 
monthly,  well  established.  Mayo 
Communications,  (813)  971-2061. 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To  ... 
vvvvvv.mediamergers.com 

NORTHERN  PLAINS  WEEKLY 

Good  market  with  tourism  segment. 
Good  real  estate,  6-unit  Goss  Com¬ 
munity,  well-equipped.  $1.2m  annual 
gross,  $225k  cash  flow. 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
(508)  421-9600 
bolitho@bolitho.com 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 
Kenneth  Cope,  Exec.  Vice-Pres. 
(417)  850-8544  or  (4 1 7)  45 1  -9545 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


I  -EQUIPMENTS SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  j  Bolitho-Cribb  i  We  have  sold  1 

for  Estate,  ESOP,  j  ^  A.SSOCi3t6S  '  thousands  of 

Partners,  Bank,  Tax,  |  PubHcatlon  Broteraga  ^  publishing  companies 
Stock,  Assets  AAppraleate  since  1923 

_ !  •st1923  u  _ ^ _ 


Please  call  us  to  discuss  your  options  in  a  sale" 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407  - 
336  US  16  East, 
Buffalo,  WY,  82684 
jfhicks@trlb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nm^,  FL  34105 
tokisS  mlndaprtrtg.com 


For  a  listing  of  publications  for  sale,  go  to  \¥Ww.cribb.com 


www.editorandpublisher.com 
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1  7EQUIPMENT&  SUPPLIES- 

1 

1 

-INDUSTRY  SERVICES- 

MAILROOM 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS.  INC. 
(770)428-5817,  Fax  (770)  590-7267 


PRESSES 


(2)  GOSS  -  SSC  -  21  1/2“  -  4  Highs 
Folders  -  Splicers  -  Remote  Consoles 
Running  $600M  (631)  231-6060 


Currently  Available  from  Inland 

•  6-unit  GOSS  URBANITE  (U-1032 
folder)  -  press  is  refurbished. 

•  GOSS  URBANITE  tri-color  units  with 
10-side  color  deck  (U-807  &  U-797). 

•  One  7-unit  and  one  8-unit  GOSS  COM¬ 
MUNITY  presses  each  consisting  of  an 
SSC  folder,  C,  SC,  and  SSC  units 
(many  units  with  upgrades). 

•  10-unit  &  8-unit  GOSS  SSC  presses  - 
units  have  drop  down  levers  &  RCR. 

•  7-unit  GOSS  COMMUNITY  with  SC- 
311  folder,  upper  former  &  40  HP 
drive,  units  are  mid-1970’s. 

•  6-unit  GOSS  SC  press  -  mid-1970’s. 

•  GOSS  SUBURBAN  units  -  stacked 
and  fioor  position  -  900  and  1000 
SGrics. 

•  5-unit  HARRIS  V15C  with  JF7  &  30 
HP  drive,  1981  vintage. 

•  6-unit  HARRIS  VISA  press  (ductor  & 
continuous  style  units).  Available 
July/August. 

•  Two  6-unit  NEWS  KING  presses  with 
stacked  sets  of  units. 

•  5-unit  NEWS  KING  with  KJ6,  4  floor 
units,  1  stacked. 

•  22“  GOSS  COLORLINER,  27  printing 
couples,  double  3:2  160-page  folder, 
nine  45"  RTP’s  - 1990  vintage. 

•  23  9/16“  cut-off  GOSS  METRO  with 
double  3:2  folder,  7  units,  3  half 
decks,  seven  42”  RTP’s. 

Inland  Newspaper  Machinery  Corp. 

RO.  Box  15999 
Lenexa,  Kansas  USA  66285 
(913)  492-9050  Fax  (913)  492-6217 


FOR  SALE:  8/u  GOSS  COMMUNITY  SC 
2  folders,  upper  former,  forklift  and  roll 
clamp,  2  Count-O-Veyors,  all  new  rollers 
and  blankets,  complete  for  $175,000. 

Call  (913)  648-4195 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 


GLOBAL'S  CURRENT 
EQUIPMENT  OFFERINGS; 

Used  1983  Goss  21  1/2  SSC  Four  High 
Press  including  narrow  slot  gap  lockup, 
motorized  side  lay  and  circumfrential 
register,  reel  rod  blanket  lockup,  and 
100  HP  high  voltage  press  drive. 

SSC  Half  and  Quarter  Page  Folder  with 
reverse  fly  delivery  (spine  first)  and  air 
former  board. 

CGI  (6)  Column  Digital  Page  Packs  with 
controls.  *Offered  at  tremendous  savings* 
Contact:  Mickey  Bella 
GLOBAL  PRESS  SALES 
(732)  560-9364,  Fax:  (732)  560-9422 
GLOBAL  SINGLEWIDTH  SALES 
(630)  739-9977,  Fax  (630)  739-9243 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)257-3045 

www.msicylinders.com 


WANTED  TO  BUi' 


GOSS -SSC -21  1/2“ 

4  Highs  &  Folders  -  Must  be  Running 
(631)231-6060 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


Posr-/f*A/oTe  Advertising  by 

NoteAdSdCOm 

NotoAds.com,  kic.  is  your  sourcs  for  tfis 
prtntHig  and  placement  of  Post-ir  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertising. 

•  Authorized  distrtoutor  of  3M. 

1-877-668-3231  Po*Mf 

www.notead8.coni  Nates 


CIRCULATION  CONSULTANTS 

Expand  your  Single  Copy,  Home  Delivery, 
T.M.S.,  N.I.E.  and  Subscription  Programs. 
KAMEN&CO.  (516)379-2797 


CIRCULATION  SERVICES 


3H  YEARS  Nl-WSRVPKR 

i-:xim;riknc;i-; 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
www.rnetro-news.com 


CIRCULATION  SERVICES 


CIRCULATION  III  PROMOTIONS,  INC 
TELEMARKETING  NATIONWIDE 
SERVING  NEWSPAPERS  FOR  17  YEARS 
Call  Bob  Price  (800)  458-3305 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 
Contact:  Al  Schreibman;  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


www.NewspaperRecruiter.com 

Over  100  media  sales  &  sales  manage¬ 
ment  jobs  75  cities  nationwide  -  Let  us 
help  you  find  your  new  opportunity  free! 
www.newspaperrecruiter.com 
(303)  368-5900 
birschbach  recruitment  network 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


-HELP  WANTED- 


ACADEMIC 


ASSISTANT  PROFESSOR/ 

PRINT  JOURNALISM 
COMMUNICATIONS/JOURNALISM 
DEPARTMENT 

St,  John  Fisher  College  in  Rochester, 
New  York,  invites  applications  and 
nominations  for  a  tenure  track  assistant 
professor  of  print  journalism  in  the  Com¬ 
munication  Journalism  Department,  to 
begin  no  later  than  September  1, 2000. 
Fisher  is  an  independent  college  serving 
over  2,000  students  at  a  suburban 
campus.  The  College  offers  25  under¬ 
graduate  and  eight  graduate  programs. 
The  Communication/Journalism  Depart¬ 
ment  is  a  writing-based  program,  with 
150  full-time  student  pursuing  study  in 
advertising,  broadcasting,  print  journal¬ 
ism,  and  public  relations.  We  have  an 
extensive  internship  program  and  the 
active  participation  of  many  successful 
alumni  in  our  program.  The  position 
requires  teaching  a  variety  of  print  jour¬ 
nalism  courses  and  serving  as  advisor  to 
the  campus  newspaper. 

The  successful  candidate  will  have  a 
Ph.D.  (Master's  degree  considered)  and 
at  least  three  years  experience  as  a 
reporter  and/or  editor  on  a  daily  newspa¬ 
per.  Teaching  experience  in  a  higher 
education  setting  is  strongly  preferred. 
Familiarity  with  web  content  delivery  is 
desirable.  Applicants  should  submit  a  let¬ 
ter  of  application,  a  curriculum  vita,  a 
description  of  past  teaching  experiences, 
and  a  list  of  references  to: 

Dr.  Lauren  Vicker,  Chair 
Communication/Journalism  Department 
St.  John  Fisher  College 
3690  East  Avenue 
Rochester,  NY  14618 
Applications  must  be  received  by  June 
15,  but  review  of  applications  will  begin 
immediately  and  continue  until  the  posi¬ 
tion  is  filled. 

St.  John  Fisher  College  is  an  Equal 
Opportunity/Affirmative  Action  institution 
and  is  committed  to  providing  equal 
opportunity  through  its  employment 
practices.  Women  and  minorities  are 
encouraged  to  apply. 

www.editorandpubllsher.com 


NEWS  KING  WEB  PRESS  FOR  SALE 
5  units,  with  stack  and  KJ6  folder. 

Good  condition.  Can  be  seen  running. 

Call  Rich  Piatt,  (603)  279-4516  (NH) 

C2  EDITOR  &  PUBLISHER  CLASSIFIEDS  JUNES,  2000 
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-HELP  WANTED- 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 
Notable  newspaper  company  seeks  Chief 
Financial  Officer  to  preside  over  its 
accounting  operations  for  daily  and 
weekly  publications.  A  team  player  atti¬ 
tude  and  people  skills  are  absolute 
musts  to  round  out  financial  analysis 
and  precision.  Applicants  for  this  posi¬ 
tion  must  have  a  Bachelor’s  degree  in 
accounting;  minimum  5  to  7  years  expe¬ 
rience,  some  of  which  should  be  in  the 
newspaper  industry.  This  position  also 
requires  strong  supervisory  skills  and 
intermediate  to  advanced  Excel  spreadsheet 
and  general  computer  skills.  CPA  certifi¬ 
cation  is  a  plus.  Competitive  salary  and 
attractive  benefits  package,  including 
401(k)  and  excellent  health/dental  insur¬ 
ance  plan.  Send  resume  and  salary 
expectations  in  strict  confidence  to: 

Box 01262,  Editors  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


FINANCIAL  ANALYST/PUBLISHING 
Lee  Enterprises,  Inc.  (www.lee.net 
NYSEiLEE)  a  publicly  traded  publishing 
and  online  media  company,  seeks  an 
accounting  professional  to  join  our  head¬ 
quarters  in  Davenport,  lA  as  a  Financial 
Analyst/Publishing  Group.  Reporting  to 
the  CFO  -  Publishing  Group,  the  Finan¬ 
cial  Analyst  will  need  to  possess 
excellent  analytical  skills,  be  proficient  at 
multi-tasking,  must  be  self-motivated 
and  able  to  produce  under  little 
supervisory  direction.  Candidates  must 
possess  an  accounting  degree.  Experi¬ 
ence  within  a  newspaper/media  environ¬ 
ment  is  preferred.  Strong  accounting 
software.  Excel  and  systems  experience 
or  ability  to  learn  quickly  is  desired. 
The  position  will  require  both  project 
planning  as  well  as  implementation. 
The  candidate  must  be  a  team  player 
and  assist  other  members  of  the  team 
when  necessary.  Willingness  to  travel  at 
least  25%  of  the  time  is  a  must.  Primary 
duties  will  include  group  purchasing, 
budgeting,  acquisition  analysis,  financial 
statement  review  and  analysis,  system 
support  and  financial  training. 

Lee  Enterprises,  Inc.  offers  a  competitive 
compensation  package  including  one  of 
most  comprehensive  benefit  packages  in 
the  media  industry.  This  is  an  excellent 
opportunity  for  an  experienced  account¬ 
ing  professional  that  seeks  new 
challenges,  wants  a  position  where  their 
skills  and  abilities  will  be  utilized  to  the 
fullest,  and  wants  to  grow,  develop,  and 
make  a  difference  within  a  national 
media  company  If  interested,  please 
send,  fax  or  email  a  cover  letter  and 
resume  with  salary  history  to: 

Lee  Enterprises,  Inc. 

215  N.  Main  Street 
Davenport,  I A  52801 
Attn:  Financial  Analyst 
Fax:  (319)323-9609 
E-mail:  jobs@lee.net 
EOE 


@visitourwebsite@ 

www.editcrandpublisher.com 


ADMINISTRATIVE 


LIBERTY  GROUP  PUBLISHING 
Liberty  Group  Publishing  is  one  of  the 
fastest  growing  companies  in  the  United 
States  with  over  300  publications  in  16 
states.  In  order  to  fuel  our  continued 
growth,  we  are  seeking  newspaper  exec¬ 
utives  with  a  proven  track  record  of  suc¬ 
cess  in  community  focused  publications 
with  circulation  of  less  than  30,000. 

We  offer 

•  A  decentralized  operating  environment 
with  autonomy  for  our  executives 

•  A  deep  and  long  term  commitment  to 
the  communities  we  serve 

•  A  commitment  to  using  technology, 
training  and  the  open  sharing  of 
knowledge  across  our  company 

•  Opportunity  for  advancement  based 
on  performance 

•  A  stock  option  program,  deferred  com¬ 
pensation  plan,  and  generous  reloca¬ 
tion  package 

To  find  out  more,  tell  us  about  your 
accomplishments  along  with  why  you 
belong  on  the  Liberty  Group  Publishing 
team.  Please  include  a  salary  history.  All 
information  will  be  held  in  strict  con¬ 
fidence.  Mail  resumes  to: 

Maureen  Wurfel  -  Human  Resources 
Liberty  Group  Publishing 
3000  Dundee  Road  -  Suite  202 
Northbrook,  IL  60062 


PUBLISHER 

Media  News,  one  of  the  fastest  growing 
media  companies  has  an  opening  for 
Publisher  of  the  Ukiah  Daily  Journal, 
located  in  beautiful  northern  California. 
This  position  requires  a  hands-on  execu¬ 
tive  with  a  strong  work  history.  The  suc¬ 
cessful  candidate  will  possess  excep¬ 
tional  management  and  leadership 
abilities.  Experience  in  budgeting, 
revenue  growth,  circulation  growth,  pro¬ 
duction  and  marketing  are  required. 
Additional  responsibilities  would  include 
oversite  of  a  weekly  newspaper  and  a 
shopper. 

We  offer  a  competitive  compensation 
package  including  base  salary,  bonus, 
comprehensive  health  insurance,  paid 
vacation  and  401(k)  program. 

Please  send  resume  and  salary  history 
tO: 

Tim  Dowd,  Publisher 
RO.  Box  3580 
Eureka,  CA  95502-3580 
E-mail:  tdowd@times-standard.com 
Fax:  (707)441-0569 


BUSINESS  MANAGER 
for  sfgate.com  Responsibilities  include 
budget,  new  business  development,  fore¬ 
casting.  Internet,  Finance,  News  experi¬ 
ence  preferred.  Cover  letter/resume  tO: 
jobs@sfgate.com  or  fax  (415)  674-7338 


PUBLISHER 

Adirondack  Explorer  seeks  publisher  to 
direct  marketing,  promotion,  circulation 
and  advertising.  This  fast-growing 
monthly  newspaper  covers  the  people, 
politics,  outdoor  recreation  and  natural 
glories  of  the  East’s  great  wilderness 
park.  Offices  in  village  amid  lakes  and 
mountains. 

Call  Rachel  Rice,  (518)  891-9352 


ADMINISTRATIVE 


ADMINISTRATIVE  BILLING  MANAGER 
Southeast  Metro  has  an  opening  for  a 
full-time  Billing  Manager.  While  basic 
PC  literacy  and  a  minimum  of  five  (5) 
years  prior  supervisory  experience  are 
absolute  requirements,  the  ideal  candi¬ 
date  will  be  experienced  in  the  GEAC/ 
Collier-Jackson  Advertising  and  Circula¬ 
tion  Systems,  as  well  as  Crystal  Reports. 
The  right  candidate  will  be  able  to  work 
independently  under  broad  guidelines, 
and  will  not  be  afraid  to  roll  up  their  own 
shirt  sleeves. 

This  career  opportunity  offers  a  com¬ 
petitive  salary  and  benefits  package  to 
go  along  with  our  mild  winters  and 
southern  hospitality.  Please  forward  your 
resume  and  salary  requirements  to: 

Box01253,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

“Facing  the  pres.s  Ls  more  difficult  than 
bathing  a  leper.” 

-Mother  Teresa,  mis.sk)nary,  1990 


ADMINISTRATIVE 

THE  EURASIA  FOUNDATION  - 
www.Eurasia.org  -  is  seeking  a  Co- 
Director  for  the  Media  Viability  Fund 
based  in  Moscow.  The  EF  Co-Director  is 
responsible  for  managing  the  day-to-day 
operations  of  the  Media  Viability  Fund, 
including  delivery  of  technical  assistance 
to  media  clients,  the  design  and  imple¬ 
mentation  of  media  training  seminars 
and  conferences,  and  supervision  of  a 
staff  of  5.  Qualifications:  Demonstrated 
direct  experience  in  newspaper  man¬ 
agement  (at  least  5  years);  In-depth 
knowledge  of  the  NIS  media  and  technical 
assistance  experience;  Demonstrated 
management  experience  (at  least  5 
years).  Knowledge  of  Russian,  fluency 
preferred.  To  Apply  contact: 

Jill  Solomon 

Global  Recruitment  Specialists 
Fax:  (973)379-7325 
Or  E-mail:  jillsolomo@aol.com 


-NOTICE  - 

EDITOR  &  PUBLISHER  CLASSIFIED 

isontheMOI/E/ 


On  June  27,  2000,  Editor  &  Publisher  Classifed  moves 
into  new  New  York  headquarters  offices. 

Our  new  address: 

EDITOR  &  PUBLISHER  CLASSIFIED 
770  Broadway 
New  York,  NY  10003-9595 

Our  new  direct-dial  phone  numbers: 

Hazel  Preuss  (Account  Manager):  (646)  654-5302 
Michele  Appello  (Account  Manager):  (646)  654-5303 
Harold  Itzkowitz  (Classified  Publisher):  (646)  654-5301 

Our  toll-free  phone  number  (unchanged): 

(888)  825-9149 
Our  fax  number: 

(646)  654-5312 
Our  E-mail  addresses: 
hpreuss(a>editorandpubiisher.com 
mappello(Seditorandpublisher.com 
hitzkowitz(^editorandpublisher.com 


www.edltorandpublisher.com 
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PUBLISHER 

We  have  an  immediate  opening  for  a  Pub¬ 
lisher  at  the  Griffin  Daily  News,  a  seven 
day  daily  with  12,500  circulation  in  Grif¬ 
fin,  GA.  Griffin  offers  an  excellent  lifestyle 
with  a  reasonable  cost  of  living.  You  can 
enjoy  Atlanta,  which  is  40  minutes  away, 
without  being  abused  by  it.  We  are  looking 
for  an  experienced  publisher  who  has  a  pro¬ 
ven  track  record  in  driving  revenues, 
managing  people  and  heavy  community 
involvement.  We  are  part  of  the  Paxton 
Media  Group  of  25  newspapers  offering 
excellent  pay  and  benefits.  Send  resume 
and  salary  history  to.- 

Tom  Overton,  publisher 
The  Times-Georgian 

901  Hays  Mill  Road,  Carrollton,  GA  30117 


RESIDENT  ADVISOR 

The  International  Research  and  Exchanges 
Board’s  ProMedia  Program,  a  USAID- 
funded  project,  seeks  a  long  term  Resident 
Advisor  for  a  print  media  development 
program  in  the  Republic  of  Armenia.  Ideal 
candidates  are  experienced  professionals 
with  at  least  10  years  of  journalism  expe¬ 
rience  in  print  media  and/or  business 
management.  Previous  experience  in 
teaching  is  helpful;  regional  and/or  lan¬ 
guage  expertise  a  plus.  Send  resume  with 
cover  letter  to  IREX/ProMedia: 

Fax  (202)  628-8189 
Or  promedia@irex.org 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


CALL  CENTER  MANAGER 
American  City  Business  Journals  is  looking 
for  a  strong  manager  to  lead  their  West 
Coast  Call  Center  business-to-business 
operation.  The  successful  candidate  must 
have  prior  call  center  experience,  with 
inside  sales  experience  preferred. 

The  West  Coast  Call  Center  handles  circula¬ 
tion  renewals  and  acquisition  efforts  for  the 
western  region  (Denver  to  Hawaii).  The 
Call  (Center  Manager  is  responsible  for  meet¬ 
ing  all  sales  and  quality  objectives,  budget¬ 
ing,  and  configuring  call  center  systems. 
Most  importantly,  he/she  must  make  con¬ 
tinuous  work  process  improvements,  and 
develop  the  team  through  “hands  on" 
monitoring  of  performance,  training,  and 
ongoing  coaching  and  feedback.  Current 
staff  is  at  5  employees  and  growing. 
Candidates  must  have  a  Bachelor’s  degree 
and/or  equivalent  work  experience.  He/she 
must  have  the  demonstrated  ability  to 
think  critically,  work  independently,  and 
have  excellent  analytical  and  communica¬ 
tion  skills.  Must  have  experience  with  call 
center  technology  and  be  computer  literate, 
particularly  with  excel.  Qualified  candi¬ 
dates,  please  send  resume  to: 

“Call  Center  Manager  Position" 

96  N.  3rd  Street  #150 
San  Jose,  CA  95112 
Or  E-mail  to:  smatsumoto@amcity.com 
No  phone  calls  or  drop-ins  please 
American  City  Business  Journals  is  an  equal 
opportunity  employer 


ADVERTISING  DIRECTOR 
The  Faribault  Daily  News,  a  7,400 
circulation,  6-day  daily  with  a  compa¬ 
nion  shopper  is  seeking  an  advertising 
director  to  oversee  all  advertising  sales 
functions,  including  outside  ROP  and  pre¬ 
print,  classified  liners  and  display  as 
well  as  Internet  sales.  This  position 
reports  directly  to  the  publisher.  The 
Daily  News  is  part  of  a  cluster  of  13 
paid  and  free  publications  serving  eight 
communities  located  in  the  dynamic  I- 
35  corridor  within  an  hour  south  of  Min¬ 
neapolis.  This  group  is  family  owned 
with  a  track  record  of  consistent,  sys¬ 
tematic  growth  through  expansion  and 
acquisition.  The  successful  candidate 
will  display  a  proven  ability  to  lead  sales 
people,  set  and  achieve  individual  and 
team  goals,  oversee  a  fully-digitized 
graphics  department,  be  active  in  the  com¬ 
munity  and  work  effectively  as  a 
member  of  the  management  team  with 
future  opportunities  for  personal  growth. 
The  Daily  News  offers  competitive  com¬ 
pensation  composed  of  wages  and 
bonuses.  Benefits  including  vacation, 
health  care  insurance,  dental  insurance, 
and  401(k).  Apply  tO: 

Dave  Balcom,  Publisher,  514  Central  Ave. 

RO.  Box  249,  Faribault,  MN  55021 
Or  via  E-mail  at  dbalcom@faribault.com 


ADVERTISING  DIRECTOR 
Dynamic,  experienced  Advertising  Di¬ 
rector  wanted  for  daily  suburban  Phila¬ 
delphia  newspaper. 

If  you  are  a  candidate  that  can  work  in  a 
competitive  environment,  motivate  staff 
and  obtain  goals,  we  would  like  to  speak 
with  you. 

We  offer  you  an  excellent  salary  and 
benefits  package  including  401(k).  We 
also  offer  you  the  opportunity  to  advance 
with  a  growing  organization. 

If  you  have  the  desire  to  succeed  and  are 
looking  for  the  right  opportunity,  send 
resume  to: 

Box  0 1 2 54 ,  Ed  itor  &  Pu  bl  isher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


CLASSIFIED  ADVERTISING  MANAGER 
The  Times-News,  a  25,000  daily  paper 
in  south-central  Idaho  has  an  immediate 
opening  for  a  Classified  Advertising 
Manager.  Responsibilities  include  super¬ 
vising  and  developing  transient  classified 
sales  and  telemarketing  staffs  and  build¬ 
ing  revenue  in  those  areas.  Candidates 
must  be  great  com.municators,  and  have 
strong  interpersonal  and  computer  skills 
plus  an  attention  to  detail.  Working 
knowledge  of  classified  advertising  and 
the  Internet  a  real  plus. 

We  offer  a  nationally  competitive  base 
salary  plus  commission  with  an  excellent 
benefits  package  including  vacation, 
health  care,  401(k)  and  more.  Please 
send  resume  and  salary  history  to: 

Human  Resources  Manager 
The  Times-News 
RO.  Box  548 

Twin  Falls,  ID  83303-0548 
Fax:  (208)  734-5538 
E-mail:  maryk@magicvalley.com 


CLASSIFIED  ADVERTISING  MANAGER 
The  Times  of  Trenton  is  looking  for  a 
Classified  Advertising  Manager  to  direct 
a  staff  of  six  outside  sales  represen¬ 
tatives  and  two  support  persons.  This  is 
an  invigorating  and  challenging  position 
with  the  market  leader  in  a  fast-paced, 
highly  competitive  market.  You  will  be 
joining  a  supportive  and  interactive 
advertising  management  team  in  our 
daily  efforts  to  grow  market  share  by 
developing  a  superior  sales  staff,  as  well 
as  top  quality  products  for  our 
advertisers. 

Candidates  must  be  ambitious  and  self- 
motivated  with  strong  leadership,  orga¬ 
nizational  and  communication  skills. 
Must  have  extensive  knowledge  in  the 
key  categories  of  automotive  and  real 
estate.  Must  be  willing  and  eager  to 
assume  a  leading  role  in  a  well  estab¬ 
lished  network  of  professional  associa¬ 
tions. 

We  offer  a  competitive  salary  along  with 
an  excellent  benefits  package.  Please 
send  resume  and  salary  history  to: 

The  Times  of  Trenton 
Attn:  Advertising  Director 
500  Perry  Street,  Trenton,  NJ  08618 
Fax:  (609)984-8301 


ADVERTISING  DIRECTOR 
For  7  day  AM  newspaper.  Must  be 
customer  focused,  excellent  team  builder, 
possess  a  strong  desire  to  succeed  and 
advance.  Previous  newspaper  sales  man¬ 
agement  required.  Competitive  compensa¬ 
tion,  full  benefits  plus  401(k).  Send 
resume  and  cover  letter  by  June  12  to: 

Publisher,  The  Saratogian 
20  Lake  Avenue,  Saratoga,  NY  12866 
Fax:  (518)  584-2762 


MULTI -MARKET 
SALES  MANAGER 


Eight  Michigan  dailies  need  pro¬ 
fessional  representation  with  regional 
and  national  retailers  and  their  agen¬ 
cies.  This  individual  will  support 
major  account/sales  management  at 
each  newspaper  by  coordinating/ 
developing  client  advertising  pro¬ 
grams,  negotiating  contracts,  and 
developing/maintaining  strong  rela¬ 
tionships. 

Position  requires  a  college  degree 
and  experience  with  major  accounts. 
Sales  supervision  experience  benefi¬ 
cial.  Strong  verbal  and  written,  nego¬ 
tiation,  and  presentation  skills  are 
expected.  Computer  literate.  Travel 
required.  Excellent  employee  benefit 
package. 

Send  a  complete  resume,  including 
income  history  to: 

Booth  Newspapers,  Inc. 

Attention:  MMSM 
RO.  Box  2168 
Grand  Rapids,  Ml  49501 

Or  E-mail: 

ldodge@ccmail.gr-press.com 

Ar?  Equal  Opportunity  Employer 


CALL  CENTER  MANAGER 
The  St.  Petersburg  Times,  Florida’s 
largest  newspaper  is  seeking  an  experi¬ 
enced  professional  to  manage  and  direct 
the  sales  efforts  of  its  non-contract 
Classified  Advertising  Call  Center.  This 
high  profile  position  will  be  responsible 
for  a  staff  of  21.  The  qualified  candidate 
must  possess  2  years  managerial  or 
supervisory  experience  in  a  sales  or  call 
center  environment,  classified  advertis¬ 
ing  experience,  and  a  proven  track 
record  of  increased  sales.  Knowledge 
required  and  experience  desired  of  front- 
end  systems,  setting  budgets  and  doing 
projections.  Send  resume  to: 

Human  Resources 
St.  Petersburg  Times 
490  1st  Avenue  South 
St.  Petersburg,  FL  33701 
FAX  to  (727)  893-8185 
Or  E-mail  resumes@sptimes.com 


NATIONAL  ADVERTISING  MANAGER 
Great  opportunity  for  the  right  person  to 
join  the  New  Haven  Register,  flagship  for 
a  leading  newspaper  company,  as 
National  Advertising  Manager.  Five  years 
of  media  sales  experience  preferred. 
Knowledge  of  national  manufacturers 
and  the  ability  to  sell  with  sophisticated 
market  research  essential.  Prior  experi¬ 
ence  in  calling  on  major  NYC  or  Boston 
advertising  agencies  a  plus.  Some  travel 
required.  Resume  and  salary  require¬ 
ments  to: 

Sue  Wilson,  Display  Advertising  Manager 
New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  06511 
Fax:  (203)  789-5770 


DENTON  PUBLISHING  COMPANY, 
a  subsidiary  or  Belo  Corp.,  is  seeking  a 
highly  energetic  retail  sales  professional  to 
manage  retail  advertising  sales  efforts  in 
Denton  (TX)  and  the  surrounding  area. 
Ideal  candidate  will  have  5-1-  years  expe¬ 
rience  and  a  stellar  track  record  based  on 
performance.  Will  be  responsible  for 
achieving  state  revenue  goals,  developing 
innovative  sales  strategies  and  cultivating 
advertising  relationships.  $500/week 
base  plus  commission.  Send  resumes  to: 

Human  Resources 
RO.  Box  369,  Denton,  TX  76202 
E-mail  to  carol@dentonrc.com  with 
Advertising  Sales  Manager  in  subject  line 
Or  fax  to  Carol  Ruckett  (940)  381-9666 
EOE 


ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company  is 
seeking  two  strategic  sales  leaders  to 
coach  sales  representatives  and  integrate 
creative  marketing  strategies  into  the 
sales  process.  Requires  5-7  years  ad 
agency  or  media  experience,  2-4  years 
sales  management  experience,  thorough 
understanding  of  marketing  data  and  its 
applications  to  advertising  sales  and  com¬ 
puter  literacy  with  experience  utilizing 
technology  in  sales  processes.  To  apply, 
submit  your  resume  with  source  code: 

ER-ASM-CFH 

chaymes@orlandosentinel.com 
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CIRCULATION 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  News  Tribune,  Tacoma,  WA,  seeks 
an  individual  with  leadership  and 
effective  sales  management  skills  to  lead 
a  sales  team  of  30+  to  the  next  level  of 
sales  achievement.  We  are  currently  in  a 
total  team  environment  looking  to  grow 
revenue  and  market  share  while  meeting 
customer  marketing  needs.  The  candi¬ 
date  will  train  and  develop  a  sales  staff 
to  take  advantage  of  market 
opportunities  through  strong  customer 
relationships  and  presentation  skills. 

We  are  looking  for  someone  who  can 
build  products,  rate  plans  and  services 
in  response  to  customer  trends  or  com¬ 
petitive  initiatives.  The  ability  to 
understand  and  use  market  measure¬ 
ments  to  create  strategies  for  growing 
the  business  in  a  competitive  arena  is 
needed.  The  Retail  Advertising  Manager 
will  direct  both  local  sales  reps  and  a 
team  of  major  account  reps,  while  build¬ 
ing  relationships  with  customers  both 
locally  and  out  of  market.  Lots  of  face  to 
face  calls  on  large  and  small  advertisers 
is  a  must. 

Qualifications  include  demonstrated 
leadership  ability  and  a  proven  track 
record  in  sales  management,  as  well  as 
superior  organizational,  people  and 
numerical  skills.  A  strong  understanding 
of  computer  systems  and  sales  force 
automation  would  be  an  asset.  Candi¬ 
dates  should  have  a  minimum  of  five 
years  successful  experience  in  direct 
face-to-face  sales,  and  sales  manage¬ 
ment.  The  News  Tribune,  Tacoma,  WA, 
just  45  miles  south  of  Seattle,  is  part  of 
the  McClatchy  newspaper  group.  We 
offer  an  excellent  compensation 
package:  base,  bonus’  at  goal  and  an 
annual  MBO  program;  along  with  401(k) 
and  other  great  benefits. 

Fax  resume  to  sales  manager: 

253-274-7357 
Or  mail  to  The  News  Tribune: 

1950  South  State  St,  Tacoma,  WA  98405 
An  Equal  Opportunity  Employer 


SALES  MANAGER  to  lead  sales  dept, 
with  $2.3  million  in  sales  in  highly  com¬ 
petitive  newspaper  market.  Strong 
strategic  skills  and  creativity  a  must. 
Qualified  candidates  with  3+  years 
experience  in  Advertising  Sales  should 
submit  resume  to  Aspen  Daily  News: 

517  E.  Hopkins,  Aspen,  CO  81611 

Or  dmiller@aspendailynews.com 


GENERAL  MANAGER 
Incredible  adventure  for  entrepreneurs  & 
Sales  Managers  looking  for  fantastic 
career  opportunity.  Bigfoot  Media,  pub¬ 
lisher  of  the  Berkeley  Daily  Planet,  is 
looking  for  additional  leaders  to  build 
teams  at  small,  start-up  California  daily 
newspapers.  Absolutely  must  love  sales 
and  leadership!  Competitive  compensa¬ 
tion  plus  stock  options  for  aggressive 
leaders  (venture  capital  backed).  Not  for 
the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required!  E-mail  cover  letter, 
resume,  salary  requirements: 

hr@berkeleydailyplanet.com 
Or  fax  (510)  841-5695 


_ ART/GRAPHICS _ 

DO  YOU  HAVE  a  great  boss?  Ready  to 
try  your  hand  at  management?  Growing 
weekly  newspaper,  based  in  Colorado, 
needs  production  manager  for  creative 
team  through  pre-press. 

Call  Pat  Ptolemy  at  (800)  748-1997 
Or  E-mail  resume  to  journal@ria.net 


CIRCULATION 


CIRCULATION  DIRECTOR 
Los  Angeles 

Experienced  well  rounded  Circulation 
Director  needed  for  Los  Angeles  based 
paid  daily  business  publication.  Must 
have  strong  hands-on  experience  in 
circulation  promotion,  N/S  Sales,  and 
ABC  audits.  The  right  candidate  must  be 
a  good  communicator,  well  organized, 
goal  oriented  and  able  to  work  well  with 
others. 

Send  resume  with  salary  requirements  in 
strict  confidence  tO: 

Department  AH 
BPI  Communications 
1515  Broadway 
New  York,  NY  10036 
Or  Fax  to  (212)  536-5283 
Or  E-mail  to  AHAIRE@bpicomm.com 


CIRCULATION  MANAGER 
The  Dodge  City  Daily  Globe,  a  Morris 
Communications  Corporation  newspa¬ 
per,  is  seeking  a  leader  to  join  our  man¬ 
agement  team  and  take  charge  of  our 
circulation  department.  The  ideal  candi¬ 
date  will  be  a  flexible  self-starter  who 
can  develop  and  implement  programs  to 
build  readership  and  revenue.  This  posi¬ 
tion  works  closely  with  all  departments 
to  increase  market  coverage.  We  offer  a 
competitive  salary  and  bonus,  a  401(k) 
program,  medical  insurance,  along  with 
the  opportunity  to  expand  your  career 
with  one  of  the  best  newspaper  com¬ 
panies  in  the  country.  EOE. 

Send  your  resume  by  June  29th  to: 

Dodge  City  Daily  Globe 
Attn:  Linda  Berry 

RO.  Box  820  Dodge  City,  KS  67801 


DISTRIBUTION/DELIVERY  MANAGER 
We  are  seeking  a  Distribution/Delivery 
Manager  to  coordinate  and  direct  the 
distribution/delivery  operations  for  our 
newspaper.  Will  direct  the  distribution 
staff  processing  daily  and  commercial 
press  runs,  insert  packaging,  and  bundle 
delivery.  Also  manage  the  circulation  dis¬ 
trict  managers,  customer  service  and 
delivery  staff  assuring  excellent  service 
to  our  customers.  The  successful  candi¬ 
date  must  possess  good  communication 
skills,  be  able  to  deliver  quality  results 
under  deadline  pressure,  and  be  able  to 
motivate  and  coach  employees.  Benefi¬ 
cial  skills  include  a  basic  understanding 
of  troubleshooting  electrical/mechanical 
equipment,  PC  experience,  budgeting 
and  training  experience.  College  degree 
is  helpful.  Please  send  resume, 
references  and  salary  expectations  to: 

T.  Kuhle,  human  resources  manager 
Herald  &  Review 
RO.  Box  311,  Decatur,  IL  62525 
Equal  Opportunity  Employer 


CIRCULA’nON 


ZONE  MANAGER-HOME  DELIVERY 
The  Dallas  Morning  News  currently  has 
an  opening  for  a  Zone  Manager  -  Home 
Delivery.  This  individual  will  build 
circulation  and  provide  exemplary 
customer  service. 

RESPONSIBILITIES: 

•  Building  quality  circulation  by  working 
with  independent  contractors  to 
increase  the  number  of  new  subscrip¬ 
tions,  as  well  as  retaining  existing  sub¬ 
scribers. 

•  Providing  leadership  in  the  manage¬ 
ment  of  an  entire  zone  and  supervising 
the  activities  of  contractors  to  ensure 
the  timely  delivery  of  approximately 
25,000  home  delivery  subscribers. 

•  Motivation  of  the  independent  con¬ 
tractors  to  successfully  use  available 
sales/marketing  tools  and  techniques. 

•  Will  also  recruit,  interview,  and  select 
contractors. 

QUALIFICATIONS: 

•  Minimum  of  3  years’  successful  man¬ 
agement  experience  with  direct 
supervisory  responsibilities  for  at  least 
five  individuals. 

•  Newspaper  circulation  experience 
helpful  but  not  required.  Previous 
small  business  experience  a  plus. 

•  Team  oriented  with  effective  lead¬ 
ership  skills  to  include  motivation  of 
others  to  achieve  sales  and  service 
goals,  performance  monitoring,  feed¬ 
back  and  counseling. 

•  Strong  commitment  to  customer  ser¬ 
vice  and  customer  service  satisfaction 
as  evidenced  by  previous  record  of 
customer  service  and  customer  reten¬ 
tion. 

•  Must  be  self-starter  who  enjoys  a  fast- 
paced  environment,  is  highly 
organized  and  enjoys  numerical  analy¬ 
sis  work. 

•  Willingness  to  work  variable  hours, 
including  early  mornings  (2:00a.m.) 
and  weekends. 

•  Effective  interpersonal  skills  and  writ¬ 
ten/oral  communication  skills. 

•  Must  be  PC  proficient. 

•  Bachelor’s  degree  preferred. 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  package.  For  con¬ 
sideration,  please  forward  your  resume 
with  salary  requirements  to: 

FAX:  214-977-8239 
E-mail:  dmnjobs@tdmn.com 
Or  The  Dallas  Morning  News 
Human  Resources 
RO.  Box  655237 
Dallas,  Texas  75265 
Attn:  Zone  Manager  Recruiter 
The  Dallas  Morning  News 
An  Equal  Opportunity  Employer 


CIRCULATION  DIRECTOR 
The  Kingsport  Times-News  is  looking  for 
the  right  individual  to  lead  its  circulation 
department.  The  Times-News  is  a 
45,000,  7-day  newspaper  in  Northeast 
Tennessee/Southwest  Virginia.  Candi¬ 
dates  should  apply  by  resume  to: 

The  Kingsport  Times  News 
Attn:  Keith  Wilson 

RO.  Box  479,  Kingsport,  TN  37662-0479 


CIRCULATION  DIRECTOR 
Times-Shamrock  Communications  has 
an  immediate  opening  for  a  Circulation 
Director  of  a  18,000  circulation  PM 
daily  and  Sunday  in  colonial  Petersburg, 
Virginia.  Serving  a  market  area  with 
unique  characteristics,  it  represents 
three  diverse  cities  and  three  surround¬ 
ing  counties. 

The  ideal  candidate  must  possess  a 
strong  work  history  which  reflects  good 
management  and  leadership  skills.  You 
must  have  considerable  experience  in 
home  delivery,  single  copy,  retention, 
distribution  and  collections.  A  solid  sales 
and  service  background,  a  winning  atti¬ 
tude,  creativity  and  the  ability  to  com¬ 
municate  and  motivate  are  also  required. 
Times-Shamrock  Communications  is  a 
family-owned  media  corporation  encom¬ 
passing  27  print,  12  radio  broadcasting 
properties  and  a  distribution  company. 
We  offer  a  competitive  salary,  generous 
benefits  package  and  the  opportunity  to 
lead  an  award-winning  newspaper. 

Please  send  resume  and  salary  require¬ 
ments  tO: 

J.  Wesley  Rowe,  Publisher 
The  Progress  Index 
15  FranKlin  Street,  RO.  Box  71 
Petersburg,  VA  23804 
Phone:  (804)  732-3456 


RISING  STARS 

A  major  newspaper  group  is  assembling 
a  pool  of  talent  to  fill  current  and  future 
circulation  positions.  We’re  looking  for 
career-oriented  people  interested  in  prog¬ 
ressive  advancement.  Our  community 
newspaper  division  includes  12  daily 
newspapers  in  9  states,  primarily  in  the 
West  and  Midwest,  ranging  from  5,000 
to  50,000  circulation.  We  place  a  high 
priority  on  newspaper  autonomy,  editorial 
excellence  and  innovative  growth 
strategies.  We  believe  in  rewarding 
excellence.  If  your  values  and  goals  are 
similar  and  you  want  to  move  your  career 
forward,  send  a  cover  letter  and  resume 
tO: 

Box  01 197,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY 
10036 

We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 
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A  12,000-CIRCULATION  Zone  4  award¬ 
winning  newspaper  is  seeking  an  editor 
with  excellent  community  news  judg¬ 
ment  and  editing  skills,  complemented 
with  demonstrated  leadership,  communi¬ 
cation  and  management  abilities,  to  lead 
10-person  staff  in  a  group  concept. 
Excellent  growth  potential.  Community 
involvement  a  must.  Send  cover  letter, 
resume,  references,  work  samples  to: 

Box  01260,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


Copy  Editor/Paginator  for  12,000  7-day 
a.m.  in  competitive  market.  Mail  resume 
and  work  samples  to: 

Editor,  The  Saratogian 
20  Lake  Avenue,  Saratoga  Springs,  NY  12866 


www.editorandpublisher.com 
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AG  NEWSPAPER  EDITOR 
Editor  of  one  of  the  most  respected  agri¬ 
cultural  and  natural  resource  pub¬ 
lications  in  the  West-the  38,000  circ. 
weekly  Capital  Press,  Salem,  Ore., 
which  circulates  in  Oregon,  Washington, 
Idaho  and  California.  Strong  compensa¬ 
tion  package.  Full-time  news  staff  of  IS¬ 
IS  in  Salem  and  8  based  throughout  the 
four  states. 

Required:  Have  at  least  12  years  of 
news  experience,  have  a  news  coverage 
philosophy  acceptable  to  the  publisher, 
demonstrated  ability  to  do  effective  opi¬ 
nion  writing,  have  either  experience 
working  in  agriculture  or  knowledge  of 
agriculture  and  natural  resources  ade¬ 
quate  to  guide  an  effective  ag  newspa¬ 
per. 

Preferred:  Have  management  experience 
and  have  page  layout  experience.  Send  a 
letter  telling  why  you  want  the  job,  giv¬ 
ing  qualifications  in  such  areas  as  news 
reporting,  editing,  editorial  writing  and 
management,  and  send  two  opinion 
pieces  you  have  written,  500-700  words 
each,  on  ag  subjects. 

Send  to:  Publisher  Mike  Forrester 
Capital  Press 

RO.  Box  2048  Salem,  OR  97308 
(503)364-4431 


AWARD-WINNING  daily/weekly  in 
Aspen,  CO,  seeking  aggressive  general 
assignment  reporter  looking  to  excel  in 
fast-paced  newsroom.  Send  resume, 
clips  to  Mike  Hagan: 

310  E.  Main,  Aspen,  CO  81612 
Or  E-mail  to  hagan@aspentimes.com 


AGGRESSIVELY,  INDEPENDENTLY 
OWNED,  small  newspaper  company 
needs  experienced  reporters/editors  to 
join  award-winning  team  in  Central/ 
Eastern  North  Carolina.  Near  Raleigh  not 
far  from  coast  and  mountains.  Self- 
motivated,  ability  to  cover  local  gov¬ 
ernment  and  write  features,  shoot  qual¬ 
ity  photos.  Good  benefits  including 
health  insurance.  Pay  $24,000  to 
$30, 000-plus.  Clips/resume  to: 

Publisher,  The  Franklin  Times 
109  South  Bickett  Blvd. 

Louisburg,  NC  27549 
Or  E-mail:  franklintimes@mindspring.com 


AN  OUTDOORS/SPORTS  reporter  and  a 
well-rounded  general  reporter  needed  at 
the  Idaho  State  Journal,  a  17,500-circ 
morning  daily  in  southeast  Idaho.  Home 
to  Idaho  State  University,  center  of  7- 
county  coverage  area,  surrounded  by 
great  outdoors.  Send  resumes  to: 

M.E.  Steve  Miller 

RO.  Box  431,  Pocatello,  ID  83204 
Fax:  208-233-8007 
E-mail:  smiller@journalnet.com 
Or  call  208-239-3121 


ASSISTANT  EDITOR 

Assistant  Editor  to  direct  reporters  and 
design  pages  for  Maryland  Gazette,  a 
36,000  ABC  paid  twice  weekly  just  south 
of  Baltimore.  Our  award-winning  paper 
puts  a  heavy  emphasis  on  local  news  and 
our  readers  have  come  to  expect  the  best 
from  us.  Resumes/portfolio: 

Bob  Mosier,  Maryland  Gazette 
306  Crain  Highway  SW 
Glen  Burnie,  MD  21061 


ASSISTANT  MANAGING  EDITOR 
We  are  seeking  an  exceptional  news  pro¬ 
fessional  who  wants  to  make  a  dif¬ 
ference  in  one  of  America’s  most  beauti¬ 
ful  and  diverse  markets.  Excellent 
opportunity  at  Hawaii's  largest  newspa¬ 
per,  The  Honolulu  Advertiser  (113,000 
daily,  190,000  Sunday). 

The  Assistant  Managing  Editor/Visuals 
will  oversee  photo,  design  and  graphic 
departments.  Candidates  must  demon¬ 
strate  a  strong  command  of  both  news 
and  feature  content,  savvy  on  systems 
and  new  technology.  The  position  re¬ 
quires  previous  supervisory  experience, 
and  a  varied  portfolio  that  shows  range 
in  creativity  and  critical  thinking. 

A  Gannett  newspaper,  we  offer  com¬ 
petitive  salary,  benefits  and  relocation 
assistance.  Please  send  resume,  work 
samples  and  a  cover  letter  describing 
your  newsroom  style  to: 

Managing  Editor  Jim  Kelly 
The  Honolulu  Advertiser 
605  Kapiolani  Blvd.,  Honolulu,  HI  96813 
No  phone  calls  please 
The  Advertiser  is  an  equal  opportunity 
employer  that  values  workplace  diversity. 

ASSISTANT  NEWS  EDITOR 
FLORIDA  TODAY,  a  Gannett  newspaper 
on  the  Space  Coast,  seeks  an  experi¬ 
enced  editor  to  help  lead  the  News 
Desk.  Strong  editing  and  management 
skills  a  must.  Excellent  growth  potential. 
E-mail  cover  letter,  resume  and  salary 
requirements  to: 

kbowden@brevard.gannett.com 

ASSISTANT  SPORTS  EDITOR 
The  Daily  Iberian,  in  the  heart  of  Louis¬ 
iana's  Cajun  Country,  is  accepting 
resumes  for  assistant  sports  editor  for 
our  award-winning,  15,000-circulation, 
7-day  newspaper.  The  ideal  candidate 
will  have  strong  writing  and  pagination 
skills  with  QuarkXPress.  Send  cover  let¬ 
ter,  resume  and  clips  to  James  Smith 
managing  editor.  The  Daily  Iberian: 

RO.  Box  9290,  New  Iberia,  LA  70562 
Or  E-mail  jsmith@my.iberianet.com 

ASSOCIATE  EDITOR  wanted  for  major 
business  travel  magazine  based  in 
Manhattan.  Responsibilities  include  writ¬ 
ing  and  editing  a  monthly  news  section; 
and  writing  features  on  hot  new  travel 
destinations,  innovations  in  business 
communications  and  meetings,  new  hotels 
and  resorts  and  more.  Great  travel 
opportunities.  Applicant  must  be  an 
enthusiastic  news  hound  with  at  least 
one  year  of  news  experience,  who  thrives 
in  a  fast-paced,  fun  environment  Salary 
commensurate  with  experience.  Send 
replies  to: 

Julie  Barker,  Successful  Meetings 
355  Park  Avenue  South 
New  York,  NY  10010 
Fax:  (212)592-6600 
Or  E-mail:  jbarker@successmtgs.com 


EDITOR  of  Tulsa  Business  Journal,  expe¬ 
rienced,  management  skills.  Reply  to: 

Terry  Tush,  Executive  Editor 
Neighbor  Newspapers 
8545  E.  41st  St.,  Tulsa  OK  74145 
Or  Call  (918)  663-1414 
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BUREAU  CHIEF/EDITOR 
We  need  a  community  and  newsroom 
leader  for  our  most  competitive  area. 
You’ll  assign,  edit  and  report  stories  for 
our  daily  44,000  circulation  in  season 
and  oversee  our  community  weekly  in 
the  heart  of  waterfront  paradise. 

Send  resumes  and  eight  clips  to: 

Larry  Reisman,  Editor 
The  Press  Journal 
RO.  Box  1268 
Vero  Beach,  FL.  32961 


BUSINESS  EDITOR 

The  Wall  Street  Journal  just  stole  our 
business  editor,  so  we’re  looking  for  a 
savvy  editor/reporter  to  replace  him.  We 
are  a  32,000-circulation  McClatchy- 
owned  daily  near  Charlotte,  NC.  We 
need  an  experienced  journalist  to  write 
local  business  stories  and  localize  wire 
stories,  while  advising  copy  desk  on 
story  play  and  taking  ownership  of  the 
business  page.  Some  administrative 
duties.  Excellent  benefits  and  work 
environment.  Send  cover  letter,  resume 
and  work  samples  to  Rich  Rassman, 
Managing  Editor,  The  Herald,  RO.  Box 
11707,  Rock  Hill,  SC  29731 .  EOE 


BUSINESS  PAGE  DESIGNER 
The  Patriot-News,  a  180,000-circulation 
daily  newspaper  in  Harrisburg,  PA  is 
seeking  a  designer/paginator  for  our 
expanded  Business  section.  The  section  i 
will  feature  themed  pages  and  coincide 
with  a  paper-wide  re-design  for  our  new 
presses.  Strong  page  design  abilities, 
creativity  a  must.  Artistic  ability  a  plus. 

Send  letter,  resume,  page  clips  to: 

Cate  Barron,  The  Patriot-News 
RO.  Box  2265,  Harrisburg,  PA  17101 
Or  Fax  to:  (717)255-8456 


BUSINESS  REPORTER 
The  San  Antonio  Business  Journal  is  seek¬ 
ing  candidates  for  a  full-time  beat  report¬ 
ing  position.  We  want  someone  with  a  pro¬ 
ven  record  of  covering  local  business 
news.  Enterprise/investigative  know-how  a 
must;  ability  to  get  news  before  it 
becomes  a  press  release  a  must.  We  offer 
competitive  pay/benefits  and  a  work 
environment  that  promotes  creativity, 
diversity,  respect  and  excellence.  Contact: 
Editor  Bill  Conroy  70  N.E.  Loop  410 
Suite  350,  San  Antonio,  TX  78216 
E-mail  bconroy@amcity.com 
(No  llamadas) 


BUSINESS  REPORTER 
For  the  Boston  bureau  of  Adweek,  a 
national  magazine  covering  advertising, 
marketing  and  media.  Must  have  at  least 
3  years  reporting  experience  and  ability 
to  meet  daily  deadlines.  Familiarity  with 
business  a  plus.  Resumes  and  clips  to: 
David  Gianatasio,  ADWEEK 
100  Boylston  Street,  Suite  210 
Boston,  MA  021 16 

No  calls  or  faxes,  please  EOE 


GENERAL  REPORTER,  emphasis  on  local  bus¬ 
iness  news,  for  12,000  7-day  a.m.  in  competitive 
market.  Fun  place  to  live.  Send  resumes 
andsamples  to:  City  Editor.  The  Saratogian  20 
Lake  Avenue,  Saratoga  Springs,  NY  12866 

www.editorandpubllsher.com 
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San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 
entertainment  weekly  in  San  Francisco.  We  want 
editors  who  have  a  fine  touch  with  copy,  a  firm 
grasp  of  the  magazine  style,  and  the 
self-confidence  needed  to  work  comfortably  with 
a  staff  of  writers  who  routinely  win  major  national 
Journalism  awards.  The  managing  editor  position 
requires  a  strong  background  in  news  and 
superior  management  ability;  associate  editor 
candidates  should  have  solici  experience  with 
arts/features.  Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative  ___ 
set  of  writing  and  editing  clips  to: 

John  Mecklin 

Editor  ^  ^ 

SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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BUSINESS  REPORTER 
The  employee-owned  Omaha  World- 
Herald  (225,000  circulation  weekdays, 
275,000  Sundays)  seeks  a  skilled, 
aggressive  reporter  to  cover  one  of  our 
highest-profile  beats:  technology.  Omaha 
is  one  of  America’s  most  livable  cities,  and 
it’s  home  to  such  companies  as  ConAgra, 
Union  Pacific  Corp.,  Ameritrade  and  War¬ 
ren  Buffett’s  Berkshire  Hathaway.  We’re 
taking  our  business  coverage  up  several 
notches  as  we  prepare  to  open  a  $125 
million  production  facility  in  2001.  If  you 
can  write  with  flair  and  have  a  record  of 
breaking  big  stories  before  the  press 
release  comes  out,  please  apply.  Send 
resume,  clips  and  a  cover  letter  to: 

Jeff  Gauger 

Assistant  Managing  Editor 
Omaha  World-Herald 
World- Herald  Square 
Omaha,  NE  68102-1 138 


BUSINESS  REPORTER 
The  Virginian-Pilot,  a  200,000-circulation 
daily,  seeks  an  experienced  reporter  to 
cover  the  port,  railroads  and  shipyards  of 
Southeastern  Virginia.  We  want  an 
aggressive  reporter  with  a  strong  package 
of  breaking  news,  profiles,  in-depth  ana¬ 
lyses  and  enterprise  pieces.  We  want  a 
team  player  who  goes  beyond  the  routine 
and  writes  stories  that  surprise  and 
enlighten  readers.  If  this  is  you,  send  let¬ 
ter,  resume,  and  dips  to: 

Carl  Fincke,  Business  Editor 
The  Virginian-Pilot 
150  West  Brambleton  Avenue 
Norfolk,  VA  23510 


CITY  EDITOR 

The  Bryan-College  Station  Eagle,  a 
24,000  Belo  Corp.  daily  in  southeast 
Texas,  seeks  a  city  editor  to  lead  a 
young  reporting  staff.  The  ideal  candi¬ 
date  will  have  editing  and/or  reporting 
experience,  excellent  word  skills,  the 
ability  to  juggle  multiple  tasks  and  an 
appreciation  for  aggressive  community 
journalism.  Send  resume  and  work  sam¬ 
ples  to  Joe  Michael  Feist,  The  Eagle: 

RO.  Box  3000,  Bryan,  TX  77805 
Or  E-mail  to  jfeist@theeagle.com 

COLLEGE  BASKETBALL  WRITER 
The  Gainesville  (FL)  Sun  seeks  a  writer 
to  cover  the  University  of  Florida’s  men’s 
basketball  team,  one  of  the  most  excit¬ 
ing  basketball  programs  in  the  country. 
Send  resumes  and  clips  to: 

Arnold  Feliciano,  Sports  Editor 
RO.  Box  147147 
Gainesville,  FL  32614-7147 
Or  E-mail:  Felicia@gvillesun.com 


COPY  EDITOR  -  Busy,  growing  NE  PA 
daily  needs  sharp,  energetic  copy  editor 
who  can  stand  up  under  the  demands  of 
a  very  active  desk.  Good  organizational 
skills,  knowledge  of  QuarkXPress,  Word 
a  must.  The  person  who  fills  this 
challenging  position  may  be  called  on  to 
run  the  night  desk  at  times.  Layout 
duties  also  part  of  job.  Send  resume, 
samples  to  Jeff  Cox,  Editor  in  Chief: 

Standard-Speaker 
21  North  Wyoming  Street 
Hazleton,  PA  18201 
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COME  GROW  WITH  US 
If  you’re  a  reporter  or  copy  editor/ 
designer  looking  for  a  newsroom  that 
doesn’t  just  cook  -  it  sizzles  -  then  the 
Greensboro  News  &  Record  is  your  next 
career  stop.  Our  100,000  daily  in  cen¬ 
tral  North  Carolina  enjoys  a  national 
reputation  for  grooming  top  journalists. 
As  N&R  travel  editor  Lydian  Bernhardt 
says,  “The  company  offers  the  most 
extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of.”  We  are  wrapping  up  the 
biggest  expansion  in  our  110-year  history, 
adding  33  journalists.  We  need  reporters 
to  cover  the  arts,  business,  cops,  educa¬ 
tion,  GA  —  both  news  and  features, 
specific  cities  and  sports.  We  need  copy 
editors/designers  on  both  the  news  and 
sports  desks.  To  apply,  send  resume, 
cover  letter  and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
200  E.  Market  Street 
Greensboro,  NC  27420 
For  more  info,  see:  www.news-record.com 


COPY  EDITOR  wanted  for  25,000  circula¬ 
tion  daily  in  Southside,  Virginia.  The  ideal 
candidate  is  a  college  graduate  with 
knowledge  of  newspaper  design  software 
and  exemplary  word  skills.  Contact: 

Duke  Conover,  Danville  Register  &  Bee 
RO.  Box  33 1 ,  Danville,  VA  24543 
Or  E-mail:  pconover@registerbee.com 


IF  YOU  LOVE  high  school  sports,  have 
traditional  media  experience  on  the  sales 
and/or  editorial  side  and  would  enjoy 
working  out  of  your  home  in  one  of  our 
future  markets  come  visit  us  at: 

http://www.varsityonline.com/jobs 


EDITORIAL 


EDITORIAL 


COPY  EDITOR/DESIGNER 
The  Charleston  (W.VA)  Gazette  is  look¬ 
ing  for  a  copy  editor/page  designer  for  its 
10-person  desk.  Ideal  candidate  should 
be  skilled  at  writing  headlines,  editing 
copy  and  QuarkXPress.  Knowledge  of 
Freehand  and  Photoshop  helpful.  The 
award-winning  Gazette  is  West  Virginia’s 
largest  newspaper  with  a  52,000  daily 
circulation,  100,000  Sunday.  We’re  a 
morning  newspaper  in  the  state  capital. 
We’re  close  to  many  outdoor  recreation 
opportunities  from  Whitewater  rafting  to 
skiing.  Send  your  resume  and  clips  to: 

Rosalie  Earle,  Managing  Editor 
The  Charleston  Gazette 
1001  Virginia  Street  E. 
Charleston,  WV  25304 


EDUCATION  WRITER 
Join  the  education  team  at  the  Lexington 
Herald-Leader  and  write  about  one  of 
the  nations’s  most  ambitious  education 
reform  efforts.  You  will  cover  Lexington’s 
33,000-student  school  district  and  will 
join  with  two  other  education  reporters 
to  write  about  trends  and  issues.  Lex¬ 
ington  is  home  to  250,000  people, 
hundreds  of  thoroughbred  horse  farms 
and  the  University  of  Kentucky.  We’re  a 
Knight  Ridder  paper  (120,000  daily, 
160,000  Sunday)  with  three  Pulitzer 
Prizes  among  nine  Pulitzer  finalists  in 
the  last  15  years.  Send  letter,  resume, 
reference  list  and  6-10  clips  tO: 

Tom  Caudill,  AME 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Or  E-mail:  taculdill@herald-leader.com 
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COPY  EDITOR/DESIGNER 
The  Rutland  Herald,  the  state  newspa¬ 
per  of  mid-Vermont,  has  an  opening  for 
a  full-time  copy  editor/designer.  Join  a 
seasoned  copy  desk,  design  pages,  work 
with  reporters  when  you  edit  stories,  and 
develop  concepts  at  this  well-regarded 
independent  newspaper.  Team  spirit  a 
must.  Knowledge  of  Northeast  a  plus. 
Come  to  Vermont  for  energetic  newspa- 
pering,  quality  of  life,  skiing,  maple  and 
foliage.  Close  to  NYC,  Boston,  Montreal. 
Letter,  resume,  samples  to: 

John  Van  Hoesen,  Managing  Editor 
Rutland  Herald 

RO.  Box  668,  Rutland,  VT  05702 
Or  E-mail:  jvh@vermontel.net 

COPY  EDITOR 

Copy  editor  sought  for  32,000- 
circulation  McClatchy-owned  daily  near 
Charlotte,  NC.  Familiarity  with  QuarkX¬ 
Press,  Macintosh  a  plus.  Ideal  candidate 
will  be  a  word/grammar  maven  with 
good  design  sense  and  good  headline 
writing  skills.  Recent  grads  will  be  con¬ 
sidered.  Excellent  benefits  and  work 
environment.  Send  cover  letter,  resume 
and  work  samples  to  Chris  Sherk,  News 
Editor,  The  Herald,  P.O.  Box  11707, 
Rock  Hill,  SC  29731.  EOE 


EDITOR 

Lead  the  news  staff  of  an  alternative 
weekly  in  south-central  California.  Solid 
management  skills  and  record  of 
unearthing  news  are  critical.  Salary 
range  is  $40,000  to  $45,000.  Reply 
ASAP  to  Box  01266,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 
E-mail:  hpreuss@editorandpublisher.com 
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Room  at  the  Top 

Cleveland  Scene 

New  Times,  publisher  of  eleven  magazine-style  newsweeklies, 
is  looking  for  an  editor  to  lead  the  award-winning  staff  of  its 
paper  in  Cleveland. 

We  want  an  editor  with  news  and  feature  e.xperience,  someone 
who  can  help  the  staff  generate  superior  magazine-length  stories 
and  guide  beginning  writers  as  well  as  accomplished  ones. 

The  ideal  candidate  will  be  able  to  edit  and  write,  leading  by 
example  rather  than  by  dictate.  The  interview  process  will  include 
an  extensive  editing  test. 

Qualified  applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


NewUfties 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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DREAM  DATABASE  EDITOR  JOB 
The  Center  for  Media  and  Public  Policy 
in  the  Heritage  Foundation  seeks  a 
database  analyst/editor  for  our  Com¬ 
puter-Assisted  Research  and  Reporting 
program.  Minimum  of  2-3  years  experi¬ 
ence  working  with  editors  and  reporters 
on  data-intensive  projects  is  required. 
Teaching  aptitude  and  basic  familiarity 
with  web  languages  used  for  web  data¬ 
base  applications  are  definite  plusses. 
This  is  a  key  position  working  with 
journalists  at  major  national  and  interna¬ 
tional  media  organizations  in  the 
nation’s  capital.  Good  verbal  and  written 
communication  skills  are  a  necessity.  A 
competitive  salary  and  benefits  package 
is  available.  Recent  advanced-degree 
journalism  graduates  will  be  considered. 
Applicants  should  send  resume,  clips 
and  references  to: 

Mark  Tapscott,  Manager,  Media  Programs 
Center  for  Media  and  Public  Policy 
The  Heritage  Foundation 
214  Massachusetts  Avenue,  NE, 
Washington,  DC  20002 
Email  inquiries  should  be  sent  to: 

Mark.Tapscott@Heritage.org 


EDITORIAL  PAGE  EDITOR 
Accepting  applications  for  Editorial  Page 
Editor  at  The  Daily  Item,  a  30,000  circula¬ 
tion  daily  in  central  Pennsylvania.  Some 
reporter  supervision  required.  Strong  writ¬ 
ing  and  supervisory  skills  essential.  Send 
resume,  cover  letter  by  June  6  to: 

Editorial  Page  Editor  Search 
The  Daily  Item 

200  Market  Street,  Sunbury,  PA  17801 
Or  E-mail  to  lingrassia@dailyitem.com 


EDITORIAL 


COPYEDITOR 


Adweek  seeks  a  talented,  versatile 
copy  editor  to  work  on  IQ  News  and 
Marketing  Computers.  Will  edit  news 
and  feature  copy  for  style,  grammar 
and  punctuation,  copyfit,  traffic 
pages  and  proofread.  Requires  good 
organizational  skills,  keen  eye  for 
detail,  and  ability  to  multi-task  and 
cope  with  multiple  deadlines.  Prefer 
at  least  two  years  related  experience; 
knowledge  of  AP  style  and  QPS  a 
plus.  Great  opportunity  to  join  grow¬ 
ing,  successful  publications  with  fast- 
paced,  fun  environment. 

E-mail  resume  with  salary  require¬ 
ments  tO: 

svancamp@adweek.com 
fax  to  212-536-1416 
Or  mail  tO: 


Scott  Van  Camp,  Managing  Editor 
Adweek  IQ,  1515  Broadway 
12th  floor.  New  York,  NY  10036 


DEPUTY  SPORTS  EDITOR 
The  Gainesville  (FL)  Sun,  an  APSE 
award-winning  paper,  seeks  an  editor 
with  strong  word  and  design  skills  to 
help  guide  a  10-person  staff  at  this  New 
York  Times  Regional  daily,  home  of  the 
University  of  Florida.  The  editor  will  han¬ 
dle  night-time  operations  and  work 
closely  with  the  sports  editor  on  story 
ideas  and  packages.  Send  resumes  and 
clips  to  Arnold  Feliciano,  sports  editor, 
RO.  Box  147147,  Gainesville,  FL 
32614-7147  or  E-mail  at: 

Felicia@gvillesun.com 


EDITORIAL 


EDITOR  ENTREPRENEUR 
Not  for  the  faint-hearted!  Bigfoot  Media, 
publisher  of  the  Berkeley  Daily  Planet,  is 
looking  for  ambitious  editors/leaders  of 
start-up  Calif,  hard  news  community 
dailies.  Energetic,  passionate  leaders 
needed  to  build  and  jazz  news  team. 
Excellent  hands-on  skills;  local  news, 
writing,  editing,  QuarkXPress,  team¬ 
building.  Competitive  compensation 
with  stock  options.  E-mail/fax  resume, 
salary  requirements,  5  best  clips; 
hr@berkeleydailyplanet.com 
Fax  (510)  841-5695 


COPY  EDITORS;  The  Santa  Rosa  Press 
Democrat  has  an  opening  for  full-time 
copy  editors/page  designers.  We're  look¬ 
ing  for  a  sharp,  careful  editor  who  prized 
clarity  in  both  copy  and  design.  We 
emphasize  accuracy,  adept  editing, 
strong  headlines  and  clean  design.  We 
use  the  Unisys  system  and  are  at  work 
on  a  redesign.  The  Press  Democrat  is  a 
95,000,  New  York  Times  morning 
newspaper  in  the  heart  of  California’s 
Wine  Country,  about  an  hour  north  of 
San  Francisco.  The  area  also  is  home  to 
a  thriving  tourism  industry,  a  growing 
high-tech  sector  and  an  active  arts  com¬ 
munity.  There’s  plenty  of  opportunity  to 
make  a  difference  on  the  job,  and  there’s 
plenty  of  opportunity  for  life  outside  the 
newspaper.  Send  resume  and  at  least 
three  design  samples  to  Ken  Heidel,  assis¬ 
tant  copy  chief.  The  Press  Democrat; 

427  Mendocino  Ave, 

Santa  Rosa,  CA  95401 
E-mail  kheidel@pressdemocrat.com 


COPY  EDITOR/PRODUCTION  MANAGER 
The  Cato  Institute  seeks  an  experienced 
copy  editor/production  manager  for 
Regulation,  a  quarterly  journal  of  applied 
microeconomic  research.  Specific  duties 
include  copyediting  articles,  book 
reviews,  and  letters  to  the  editor;  negotiat¬ 
ing  changes  with  authors;  providing  the 
layout  artist  with  text,  tables,  and  figures 
(in  hard  copy  and  electronically);  arrang¬ 
ing  for  proofreading  and  author  approval 
of  page  proofs;  working  with  the  layout 
artist  to  assemble  final  copy  for  printing 
(including  preparation  of  the  table  of  con¬ 
tents  and  placement  of  advertising);  pre¬ 
paring  instructions  for  the  printer;  review¬ 
ing  bluelines;  and  coordinating  the  sup¬ 
porting  efforts  of  an  administrative  assis¬ 
tant,  circulation  manager,  and  Web  master. 
The  position  requires  editing  experience, 
familiarity  with  microeconomic  material,  a 
working  knowledge  of  Chicago  style,  facility 
with  word-processing  software  (preferably 
Microsoft  Word),  and  a  working  knowl¬ 
edge  of  publication  production.  This  is  a 
part-time  position;  the  workload  will 
average  20  hours  a  week,  varying  widely 
according  to  the  phase  of  the  publication 
cycle.  (Full-time  work  can  be  arranged, 
with  the  addition  of  assignments  from 
other  parts  of  Cato.)  Send  a  letter  with  a 
resume  and  editing  samples  to; 

Peter  VanDoren,  Editor  of  Regulation 
Cato  Institute 

1000  Massachusetts  Avenue  NW 
Washington,  DC  20001 
Or  E-mail  to;  pvandore@cato.org 


EDITORIAL 


EDITOR-IN-CHIEF 

The  Sacramento  News  &  Review,  an 
award-winning,  95,000  circulation 
alternative  weekly  in  California’s  capital 
city,  is  seeking  a  new  editorial  leader. 
Must  be  an  experienced,  dynamic  indi¬ 
vidual  with  solid  background  in  news 
and  features.  Good  writing  and  editing 
skills  a  must,  alternative  experience  a 
plus.  At  least  4  years  editorial  manage¬ 
ment  required.  Send  resume,  clips  and 
references  to; 

Editor  Search,  Sacramento  News  &  Review 
1015  20th  St.,  Sacramento,  CA  95814 


EDITOR 

Crain’s  Cleveland  Business,  a  weekly 
business  newspaper,  seeks  an  editor  for 
its  weekly  sections  covering  such  areas 
as  finance,  technology,  health  care  and 
small  business.  Editor  must  be  a  great 
generator  of  story  ideas  who  also  is  good 
at  working  with  free-lance  copy.  Writing 
stories  also  is  part  of  this  job.  Resume 
and  work  samples  should  be  sent  to 
Editor  Mark  Dodosh,  Crain’s  Cleveland 
Business,  700  W.  St.  Clair  Avenue, 
Suite  310,  Cleveland,  OH  44113. 

Fax  (216)  522-0625 
E-mail;  mdodosh@crain.com 


EDITOR 

The  Lakeville  Journal  Company,  LLC,  a 
publisher  of  three  weekly  newspapers 
located  in  the  scenic  Tri-State  area  of 
CT,  NY  and  MA,  seeks  a  full-time  editor/ 
reporter  for  The  Winsted  Journal.  This 
paper  has  an  excellent  community  reputa¬ 
tion  and  support  base.  Editing  and  layout 
experience  preferred.  Please  contact; 

Janet  Manko,  Publisher 
The  Winsted-Journal 
RO.  Box  1688,  Lakeville,  CT  06039 
Or  E-mail  resume  to; 
publisher@lakevillejournal.com 


EDITOR 

Young  newsweekly  in  challenging,  growing 
community  needs  editor  to  lead  experienced 
news  staff.  Strong  news  and  management 
skills  required,  daily  experience  preferred. 
Here’s  your  chance  to  shape  the  future  and 
enjoy  a  great  environment  at  good  pay. 
Send  cover  letter,  clips,  resume  to; 

Christine  Born 

Pensacola’s  Independent  Newsweekly 
RO.  Box  1463,  Gulf  Breeze,  FL  32562 
No  phone  calls.  E-mail  or  faxes,  please 


FLORIDA  DAILY 

Two  openings  at  40,000-circulation  AM, 
on  the  Gulf  Coast,  one  for  a  reporter, 
another  for  a  copy  editor.  Reporter  will 
cover  growing  beach/resort  community, 
writing  news,  features  and  enterprise. 
Copy  editor  will  manage  wires,  design 
pages  on  QuarkXPress.  We  offer  excellent 
benefits,  progressive  newsroom,  great 
place  to  live  and  play.  Apply  with  letter, 
resume,  work  samples  to  Editor,  North¬ 
west  Florida  Daily  News,  RO.  Box  2949, 
Fort  Walton  Beach,  FL  32549. 

www.editorandpublisher.com 


EDITORIAL 

EDITORIAL 

i  1 

Uman  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 


COPY  EDITOR/DESIGNER 
The  Roanoke  Times,  a  100,000  daily/ 
115,000  Sunday  newspaper  located  in 
the  Blue  Ridge  Mountains  in  SW  Vir¬ 
ginia,  seeks  a  copy  editor  for  its  night 
sports  desk.  The  ideal  candidate  should 
have  strong  news  judgment,  layout  and/ 
or  editing  skills,  excellent  headline  writ¬ 
ing  abilities  and  be  able  to  work  in  a 
team  environment.  Knowledge  of  Mac  and 
DTI  preferred  but  not  essential.  Send 
resume  and  500-count  autobiography  to; 

Bill  Bern,  Sports  Editor 
The  Roanoke  Times 
RO.  Box  2491,  Roanoke,  VA  24010 
Or  E-mail:  billbe@roanoke.com 
Equal  Opportunity  Employer 


EDITORIAL  PROJECT  MANAGER 

Medical  Data  International  (MDI)  ana¬ 
lyzes  healthcare  data  from  hundreds 
of  sources. ..distills  it  into  meaningful 
information  and  insight... to  help 
medical  technology  businesses  suc¬ 
ceed  in  today's  rapidly  changing 
marketplace.  We  currently  seek  the 
following: 

EDITORIAL 
PROJECT  MANAGER 

Experienced  professional  editor  with 
project  skills  to  oversee  writing  team, 
edit,  write  and  act  as  product  leader 
for  unique  online  market  intelligence 
product  published  by  Internet  health 
knowledge  company.  Minimum  5-7 
years  of  news  editing  with  supervisory 
responsibility.Self-motivated, focused, 
deadline  oriented,  superior  writing/ 
editing,  eye  for  detail.  Back¬ 
ground  in  healthcare/managed  care 
and/or  medical  technology/pharma 
highly  desirable.  Bachelor's  degree  in 
English,  Journalism  or  Communica¬ 
tions  preferred.  Basic  web  research 
skills  a  must;  familiarity  with  rela- 
tionai  databases  helpful.  Corporate 
setting  in  southern  California. 

For  immediate  consideration,  please 
E-mail  resume  and  salary  require¬ 
ments  to  sherry@medicaldata.com  or 
mail  to: 

MDI,  5  Hutton  Centre  Dr. 

Ste.  1 100,  Santa  Ana,  CA  92707 
Visit  our  Web-site  at 
www.medicaldata.com 
Equal  opportunity  employer 

MDI 


POLITICAL  WRITER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  is  seeking  a 
politicai  reporter  to  cover  the  state 
Legislature  during  its  session  in  Des 
Moines,  report  from  Waterloo  the  rest  of 
the  year  and  do  a  Sunday  column.  We 
want  savvy  that  gets  beyond  sound 
bites.  The  Courier  has  won  Iowa  and 
national  general  excellence  awards. 
Send  resume,  clips  to: 

Saul  Shapiro,  editor,  Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50704 

www.edltorandpublisher.com 


EDITORIAL 


EXECUTIVE  EDITOR 

National  trade  magazine  seeks  an  editor 
with  10  years-plus  experience  in 
researching,  interviewing,  writing,  and 
managing  the  editorial  process.  Candi¬ 
dates  must  have  a  proven  track  record  in 
client  contact  and  staff  management, 
and  be  able  to  travel  roughly  40  percent 
of  the  time. 

Our  family-atmosphere  company  is  on  a 
tremendous  growth  spurt.  In  fact.  Folio: 
has  just  named  us  the  6th  fastest  grow¬ 
ing  publishing  company  in  the  nation, 
which  means  you'll  have  plenty  of  advan¬ 
cement  opportunity.  What  you  do  today 
will  definitely  NOT  be  what  you  do 
tomorrow! 

Excellent  benefit  package. 

Please  forward  a  cover  letter,  resume, 
and  TWO  bylined  articles  to: 

Marcia  Gruver,  Editorial  Director, 
Equipment  World 
3200  Rice  Mine  Road,  NE, 
Tuscaloosa,  AL  35405 
Email:  mgruver@randallpub.com 
No  phone  calls  Fax:  205-345-5695 


GRAPHICS/PHOTO 

If  you  have  a  flair  for  creating  eye¬ 
catching  graphics  and  selecting  and  edit¬ 
ing  photos  on  deadline.  Stars  and 
Stripes  is  looking  for  you.  We  offer  a  com¬ 
petitive  salary  and  benefits,  including 
401(k)  and  the  unique  opportunity  to 
work  for  a  daily  newspaper  that  serves 
the  military  community  overseas.  The 
opportunity  for  International  travel  is 
possible. 

Qualifications  required:  Ability  to  pro¬ 
duce  high-quality  original  graphics, 
ability  to  work  closely  with  editors  and 
supervisors,  knowledge  of  electronic 
graphic  production,  proficiency  in 
Freehand  and  Photoshop  and  experience 
working  with  Macintosh  and  PC  com¬ 
puters. 

Preferred  qualifications:  Post  secondary 
training  in  visual  arts  or  equivalent  expe¬ 
rience,  experience  in  similar  positions 
with  daily  newspapers,  knowledge  of 
QuarkXPress,  Illustrator  and  Microsoft 
programs  and  knowledge  of  pre-press 
product'on  techniques. 

If  this  rounds  like  you,  please  send  a 
resume  and  three  of  your  best  graphics/ 
design  samples  to: 

NAFCPO,  Building  11 
Room  2-72  WRAMC 
Washington,  DC  20307-5001 
Position:  Graphics/Photo  Editor 
Recent  graduates  will  be  considered 


MANAGING  EDITOR 

The  Cortez  Journal,  published  3  times 
per  week  and  6750  circ,  is  family 
owned.  Pagination  experience  and  ability 
to  guide  reporters  in  story  development. 
3  years  experience  in  reporting  and 
demonstrated  ability  to  lead.  Grow  with 
us  and  take  the  Journal  to  the  next  level. 
Send  resume,  work  samples  and  letter  of 
interest  to  Editor/GM: 

RO.  Drawer  J,  Cortez,  CO  81321 


EDITORIAL 


JOURNALISM  FELLOWSHIP 
The  Reporters  Committee  for  Freedom  of 
the  Press  is  seeking  an  experienced 
journalist  to  serve  as  its  first  Robert  R. 
McCormick  Tribune  Journalism  Fellow. 
The  recipient  of  the  one-year  fellowship 
will  write,  edit  and  design  for  the  Commit¬ 
tee's  publications  and  web  site,  and  audit 
media  law  classes.  Three  years  experi¬ 
ence  with  print  or  on-line  publications 
required.  Must  be  available  to  start  Sept. 
5,  2000.  Send  cover  letter,  resume 
references,  news  clips  and  design  sam¬ 
ples  by  July  1,  2000  to:  Lucy  Dalglish, 
Reporters  Committee  for  Freedom  of  the 
Press,  1815  N.  Ft.  Myer  Dr.,  #900,  Arl¬ 
ington,  VA  22209.  For  more  information, 
visit  www.rcfp.org/fellow.html 


NEW  MEDIA:  FINANCIAL  NEWS 
Assertive  reporters  and  editor  sought  by 
the  nation's  most  dynamic  regional  finan¬ 
cial  news  web  site  launching  this  July. 
Enhance  your  investigative  and  financial 
reporting  skills  while  building  a  truly 
new  concept  in  journalism.  Great  pay, 
benefits  and  work  environment. 

Resume  to  profitsmag@aol.com 


EDITORIAL 


EDITORIAL 


NEWSPAPER  REPORTER 
Full-time  reporter  needed  for  the 
Charlevoix  Courier,  a  weekly  newspaper 
in  Northern  Michigan.  Position  includes 
general  assignment  reporting,  hard  news 
and  feature  stories.  Ability  to  cover  sports 
is  a  plus.  Basic  camera  skills  needed, 
writing  experience  required.  Position  is 
year-round,  and  hourly  wage  is  negotia¬ 
ble.  Send  resume  and  writing  clips  to: 
Jeremy  McBain,  Charlevoix  Courier 
RO.  Box  117,  Charlevoix,  Ml  49720 
Application  deadline:  June  16, 2000 


GRAPHIC  ARTIST 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  is  seeking  a 
graphic  artist  to  work  primarily  with  the 
newsroom  on  illustrations,  infographics 
and  layout  and  with  the  New  Media 
Director  on  our  Website.  The  Courier  is  a 
past  winner  of  Iowa  and  national  general 
excellence  awards.  Send  resume  and 
clips  tO: 

Saul  Shapiro,  editor,  Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50704 


EDITORIAL 


Dow  Jones  Newswires 
Staff  Reporters 

Dow  Jones  Newswires,  a  global  leader  in  business  news 
coverage,  has  openings  for  Staff  Reporters  in  the 
following  locations: 

Richmond,  VA  •  Boston,  MA 

We  are  looking  for  self-starters  who  want  to  write  business 
news  that  moves  markets  and  influences  management  strategy. 

Our  audience  is  Wall  Street,  company  executives  and  a  few 
million  others  engaged  in  business  and  investing.  Our  stories 
are  published  worldwide  electronicaliy  and  many  are  republished 
in  The  Wall  Street  Journal  and  other  U.S.  newspapers. 

Applicants  should  be  versatile  and  experienced,  able  to  juggle 
breaking  news  and  enterprise  projects,  eager  to  tell  readers 
about  new  issues  and  trends.  Excellent  news  judgment  and 
strong  writing  skills  are  essential.  We  want  reporters  who 
can  deliver  thoughtful  analytical  pieces  and  clear,  hard-edged 
enterprise  articles  on  companies,  business  and  economic 
developments  and  other  news. 

The  salary  is  competitive,  the  benefits  excellent.  To  apply, 
send  a  cover  letter,  resume  and  about  a  dozen  clips  to: 

Debra  Caiiff 

Dow  Jones  Newswires  ft/lM/f/Mtff  ^ 

Harborside  Financial  Center  ^ 

800  Plaza  Two 

Jersey  City,  NJ  07311-1100 

Fax:  201-938-4466 

E-mail:  debra.califr@dowjones.com 

www.dj.com/careers  eoe  m/f/d/v 
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MANAGING  EDITOR 

Award  winning  and  nationally  recognized 
PM  daily  seeks  a  managing  editor  to 
lead  a  twelve  person  news  room  in  pro¬ 
ducing  a  quality  news  product. 

Candidate  must  be  able  to  inspire  and 
motivate,  work  as  part  of  a  team,  and 
focus  all  efforts  on  producing  the  best 
possible  source  for  local  news,  informa¬ 
tion  and  happenings  in  a  two  county 
market.  A  good  understanding  of  page 
layout  and  design  through  the  use  of 
QuarkXPress  is  absolutely  essential. 

If  you  are  ready  to  move  up  or  if  you  are 
ready  to  leave  the  big  city  for  the 
opportunities  that  are  waiting  in  a  small 
town  market  we  want  to  talk  with  you. 

We  are  located  near  the  Virginia  state 
line  on  1-95,  only  an  hour  and  a  half 
from  Richmond,  Raleigh  or  Virginia 
Beach.  To  apply,  send  your  resume  to: 

Ronnie  Bell,  Daily  &  Sunday  Herald 
RO.  Box  520,  Roanoke  Rapids,  NC  27870 
Or  fax  it  to  (252)  537-2314 
Please  be  sure  to  send  a  cover  letter 
explaining  your  current  situation 
and  the  reason  for  your  interest 


MUSIC  EDITORS 

New  Times  is  searching  for  music  editors 
at  its  award-winning  weekly  newspapers  in 
Miami  and  San  Francisco.  Positions  entail 
planning  and  editing  a  weekly  music  sec¬ 
tion,  writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for — and  critical  eye  toward — DJ/ 
dance  and  hip-hop.  Send  cover  letter, 
resume  and  five  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 
andy.vandevoorde@westword.com 


MySanAntonio.com  is  expanding!  This 
Belo/Hearst  Web  site  in  San  Antonio 
seeks  a  Web-sawy  journalist  to  join  our 
team  of  online  editors  in  updating  and 
maintaining  the  site  as  well  as  creating 
special  packages.  If  you  have  several 
years  experience  as  a  newspaper  editor/ 
reporter  as  well  as  online  experience, 
send  your  resume  to  Managing  Editor 
Linda  Ash  at  lash@mysanantonio.com 


EDITORIAL 


METRO  EDITOR 

If  you  love  working  with  reporters  and 
would  like  to  do  so  at  an  award-winning, 
growing  newspaper  with  ocean  views,  con¬ 
sider  a  career  at  the  Cape  Cod  Times. 

We're  a  medium-sized  daily  in  search  of 
a  metro  editor  to  supervise  staff  of  16 
reporters  and  two  assistant  editors.  The 
person  we  hire  will  be  able  to  pass  on 
their  own  enthusiasm  for  telling  good 
stories  in  a  way  that  motivates  and 
inspires  a  varied  staff  of  reporters,  from 
rookies  to  veterans.  The  metro  editor 
should  be  a  believer  in  front-end  editing. 
He  or  she  should  want  to  be  involved 
from  early  brainstorming  sessions 
through  to  suggestions  on  info-graphics 
and  photographs. 

The  Metro  Editor’s  goal  should  be  more 
than  seeing  to  it  that  the  day’s  news  is 
covered:  It  should  be  to  raise  the  quality 
of  story-telling  and  to  make  the  paper 
relevant  to  readers  each  day. 

We  are  located  on  one  of  the  East 
Coast’s  premier  vacation  destinations, 
rich  in  history  and  home  to  many  artist, 
CEOs,  authors,  naturalists  and  celeb¬ 
rities.  We’re  60  miles  from  Boston  and  a 
short  boat  ride  to  Martha’s  Vineyard  or 
Nantucket.  Our  year-round  population  of 
225,000  swells  to  more  than  500,000 
in  the  summer.  Many  of  our  staffers  have 
made  the  move  here  for  a  superior  qual¬ 
ity  of  life. 

Send  letter,  resume,  salary  history,  work 
samples  and  copy  of  current  newspaper 
tO: 

Alicia  Blaisdell-Bannon 
Managing  Editor/Content 
The  Cape  Cod  Times 
319  Main  Street,  Hyannis,  MA  02601 


REPORTER 

The  Daytona  Beach  News-Journal  seeks 
an  experienced,  enterprise  reporter  to  fill 
a  senior  writing  position.  The  right  can¬ 
didate  will  be  an  energetic  digger  who 
can  handle  limited  beat  responsibilities 
while  producing  Sunday  centerpieces. 
We  want  a  master  story-teller  dedicated 
to  writing  compelling  news  features  that 
inform,  entertain  and  make  a  difference 
in  the  communities  we  serve  Please 
send  cover  letter,  resume  and  writing 
samples  to  Mike  Czeczot,  managing 
editor,  News-Journal,  RO.  Box  2831, 
Daytona  Beach,  FL  32120-2831. 

E-mail:  Mike.Czeczot@news-jrnl.com 


EDITORIAL 


NEWS  EDITOR 

The  Journal  Times  is  seeking  an  individ¬ 
ual  to  fill  the  position  of  News  Editor. 
This  position  is  responsible  for  the 
overall  design  and  layout  of  the  newspa¬ 
per  and  supervising  night  side  copy 
editors  on  the  News  Desk.  The  News 
Editor  attends  afternoon  story-budget 
meetings,  confers  with  other  editors  and 
assists  in  planning  the  "play”  of  stories 
in  the  newspaper.  This  person  also  will 
assist  in  the  hiring  process  and  in 
evaluating  candidates  for  copy  desk  posi¬ 
tions. 

The  position  requires  strong  inter¬ 
personal  skills,  demonstrated  newsroom 
leadership  ability,  strong  news  judgment 
and  exceptional  design,  layout  and  com¬ 
puter  skills.  Please  send  resume  with 
cover  letter  and  samples  of  your  work  to: 

The  Journal  Times 
212 -4th  Street 
Racine,  Wl  53403-1005 
An  Equal  Opportunity  Employer 
skarasek@journaltimes.com 
jyoung@journaltimes.com 
Closing  date 
June  15,  2000 

PHOTOGRAPHER 

Our  top-flight  photographer  has  an 
opportunity  he  can’t  refuse  and  we’re 
looking  for  an  eager,  talented  pro¬ 
fessional  to  follow  in  his  footsteps.  Our 
newspaper  is  small,  but  we  offer  a  com¬ 
petitive  salary,  great  benefits  the  newest 
equipment  to  work  with  and  our  new 
press  should  make  reproduction  even 
better.  Send  resume  and  samples  to: 

Karla  DeLuca,  Managing  Editor 
Marshall  News  Messenger 
RO.  Box  730,  Marshall,  TX  75761 
Fax  (903)  935-6242 
Or  E-mail  Kdeluca@coxnews.com 
No  phone  calls  please 


NEWSPAPER  REPORTER 
Newspaper  reporter  who  knows  how  to 
provide  the  depth,  clarity  and  accuracy 
that  today’s  readers  need.  We  want  a 
fine  writer,  a  determined  digger,  and  a 
sharp  and  curious  journalist  who  wants 
to  work  for  a  paper  that  values  quality 
and  provides  continuing  training  to 
achieve  it.  As  an  afternoon  paper,  we 
must  produce  well  researched  stories 
that  touch  readers  in  all  facets  of  their 
lives.  Depth  is  valued;  fluff  isn’t.  If  you 
have  daily  newspaper  experience  and 
want  the  challenge  of  working  with  an 
award-winning  staff,  apply  to:  the  Lan 
caster  New  Era: 

Lancaster  Newspapers,  Inc. 

8  West  King  St. 

RO.  Box  1328 
Lancaster  PA  17608-1328 
personnel@lnpnews.com 
EOE 


REPORTER:  Good  little  daily  in  the 
Sierra  Foothills  seeks  general  assignment 
reporter  to  aggressively  cover  fascinat¬ 
ing  people  and  local  news.  Send  resume, 
clips  tO: 

Judy  Brill,  city  editor.  The  Union 
1 1464  Sutton  Way,  Grass  Valley,  CA  95945 
E-mail:  judyb@theunion.com 


EDITORIAL 


Op-ED  EDITOR 

The  Times-Picayune  in  New  Orleans  seeks 
an  op-ed  editor  to  join  our  editorial  team. 
The  job  requires  someone  with  strong 
organizational  and  conceptual  skills  who  is 
able  to  generate  ideas  and  follow  through 
on  them  independently.  Candidates  must 
have  newspaper  experience  with  solid  writ¬ 
ing,  editing  and  presentation  skills.  A 
broad  knowledge  of  politics,  history  and 
current  events  is  also  essential.  Send 
resumes  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
An  equal  opportunity  employer  M/F 


NEWS  EDITOR 

The  Binghamton,  NY,  Press  &  Sun- 
Bulletin,  a  62,000  daily/79,000  Sunday 
Gannett  daily,  is  seeking  an  experienced 
newsroom  manager  to  supervise  the 
News  Desk,  ensure  quality  editing  and 
page  presentation,  and  oversee  the 
newsroom  at  night.  Ideal  candidate  is  a 
well-organized,  energetic  and  inspira¬ 
tional  editor  with  strong  editing  and  peo¬ 
ple  skills  who  puts  readers  and  their 
interests  first.  Send  resume  and  six  sam¬ 
ples  of  your  best  work  to: 

Gary  Graham,  Managing  Editor 
Press  &  Sun-Bulletin 
RO.  Box  1270 

Binghamton,  NY  13902-1270 
We  value  diversity 


READY  TO  BE  AN  EDITOR? 

We  are  looking  for  a  talented  reporter 
ready  to  move  into  our  editor’s  slot  open¬ 
ing  due  to  retirement.  Must  have  high- 
energy,  good  people  skills  and  love  to 
write.  Daily  publication  part  of 
aggressive,  expanding,  privately  held 
newspaper  group  in  Ohio.  Competitive 
salary,  benefit  package,  401(k)  and 
other  incentives.  Send  resume  to: 

Arnold  A.  DeLuca,  Ph.D. 

RO.  Box  173,  Wheaton,  IL  60189 


SPORTS  DESIGNER 

The  Mail  Tribune,  a  30,000-circulation 
AM  daily  in  Southern  Oregon,  seeks  a 
sports  layout  person  who  can  design 
lively  pages,  edit  stories  well  and  write 
catchy  headlines,  all  while  meeting 
deadline.  Must  work  well  in  team  atmo¬ 
sphere.  The  Mail  Tribune  offers  com¬ 
petitive  salaries,  comprehensive  benefits 
and  a  chance  to  live  in  a  region  noted  for 
recreational  activities.  Send  cover  letter, 
resume  and  at  least  five  design  clips  to: 

Tim  Trower,  Sports  Editor, 

RO.  Box  1108,  Medford,  OR  97501 
Deadline  is  June  16  EOE 


HEALTH  EDITOR  for  CNN.com/health. 
Responsible  for  story  section,  assign¬ 
ment,  coordinate  coverage.  Requires  4 
years  journalism  experience  with  at  least 
2  in  daily  newsroom.  Experience  cover¬ 
ing  health  issues  strongly  preferred. 
Please  submit  resume  to; 

david.hafernik@cnn.com 

www.editorandpublisher.com 


EDITORIAL 


EDITORIAL 


ATTENTION  INK-STAINED  WRETCHES! 

New  reporter-owned  company  seeks  the  best  writing  talent  nationwide  to  generate 
b2b  content  for  a  wide  range  of  clients  on  the  Web.  We  have  freelance  opportunities 
in  business  news  writing,  marketing  writing,  technical  writing  and  research.  We're 
paying  competitive  rates  and  are  committed  to  building  a  new  kind  of  organization 
that  values  its  clients  and  contractors  equally.  We  want  hard  workers  and  no 
whiners.  Only  resourceful  hunter-gatherers  need  apply.  Send  resume,  three  clips  and 
a  couple  of  graphs  about  who  you  are  to  writers@newworldcontent.com  or  to; 

NewWorld  Content,  P.O.  Box  1287,  Mission,  KS  66222-0287 

NewWona  Comerrt 
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THE  HERALD-SUN  in  Durham,  NC,  has 
an  opening  for  a  designer.  Candidates 
should  know  QuarkXPress.  Photoshop 
and  Freehand  experience  a  plus.  This  is 
an  opportunity  for  someone  with  a 
creative  streak  and  solid  news  judgment 
to  make  his  or  her  mark  and  help  us 
rethink  how  we  design  our  paper.  Send 
resume  and  tear  sheets  to: 

Herald-Sun 

Attn;  Nancy  Wykie,  Design  Editor 
2828  Pickett  Road,  Durham,  NC  27702 
Or  E-mail:  nlw@herald-sun.com 


REPORTER:  Street  &  Smith’s  SportsBusi- 
ness  Journal,  a  national  sports  business 
trade  magazine,  needs  reporter  to  cover 
sports  stadiums  and  arenas  from  concep¬ 
tion  and  financing  through  construction, 
opening  and  management.  Position  is  in 
Charlotte,  NC.  Resume  and  clips  to: 

Editor  John  Genzale 
Street  &  Smith's  SportsBusines  Journal 
120  W.  Morehead  Street,  Suite  310 
Charlotte,  NC  28202 

(704)973-1422  jgenzale@amclty.com 


REPORTER 

High-energy  reporter  needed  for  high-tech 
startup  that  will  cover  the  emerging 
technology  industry  in  Northeast  Ohio. 
Web-reporting  experience  preferred.  Help 
develop  a  new  venture  operated  by 
Crain’s  Cleveland  Business.  Send  resumes 
and  clips  to: 

Chris  Thompson 
Crain’s  Cleveland  Business 
700  W.  St.  Clair,  Suite  310 
Cleveland,  OH  441 13 
ccthompson@crain.com 


REPORTER 

Investigative/community  reporter  with 
strong  writing  skills  needed  for  growing 
newsweekly.  Want  more  time  to  tell  a 
story  than  your  daily  grind  allows?  Want  to 
have  an  impact?  The  living  is  easy  here, 
but  it’s  time  to  shake  it  up.  Send  cover  let¬ 
ter,  clips,  resume  to: 

Christine  Born 

Pensacola’s  Independent  Newsweekly 
RO.  Box  1463,  Gulf  Breeze,  FL  32562 
No  phone  calls.  E-mail  or  faxes,  please 


REPORTERS 

We’re  looking  for  a  few  good  reporters. 
Two  years  experience  preferred,  but  pro¬ 
mising  J-School  grads  considered.  Readi¬ 
ness  is  all.  We  want  a  City  Hall  reporter, 
who  knows  a  city  is  more  than  meeting 
votes.  We  are  a  mid-sized  community 
paper  that  needs  an  all-around  reporter 
who  finds  life  in  towns,  big  and  small.  We 
require  professionalism.  In  return,  we  offer 
a  paper  where  growth-  oriented  reporters 
win  state  and  national  awards,  in  a 
Southern  California  region  close  to  moun¬ 
tains  and  desert  attractions,  an  hour  from 
beaches  and  Los  Angeies.  Competitive 
salaries.  Great  benefits  at  Los  Angeles  Coun¬ 
ty's  last  independent  family  daily.  Please 
send  your  resume  &  clips  to: 

Kelly  Hutson,  Human  Resources  Antelope 
Valley  Press 
RO.  Box  4050, 

Palmdale  CA,  93590-4050 
www.edltorandpublisher.coin 


REPORTER 

The  Billings  Gazette  is  seeking  a  reporter 
ready  to  assume  a  key  role  at  the  region’s 
largest  newspaper.  We  need  someone  who 
can  connect  with  readers,  who  knows  how 
to  tell  a  good  story  and  can  juggle  daily 
news  demands  with  features  and  enter¬ 
prise  projects.  Applicants  should  have  a 
working  knowledge  of  government  agen¬ 
cies  and  institutions  and  not  be  afraid  to 
tackle  complex  issues;  a  degree  in  journal¬ 
ism  or  related  field;  and  excellent  spelling 
and  grammar  skills.  Billings,  a  hub  of  com¬ 
merce  and  health  care  and  the  gateway  to 
Yellowstone  National  Park,  is  a  dynamic 
city  with  amazing  recreational  oppor¬ 
tunities  at  every  turn.  Mail  your  resume, 
cover  letter  and  non-returnable  clips  to: 

Human  Resources 
GAR,  Billings  Gazette 
RO.  Box  36300 
Billings,  MT  59107-6300 
Or  bghr@billingsgazette.com  EOE 


SEEKING  REPORTER  to  cover  diversity 
issues  for  100,000-circulation  daily  in 
Pennsylvania’s  capital.  The  job  requires 
coverage  not  only  of  minority  affairs,  but 
also  issues  related  to  poverty,  disability, 
and  discrimination.  The  ideal  candidate  will 
have  three  or  more  years  of  experience  at 
a  daily  newspaper  and  will  be  skilled  at 
both  reporting  a  solid  story  on  deadline 
and  writing  in-depth  stories  that  are  com¬ 
pelling  and  illuminating.  Submit  resume, 
cover  letter  and  writing  samples  to: 

Bob  Heisse,  City  Editor,  The  Patriot-News 
RO.  Box  2265,  Harrisburg,  PA  17105 


Star  magazine  is  seeking  hard¬ 
working,  talented  news  editors, 
writers  and  reporters  to  work  in  Los 
Angeles,  New  York  and  Florida. 
Daily  newspaper  or  TV  experience 
preferred.  If  you’ve  got  what  it  takes 
to  break  and  run  with  the  world’s  big¬ 
gest  celebrity  stories,  then  send  us 
your  resume  and  clips.  Must  be  will¬ 
ing  to  re-locate  at  our  discretion.  Ex¬ 
cellent  benefits.  Send  your  replies  to: 


STAR 

P.O.  Box  5042 

Boca  Raton,  FL  33431-0842 


SPORTS  WRITER:  Lead  University  of 
Georgia  footbail  beat  writer.  Responsible 
for  daily  coverage  of  the  Bulldogs  from 
summer  practice  through  recruiting. 
Must  be  able  to  break  news  as  well  as 
produce  quality  features,  game  stories 
and  enterprise  pieces.  Limited  desk 
responsibilities  required  during  the  sea¬ 
son.  Knowledge  of  Quark  Xpress  pre¬ 
ferred.  This  is  not  an  entry  level  position. 
Several  years  of  experience  at  a  daily 
required.  Send  resume,  five  clips  that 
validate  the  quality  of  your  writing  and  a 
cover  letter  that  explains  to  me  why  you 
are  the  best  person  to  cover  the  Bulldogs 
in  their  hometown.  Contact: 

Brad  Zimanek,  Sports  Editor 
Athens  Daily  News/Banner  Herald, 

RO.  Box  912,  Athens,  GA  30603 


SPACE  AND  AERONAUTICS  EDITOR 
CNN.com  seeks  an  online  editor  for  its 
space  and  aeronautics  content.  Editor 
will  plan  and  coordinate  coverage  with 
on-air  networks,  assign  and  edit  articles, 
develop  multimedia  elements,  react  to 
breaking  news.  Must  have  a  passion  for 
space-related  news.  Requires  at  least 
four  years  journalism  experience,  with 
two  years  in  a  daily  newsroom.  Editing 
experience,  plus  covering  the  space 
industry,  preferred.  To  apply,  forward 
resume  to  david.hafernik@cnn.com 


THE  CITRUS  COUNTY  CHRONICLE,  in 
Crystal  River.  Florida,  is  seeking  experi¬ 
enced  page  designers  to  join  its  nine- 
person  copy  desk.  The  applicant  must 
be  proficient  in  QuarkXPress,  have  a 
working  knowledge  of  Associated  Press 
style.  Salary  dependent  on  experience. 
Send  resume  and  five  work  samples  to: 

Managing  Editor  Jim  Nichols 
1624  N.  Meadowerest  Boulevard 
Crystal  River,  FL  34429 
Or  E-mail  to;  nativehoosier@yahoo.com 


EDITORIAL 


TECH  EDITOR 

To  lead  six  writers  in  one  of  the  nation’s 
hottest  tech  cities.  Home  to  Dell, 
Samsung,  Motorola,  IBM,  AMD  and  dot 
corns  galore.  Business  reporting  and 
management  experience  preferred.  Tech 
experience  a  plus.  Ability  to  work  col- 
laboratively  and  under  pressure  a  must. 
Contact  Becky  Bisbee,  Business  editor, 
Austin  American-Statesman: 

bbisbee@statesman.com 


TECHNOLOGY  EDITOR 
The  Technology  Editor  is  in  charge  of 
CNN.com/Tech.  Involves  story  selection 
and  assignments;  coordinating  coverage 
with  on-air  newsgathering  as  well  as 
internal  and  freelance  staff;  managing 
staff;  planning  for  special  projects  and 
much  more.  Requires  strong  organiza¬ 
tional  skills,  four  years  journalism  expe¬ 
rience,  with  two  years  in  a  daily 
newsroom.  Editing  experience  as  well  as 
covering  Technology  strongly  preferred. 
To  apply,  forward  resume  to: 

david.hafemik@cnn.com 


EDITORIAL 


DOW  JONES  NEWSWIRES 


supplies  real-time  news  and  market  information  to  the  business  and  financial  com¬ 
munity  worldwide.  Twenty  of  our  90  bureaus  worldwide  are  in  the  Asia-Pacific 
region. 

We’re  looking  to  fill  senior  positions  in  INDIA,  INDONESIA,  SINGAPORE  and 
THAILAND,  managing  teams  of  reporters  covering  equities,  forex,  debt,  economic 
and  political  news,  in  addition  to  reporting  and  editing.  Financial  or  newswire 
reporting  experience  is  essential;  supervisory  experience  is  desirable. 

We’re  looking  for  experienced,  self-motivated  journalists,  educated  to  Bachelor’s 
degree  level,  to  fill  several  reporting  and  editing  positions.  Responsibilities  will 
include  covering  financial  markets,  corporate  executives  and  government 
officials.  The  audience  covers  not  only  Dow  Jones  Newswires’  direct  sub¬ 
scribers,  but  also  the  worldwide  audience  of  Dow  Jones’  daily  newspaper.  The 
Wall  Street  Journal,  along  with  its  international  and  interactive  editions. 

•  In  SINGAPORE,  equities  and  foreign-exchange  reporting.  For  debt  and  cur¬ 
rency  reporting,  experience  in  the  field  is  essential. 

•  In  JAPAN,  equities,  macroeconomic  and  foreign-exchange  reporting.  Japa¬ 
nese  fluency  is  essential. 

•  In  CHINA,  equities  and  macroeconomic  reporting.  Mandarin  fluency  is 
essential. 

•  In  INDIA,  equities  reporting.  Hindi  fluency  is  desirable. 

•  Other  equities  reporting  jobs  in  Asia  require  fluent  Korean  or  Bahasa. 

•  In  HONG  KONG,  SINGAPORE,  and  AUSTRALIA,  we  need  copy  editors,  to 
edit  financial  stories,  write  and  file  headlines,  and  work  with  reporters  in 
gathering  news.  Some  editing  experience  is  essential. 

For  the  above  positions,  please  state  the  location  of  the  vacancy  you  are  apply¬ 
ing  for. 

Dow  Jones  Newswires  offers  a  competitive  compensation  package  and  the 
opportunity  to  work  for  one  of  the  world’s  leading  financial  and  business  news 
companies. 

Qualified  candidates  should  send  a  comprehensive  resume  and  a  cover  letter 
(including  salary  expectations)  to: 

Human  Resources  Manager 
Dow  Jones  Newswires 

10  Anson  Road,  #32-08  International  Plaza 
Singapore  079903 

E-Mail  Sheila.Nicholls@dowjones.com 

DmjllQNES^ 
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EDITORIAL 


SENIOR  ASSISTANT  EUROPEAN 
DESK  EDITOR 

Stars  and  Stripes,  a  40,000-circulation 
daily  that  serves  the  U.S.  military  com¬ 
munity  in  Europe,  is  searching  for  an 
individual  with  strong  management  and 
leadership  skills  for  its  editing  team  in 
Darmstadt,  Germany.  The  person  selected 
will  assist  the  European  Desk  Editor  (city 
editor)  with  supervision  of  our  staff  of 
Reporter/Photographers  based  through¬ 
out  Europe.  The  position  requires  a 
Bachelor’s  degree,  or  three  years  com¬ 
parable  work  experience,  and  a  minimum 
of  five  years  of  experience  at  a  daily 
newspaper  and  supervisory  experience  at 
the  level  of  assistant  city  editor  or  above. 
The  job  is  a  renewable  three-year  appoint¬ 
ment  accompanied  by  an  attractive  com¬ 
pensation  package.  Our  compensation 
package,  which  approximates  $70,000, 
includes  a  competitive  salary  of  $42,000 
to  $46,000,  dependent  on  experience.  A 
housing  allowance;  health/life  insurance, 
retirement  and  401(k)  benefit  programs; 
moving  expenses  to  include  shipment  of 
one  automobile;  use  of  military  post 
exchange  and  commissary  facilities  to 
include  full  logistical  support;  and  travel 
from  and  to  the  United  States. 

Applicants  should  submit  a  resume  with 
references,  story  clips,  and  other  perti¬ 
nent  material  to: 

European  Stars  and  Stripes 
NAF  Personnel 
Unit  29480,  APO  AE  09211 
Or  E-mail:  jobs@mail.estripes.osd.mil 
Please  refer  to  announcement  #  NAF-SS- 
99-64.  If  you  applied  for  this  position  in 
February,  you  do  not  need  to  reapply. 
Stars  and  Stripes  is  a  First  Amendment 
newspaper  owned  by  the  Department  of 
Defense  but  operates  as  an  independent 
daily  newspaper  free  of  command 
influence. 


TECH  REPORTER 

Investor’s  Business  Daily,  the  nation’s 
fastest-growing  newspaper  (over 
300,000  circulation)  seeks  a  reporter  to 
cover  tech  companies.  Newspaper  report¬ 
ing  experience  required.  A  business/tech 
reporting  background  is  a  plus.  Preferred 
location  is  the  Silicon  Valley  bureau.  Will 
consider  Los  Angeles,  Seattle,  San  Diego, 
New  York  or  Washington  DC  for  experi¬ 
enced  applicants.  We  offer  competitive 
salaries,  benefits  and  room  to  grow.  Send 
resume  and  writing  samples  to: 

Bureau  Chief  Michael  Krey 
1270  Oakmead  Parkway,  Suite  215 
Sunnyvale,  CA  94086 
Or  E-mail  to  mike.krey@investors.com 


THE  CENTRAL  PENN  BUSINESS  JOURNAL 
seeks  a  technology  reporter.  This  is  a  new 
position  at  our  growing  newspaper,  named 
the  top  business  weekly  in  the  nation  last 
year.  We  also  have  a  daily  Internet  news 
service.  The  successful  candidate  has  clips 
that  demonstrate  enterprise,  talent  and 
ability  to  ask  tough  questions.  Our  pay 
tops  that  of  many  dailies.  Send  resume,  6- 
10  clips  to  Editor  Elizabeth  Cummings: 
Central  Penn  Business  Journal 
409  S.  Second  Street,  Suite  3D 
Harrisburg,  PA  17104 


EDITORIAL 


TAKE  YOUR  CAREER  to  Florida’s 
spectacular  Gulf  Coast,  and  join  a  fast¬ 
growing,  competitive  newspaper:  The 
Bradenton  Herald  is  seeking  several 
aggressive  reporters  and  editors: 
FEATURES  EDITOR:  Seeking  an  assign¬ 
ing  editor  with  strong  planning,  editing 
and  supervisory  skills  to  help  lead  a 
talented  features  department.  This  editor 
must  have  great  ideas  who  can  develop 
writers  and  designers,  as  well  as  be  a 
key  representative  in  the  community  for 
the  Herald.  Contact  Jim  Smith,  AME, 
jesmith@bradenton.com 
NIGHT  METRO  EDITOR:  Seeking  assis¬ 
tant  editor  who  loves  breaking  news  and 
working  with  reporters  on  deadline.  1-3 
years  desk  experience  preferred,  but  will 
consider  reporters  ready  to  make  the 
transition  to  the  metro  desk.  Contact 
Joan  Krauter,  Executive  Editor, 

jkrauter@bradenton.com. 

ASSISTANT  NEWS  EDITOR:  Editor  will 
lead  our  zoning  efforts  on  the  news  desk, 
working  with  the  news  editor  and 
supervising  copy  editors.  Experience  in 
zoning  preferred.  Strong  copyediting  and 
MAC  skills  a  must;  3-5  years  experience 
with  daily  newspaper.  Contact  Jim 
Smith,  AME,  jesmith@bradenton.com. 
LAW  ENFORCEMENT  REPORTER: 

Aggressive  newshound  sought  to  cover 
police  and  other  public  safety  issues  for 
daily  coverage  as  well  as  takeouts  on 
trends  and  issues.  Daily  newspaper  expe¬ 
rience  preferred  but  will  consider  other 
innovative  applicable  resumes.  Contact 
Paul  Carty,  AME,  pcarty@bradenton.com. 
Mail  replies  to  appropriate  person  to: 

Bradenton  Herald 
102  Manatee  Avenue  W 
Bradenton,  FL  34205 
Great  benefits  and  competitive  salary 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  assistant 
special  sections  editor.  This  6-day-a- 
week  newspaper,  located  in  the  beautiful 
Shenandoah  Valley  offers  a  creative 
team-oriented  environment. 

This  job  offers  the  best  of  all  worlds  -  a 
“day  job”  (most  of  the  time)  that  com¬ 
bines  feature  writing,  light  design  and 
light  editing. 

Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to  nvd@shentel.net 


THE  PATRIOT-NEWS  of  Harrisburg,  Pen¬ 
nsylvania.,  a  100,000  daily/160,000 
Sunday,  seeks  sports  copy  editor  with  eye 
for  design  and  skill  to  better  the  written 
word.  Staff  covers  49  high  schools,  Penn 
State  and  many  local  sports  activities. 
New  presses,  complete  newspaper 
redesign  in  place  by  October.  Proven 
design,  copy  editor  experience  necessary. 
Weekend  and  night  shifts.  Apply  to: 

Jim  Carlson,  Assistant 
Sports  Editor,  The  Patriot-News  Co. 

812  Market  St.,  Harrisburg, 
Pennsylvania.,  17105 

JUNE  5,  2000 


EDITORIAL 


THE  JOURNAL  TIMES  is  seeking  to  fill 
the  position  of  Assistant  City  Editor.  The 
individual  selected  for  this  position  will 
assist  the  city  editor  in  editing  local 
news  copy,  directing  and  supervising 
night  side  personnel  engaged  in  select¬ 
ing,  gathering  and  writing  local  news. 

The  qualified  applicant  will  possess  a 
B.A.  degree  or  equivalent  experience  as 
a  journalist  and  work  experience  as  a 
reporter  or  editor  preferably  in  a 
newsroom  leadership  role.  Excellent  com¬ 
puter  skills  and  an  advanced  command 
of  written  English/grammar  are  a  must 
for  this  position. 

Please  submit  a  cover  letter,  resume  and 
work  samples  to: 

The  Journal  T:mes 
212  Fourth  Street 
Racine,  Wl  53403 
An  Equal  Opportunit/  Employer 
skarasek@journalt:mes.com 
jyoung@journaltirnes.com 
Closing  date  June  15,  2000 


THE  MONITOR,  a  prize-winning,  fast¬ 
growing  daily  in  South  Texas,  is  looking 
for  an  Editorial  Page  Editor  and  an  Assis¬ 
tant  Metro  Editor 

EDITORIAL  PAGE/OPINION  EDITOR 
Candidates  should  possess  superior  writ¬ 
ing  skills  and  a  strong  interest  in 
libertarian  political  ph  losophy.  They 
should  also  be  comfortable  with  news 
wires,  headline  writing,  layout,  and 
pagination,  and  must  be  skillful  and 
customer  service-oriented  in  dealing  with 
the  public,  both  on  the  telephone,  in  E- 
mail  and  in  person.  Finally,  candidates 
must  possess  the  highest  journalistic  stan¬ 
dards  for  work  produced  on  their  watch. 

ASSISTANT  METRO  EDITOR 
This  editor  will  lead  reporting  staff  on  the 
afternoon  and  evening  shift,  directing 
news  coverage  and  editing  stories.  Can¬ 
didates  should  possess  leadership  and 
team-building  skills  and  in-depth  knowl¬ 
edge  of  news  writing  and  the  reporting 
process.  Finally,  candidates  must 
possess  the  highest  journalistic  standards 
for  work  produced  on  their  watch. 

Reply  to  Managing  Editor  Paul  Binz: 

The  Monitor 

RO.  Box  760,  McAllen,  TX  78505 
pbinz@themonitor.com 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  a  page 
designer.  The  6-day-a-week  newspaper, 
located  in  the  beautiful  Shenandoah 
Valley,  offers  a  creative,  team-oriented 
environment. 

Using  QuarkXRress,  designers  create 
layouts  for  local,  state,  national,  interna¬ 
tional  and  business  pages,  and  write 
headlines  and  outlines.  Flexibility, 
creativity  and  being  a  team  player  are 
the  main  requirements  for  this  job. 
Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  tO: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to  nvd@shentel.net 


EDITORIAL 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

SPORTS  REPORTER 

Strong  reporting  skills.  Layout  and 
headline  experience  helpful.  Will  con¬ 
sider  recent  college  grad  with  experi¬ 
ence.  Good  starting  salary  plus  benefits. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


METRO  EDITOR 

FLORIDA  TODAY,  a  Gannett  newspaper 
on  the  Space  Coast  seeks  an  experi¬ 
enced  editor  to  lead  the  local  news 
operation  and  be  a  leader  on  the 
newsroom  management  team.  Enterprise 
development,  creativity,  staff  building 
are  keys.  E-mail  cover  letter,  resume  and 
salary  requirements  to: 

kbowden@brevard.gannett.com 


THE  SAGINAW  NEWS  (50,000  daily,  60,000 
Sunday),  a  newspaper  committed  to  giving 
its  readers  an  accurate  and  compelling 
information  package  everyday,  seeks  can¬ 
didates  with  strong  reporting  and  writing 
skills  for  a  full-time  reporting  position. 
Attractive  pay  and  benefits.  Contact  Rob 
Handeyside,  metro  editor,  fax:  (517)  752- 
3115;  phone:  (517)  776-9678;  e-mail: 
rhandeyside@saginaw-news.com;  or  write 
to:  203  S.  Washington,  Saginaw,  Ml. 
48607.  The  Saginaw  News  is  an  Equal 
Opportunity  employer. 


FINANCE 


CONTROLLER 

The  Pittsburgh  Tribune-Review,  the 
fastest  growing  newspaper  in  the  coun¬ 
try,  is  looking  for  a  controller  to  provide 
local  financial  leadership  to  the  opera¬ 
tion.  Responsibilities  will  include: 

•  Leading  annual  budget  process 

•  Monthly  financial  statement  preparation 

•  Income  statement  variance  analysis 

•  Assisting  General  Manager  with  finan¬ 
cial  analysis  and  reporting 

Candidates  should  possess  a  college 
degree  along  with  a  minimum  of  5  years 
experience  in  newspaper  financial  man¬ 
agement.  Proven  experience  developing 
quality  and  customer  service  improve¬ 
ment  is  a  must. 

The  Tribune-Review  Publishing  Company 
is  an  Equal  Opportunity  Employer  offer¬ 
ing  competitive  salaries  and  a  full  benefit 
program  including  health  insurance  and  a 
401(k)  retirement  program. 

Please  send  resume  in  confidence  to: 
Edward  H.  Harrell 
President  &  General  Manager 
Tribune-Review  Publishing  Company 
503  Martindale  Street,  3rd  Floor 
Pittsburgh,  PA  15212 
www.editorandpublisher.com 


C 12  EDITOR  &  PUBLISHER  CLASSIFIEDS 


Phone:1-888-825-9149  -  CUniFIED  IIDVEIIIISIII6  ~  Fax  :  (212)  536-8800 

1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


PRESSROOM 


NIGHT  PRESSROOM  SUPERVISOR 
An  award  winning  newspaper  in  coastal 
Georgia  is  seeking  a  Pressroom 
Supervisor.  This  position  would  oversee 
a  staff  of  10  in  a  daily  newspaper  room.  [ 

The  ideal  candidate  should  be  self- 
motivated,  team  oriented,  strong 
supervisory  skills  and  full  knowledge  of 
offset  printing.  Double  wide  Metro  expe¬ 
rience  preferred.  We  offer  a  competitive 
compensation  and  benefits  package 
which  includes  a  401(K).  If  you  enjoy 
the  challenge  of  coordinating  this  shift, 
you  will  thrive  in  our  environment.  Contact 
Lou  Barnes,  Savannah  Morning  News 
111  West  Bay  Street 
Savannah,  GA  31401  or 
E-mail:  lbarnes@savannahnow.com 


INFORMATION  SYSTEMS 


NEWSROOM  SYSTEMS  EDITOR 
The  Miami  Herald  seeks  a  Newsroom 
Systems  Editor  to  manage  PCs,  includ¬ 
ing  Reporter  laptops.  This  position  also 
shares  responsibility  for  managing  the 
Sll  editorial  system  and  supporting  the 
Sll  pagination  system.  It  is  one  of  three 
Newsroom  systems  positions  and  reports 
to  the  Director  of  Newsroom  Technology. 
College  degree  or  5  years  experience  in 
newsroom  technology  required. 

The  Herald  is  part  of  Knight  Ridder,  Inc., 
a  Fortune  500  communication  company. 
Full-time  benefits  include  medical  and 
dental  coverage;  domestic  partner  bene¬ 
fits;  pension,  401(k),  stock  purchase; 
and  child  and  elder  care  referral. 

Contact  Mike  Kinerk 

Director  of  Newsroom  Technology 
(305)  376-3677 
mkinerk@herald.com 
The  Herald  is  committed  to  workforce 
diversity  in  an  effort  to  serve  the  com¬ 
munity  in  which  we  live.  We  welcome 
resumes  from  all  individuals. 

Smoke-free/drug-free  environment/ 
Equal  Opportunity  Employer 

SOFTWARE  ENGINEER 
The  Columbus  Dispatch  in  Columbus, 
Ohio  is  seeking  an  experienced  software 
engineer  to  join  its  newspaper  produc¬ 
tion  systems  development  and  support 
team.  This  individual  will  be  responsible 
for  systems  management,  development 
and  support  of  our  monotype  graphics 
system  (Monotype  MGS/OPI,  PrintEx- 
press)  and  MidSystems  Powerlink  ad 
and  page  tracking  system. 

Requirements  include  a  strong  knowl¬ 
edge  of  Perl,  Unix  shell  scripting,  Unix 
system  administration,  OPI,  Mac  OS, 
scanning  technology,  proofing  tech¬ 
nology  and  computer  to  plate  tech¬ 
nology.  Working  knowledge  of  SQL  is 
preferred.  Familiarity  with  Atex  classified 
pagination  or  any  desktop  publishing 
packages  is  a  plus. 

We  offer  a  positive  work  environment 
with  a  competitive  compensation  and 
benefits  package  including  401(k), 
health  insurance  with  no  monthly  pre¬ 
mium,  tuition  assistance  and  generous 
vacation.  To  learn  more  about  this  excit¬ 
ing  opportunity,  please  forward  a  resume 
specifying  position  of  interest  to:  Human 
Resources,  34  S.  Third  St.,  Columbus 
oH  43215.  Resumes  may  also  be  faxed 
to:  (614)  461-5565. 


MAILROOM 


MUELLER  MARTINI  INSERT  MANAGER 
We  are  located  on  the  beautiful  coast  of 
Maine  and  are  looking  for  someone  to 
grow  with  us.  If  you  want  to  manage  our 
inserting  program  with  the  running  of  the 
machine  and  managing  the  staff  we  offer 
the  nation's  most  most  beautiful  loca¬ 
tion.  Great  benefits,  good  pay  and 
security.  Call  or  write: 

Laurie  Dodge 

Production  Business  Manager 
Courier  Publications 
RO.  Box  249,  1  Park  Drive 
Rockland,  ME  04841 
Ldodge@courierpub.com 
(800)  499-4401 


MARKETING 


CONSUMER  MARKETING  MANAGER 
The  Lexington  (KY)  Herald-Leader 
(120,500  daily)  seeks  an  aggressive  and 
experienced  individual  to  head  up  the 
sales  efforts  of  the  newspaper  to  help 
grow  paid  circulation  including  home 
delivery  sales,  telemarketing,  crew,  kiosk, 
events,  NIE  and  direct  mail.  A  degree 
and  2-3  years  circulation  management 
experience,  excellent  communications 
and  presentation  skills,  strong  budget 
and  mathematical  aptitude  plus  good  ana¬ 
lytical  and  decision-making  skills 
required. 

We  value  our  employees  and  offer  a 
salary  that  is  competitive  on  both  a  local 
and  national  level  along  with  excellent 
benefits  and  a  great  working  environ¬ 
ment.  Respond  by  sending  resume  and 
salary  requirements  to:  E.  Arnold, 
Employment  Mgr.,  100  Midland  Ave.,  Lex¬ 
ington  KY  40508,  fax  (606)  231-3584 
or  e-mail  to:  earnold@heraldleader.com 


WE’RE  LOOKING  for  an  eager,  enthused 
marketing  professional  to  join  us  as 
Marketing  Manager.  Responsible  for 
working  with  top-notch  agency,  budget 
management  and  marketing  reports.  Top 
newspaper.  Great  working  environment 
at  the  center  of  the  universe  -  Silicon 
Valley.  Don’t  need  a  Palm  Pilot  to  apply. 

Call  R.C.  Staab  at  (408)  920-5454 
Or  E-mail  rc@bayarea.com 


MARKE’nNG  RESEARCH 


NUMBERS  ARE  YOUR  BEST  FRIENDS, 
THEY  TELL  YOU  EVERYTHING! 

Marketing  Research  Analyst 
You  and  numbers  have  an  understand¬ 
ing.  They  tell  you  things  others  fail  to 
notice.  You  bring  out  the  best  in  them, 
and  your  ability  to  translate  their 
message  into  clear,  intriguing  language 
makes  you  an  outstanding  Marketing 
Research  Analyst. 

The  Star-Ledger,  NJ’s  leading  newspaper 
is  looking  for  a  bright,  marketing- 
oriented,  creative  individual  to  join 
Research  team. 

In  addition  to  your  comfortable  rela¬ 
tionship  with  numbers,  you’ll  also  need 
3  or  more  years  of  newspaper/media  or 
ad  agency  research  experience  and  the 
ability  to  turn  readership  and  demo¬ 
graphic  data  into  highly  effective  sales 
presentations  and  analyses.  You’ll 
possess  excellent  analytical  skills,  and 
the  ability  to  handle  multiple  assign¬ 
ments  in  a  fast-paced  environment. 
Attention  to  detail  and  excellent  verbal 
and  written  communication  skills  a 
must.  PC  literacy  with  a  strong  knowl¬ 
edge  of  syndicated  studies,  Claritas, 
Excel,  PowerPoint  and  mapping  software 
necessary.  For  immediate  consideration, 
send  our  resume  to: 

The  Star-Ledger 
Human  Resources  Department 
One  Star-Ledger  Plaza 
Newark,  NJ  07102 
Fax:  973-643-4641 
E-mail:  starledgerjobs@starledger.com 


MARKETING  RESEARCH 


ORUNDO  SENTINEL 
COMMUNICATIONS 

a  multimedia  communications  company,  is 
seeking  a  Database  Analyst. 

RESPONSIBILITIES  include  working  with 
direct  mail  sales  reps  to  identify  client  data 
needs  and  develop  database  applications. 
REQUIRES: 

•  3-5  years  experience  using  mathe¬ 
matical/statistical  methods  in  business 
applications,  research  data/information 
access,  retrieval  and  interpretation 

•  Excellent  PC  skills  including  Microsoft 
Office  Suite,  SPSS,  SAS,  Business 
Objects,  Dbase  or  other  statistical  and 
relational  database  systems  a  plus; 
Mapinfo,  Informark,  Scan  Image, 
Scarborough/Windsor/Prime,  etc.  is 
desired 

•  Experience  creating  queries  and  data¬ 
base  reports;  converting  data  from  one 
file  format  to  another;  and  HTML  and 
Web  site  creation  helpful 

Please  include  source  code  EP-SDDA-SH. 
Submit  your  resume  and  salary  re¬ 
quirements  tO: 

shyler@orlandosentinel.com 
Or  Fax:  (407)  420-5766 


NEW  MEDIA 


ONLINE  MANAGER 

The  Herald  &  Review,  located  in  Decatur, 
IL,  is  seeking  an  Online  Manager.  Will  be 
responsible  for  the  overall  management 
and  growth  of  herald-review.com  our 
Internet  website,  as  well  as  planning, 
budgeting,  technical  aspects,  content  and 
design.  This  position  will  establish 
strategies  for  revenue  growth,  researching 
and  developing  new  applications.  Will 
manage  strategic  alliances  and  part¬ 
nerships  with  vendors  as  well  as  providing 
leadership  to  the  graphics,  sales  and 
technical  staff.  Knowledge  of  technological 
developments  and  capabilities,  online 
trends  and  other  areas  pertinent  to  the 
field  of  online  services  are  important. 
Requirements  include  college  degree,  at 
least  two  years  online  experience,  includ¬ 
ing  supervisory  and  online  development, 
ability  to  manage  and  motivate  staff  in  a 
developing  technological  area,  and  a 
strong  understanding  of  online  market¬ 
place  and  Internet  opportunities.  Please 
send  resume,  cover  letter  and  salary 
expectations  to: 

T.  Kuhle,  human  resources  manager 
tkuhle@herald-review.com 
Herald  &  Review 
RO.  Box  311,  Decatur,  IL  62525 
Equal  Opportunity  Employer 


PRESSROOM 


PRESS  OPERATOR 

Quality  commercial  plant.  Three  V-15’s. 
Searching  for  good  operator  who  is  ready 
for  growth  opportunity  including 
supervision.  Three-day,  12-hour  shifts. 
Air  conditioned.  401(k).  More.  Resume  to: 
P&P  Press 

6513  N.  Galena  Road,  Peoria,  IL  61614 


PRESSMAN: 

Experienced  offset  web  pressman.  Goss 
Urbanite  experience  preferred.  We  offer 
full  benefits  along  with  401(k)  plan  in  a 
beautiful  setting.  Live  30  minutes  from 
the  grand  Rocky  Mountains;  45  minutes 
from  the  Denver  Metro  area.  The  views 
from  here  must  be  seen  to  appreciate. 

If  you  are  dependable,  hard  working 
individual  looking  for  a  great  career 
opportunity,  apply  to: 

Kevin  Kocher,  Production  Director 
Greeley  Tribune 

RO.  Box  1138,  Greeley,  CO  80632 
970-352-0211  Ext.  279 
kocher@greeleytrib.com 


PRESSROOM  FOREMAN 
SIGNING  BONUS 

Ideal  candidate  must  possess  a  solid 
work  history  which  reflects  strong  man¬ 
agement  and  motivational  leadership 
skills.  Must  have  pressroom  supervisory 
experience  and  possess  strong  mechan¬ 
ical  abilities.  Urbanite  web  press  experi¬ 
ence  preferred.  Salary  $51 K  -  $53K, 
DOE.  For  more  details  see  us  at  heraldex- 
tra.com  The  Daily  Herald  is  a  33,000 
AM,  Pulitzer  Community  Newspaper. 
We  offer  a  comprehensive  benefits 
package.  Send  your  resume  to: 

lhatch@heraldextra.com 
Or  Larry  Hatch,  Production  Operations  Mgr. 

The  Daily  Herald,  RO.  Box  717 
Rrovo,  UT  84604 


PRESS  SUPERVISOR 
Make  the  move  to  management.  We  are 
looking  for  experienced  offset  web  pre¬ 
ssman  who  are  ready  to  become  shift 
supervisors.  Learn  and  grow  with  a  team 
with  first  rate  USAT  experience.  Goss 
Urbanite  experience  preferred.  Our  grow¬ 
ing  24-newspaper  group  has  many 
opportunities  in  beautiful  cities  through¬ 
out  the  West.  We  offer  full  benefits  along 
with  401k  plan.  45  minutes  from  the 
Denver  Metro  area.  If  you  are  depend¬ 
able,  hard  working  individual  looking  for 
a  great  career  opportunity,  apply  to: 

Kevin  Kocher,  Production  Director 
Greeley  Tribune 

PO  Box  1138,  Greeley,  CO  80632 
(970)352-0211  Ext.  279 
or  kocher@greeleytrib.com. 


I  @  Place  your  ad  online  at  WWW,  editorandpublisher  com  @  \ 
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Phone:1-888-825-9149  -  ()| 
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Q  ~  Fax :  (212)  536-8800 

1515  Broadway,  New  York,  NY  10036  - 

MAPPELLO@EDITORANDPUBLISHER.COM  - 

HPREUSS@EDITORANDPUBLISHER.COM 

-HELP  WANTED- 


-POSITIONS  WANTED- 


PRESSROOM 


PRESS  OPERATOR 

9-unit  Goss  Community,  process  color, 
references  and  drug  screen  required.  Fax 
resume  to  Jim  Thompson: 

(719)  275-1353  or  mail  to  Daily  Record; 

701  S.  9th  St.  Canon  City,  CO  81212 
Or  call  (719)  275-4133  EOE 

PRESS  OPERATOR 

A  challenging  opportunity  exists  for  a 
Press  Operator  at  The  News  Journal, 
Delaware's  only  statewide  newspaper. 
The  successful  candidate  will  possess  5 
years  of  double  wide  offset  and  color 
experience.  This  position  includes  a  com¬ 
petitive  compensation  and  benefits 
package.  Individuals  with  demonstrated 
success  in  the  areas  outline  above  are 
invited  to  apply  Please  forward  your 
resume,  letter  of  application  and  salary 
requirements  to; 

Human  Resources 

The  News  Journal 
RO.  Box  15505 
Wilmington,  DE  19850 
Fax:  (302)  324-2578 
THE  NEWS  JOURNAL 
WORTH  EVERY  MINUTE 
The  News  Journal  recognizes  the  advan¬ 
tages  of  a  diverse  workforce  through  a 
commitment  to  equal  employment 
opportunity. 


Hazel  Preuss 

hprcus.sV/  ftlitontiKipiihli.shcr.coni 
Michele  Appello 
.\lapiK*lk>(^/  cilitorantlpiihlishor.com 
ISH  liroadwav.  12th  floor.  New  fork.  Nf.  lOlPh 


PRODUCTION/TECH 


PRINT  OPERATIONS  MANAGER 
We  are  seeking  an  experienced  manager 
who  has  a  newspaper  and  or  com¬ 
mercial  printing  background.  This  person 
will  be  responsible  tor  seeing  that  the 
operation  runs  smoothly  and  efficiently 
while  constantly  integrating  new  jobs, 
and  procedures.  Waste  management, 
quality  control  and  ability  to  effectively 
communicate  orally  and  in  writing  with 
customers  and  staff  is  very  important. 
Candidate  should  have  good  PC  skills, 
familiar  with  Microsoft  Office  Suite.  We 
expect  that  this  position  would  have  a 
flexible  schedule,  which  would  allow  for 
some  second  shift  involvement. 

We  offer  an  excellent  benefit  and  salary 
compensation  package  to  the  right 
person.  Please  forward  resume,  and 
salary  history  to: 

Box  01265,  Editors  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

PRODUCTION  MANAGER 
Primedia  Enthusiast  Group,  serving 
readers  in  a  variety  of  fields  with  market 
leading  magazines  and  newsletters  for 
specific  interests  has  a  permanent  Pro¬ 
duction  Manager  opening  in  their  Marietta, 
GA  office.  You  will  be  responsible  for 
supervision  of  design,  manufacturing  and 
composition  department  and  help  guide 
transition  from  camera-based  to  com¬ 
puter-based  workflow.  Magazine  experi¬ 
ence  a  strong  plus.  We  offer  competitive 
salary  &  benefits  package.  Send  resume 
&  salary  history  to: 

Attn:  GM,  Primedia  Enthusiast  Group 
RO.  Box  741,  Marietta,  GA  30067 
Or  fax  (770)  933-9510 
No  calls  EOE/M/D/V 


VICE  PRESIDENT  OF  SALES 

GMA,  the  leader  in  newspaper  mailroom  equipment,  has  an  executive  manage¬ 
ment  position  available  as  Vice  President  of  the  Sales  Department  and  member  of 
GMA's  Executive  Committee. 

GMA  is  looking  for  an  experienced  and  dynamic  manager  who  can  direct  GMA's 
strategic  sales  activities  for  the  continued  growth  of  the  company.  This  position 
requires  a  solid  background  in  sales  and  exceptional  management  ability.  Essential 
functions  include:  directing  all  sales  activities,  including  planning,  directing  and 
coordinating  application  engineering  and  sales  personnel  toward  the  accomplish¬ 
ment  of  company  objectives;  provide  marketing  input;  maintain  and  constantly 
improve  the  company's  competitive  position;  ensure  forecast  sales  volume 
objectives  are  met  within  budget;  and,  work  with  the  Executive  Team  regarding 
company  business  decisions  and  direction.  Extensive  travel  is  required.  Ideal  can¬ 
didate  will  possess  a  BS/BA  (preferably  in  Engineering),  experience  in  technical 
and  publisher  levels  of  newspapers,  as  well  as  great  Interpersonal  and  communica¬ 
tions  skills.  Must  be  aggressive,  entrepreneurial  and  be  self-motivated  go-getter. 

Northeast  Sales  Manager 

Responsibilities  include  directing  all  regional  sales  activities  including  prospecting 
for  new  accounts,  achievement  of  forecast,  maintaining  present  customer  contacts, 
and  promoting  GMA  &  its  products  at  trade  shows.  Qualified  candidates  will 
possess  an  AA  or  equivalent,  5-t-  years  exp.  selling  or  other  working  relationship 
with  newspaper  industry,  and  excellent  interpersonal  &  communication  skills. 
Extensive  travel  is  required.  GMA  offers  a  competitive  salary  &  benefits  package. 
Interested  applicants  send  resume  &  salary  requirements  to: 

Human  Resources 

2980  Avenue  B,  Bethlehem,  PA  18017 
Fax:  (610)  691-4221  csostarecz@gma.com 

No  phone  calls  please.  EEO  M/FID/V 
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IF  YOU  LOVE  high  school  sports,  have 
traditional  media  experience  on  the  sales 
and/or  editorial  side  and  would  enjoy 
working  out  of  your  home  in  one  of  our 
future  markets  come  visit  us  at: 

http;//www.  varsityonline.com/jobs 


FREELANCE 


AWARD-WINNING  Editor/Reporter  wants 
to  work  part-time  or  telecommute.  Editor 
FL  Trend,  TX  Business,  San  Jose  Biz 
Journal.  News,  feature,  editorial  writer  4 
dailies.  Author  of  6  books. 

Lee  Butcher  (904)  615-7972 
E-mail:  llebutch@aol.com 


RECRUITMENT  SALES  MANAGER 


The  Indianapolis  Star  has  an  immediate  full-time  employment  opportunity  in  our 
Advertising/Marketing  Department.  We  are  seeking  a  qualified  candidate  to  fill  a 
Recruitment  Sales  Manager  position  in  our  Classified  area. 

The  Recruitment  Sales  Manager  in  Advertising  is  responsible  for  the  following; 

•  Establishing  &  implementing  the  recruitment  initiatives  of  the  company  to  meet 
sales  objectives  and  exceed  department  budget. 

•  Leading/Managing  the  inside  and  outside  sales  forces  by  providing  individual  and 
team  guidance  in  a  manner  which  is  developmental  in  nature. 

•  Strategic  planning  of  sales  initiatives  to  meet  customer  needs  through  the  inte¬ 
grated  recruitment  solutions. 

The  ideal  candidate  must  understand  the  recruitment  market  space,  be  competitive 
and  have  the  ability  to  build  and  maintain  effective  relationships  and  alliances  with 
clients  and  advertising  agencies.  The  candidate  must  be  able  to  develop  &  execute 
plans  and  achieve  results  through  teamwork.  The  position  requires  a  creative  thinker 
with  experience  leading  &  managing  a  sales  team,  as  well  as  strong  leadership 
qualities  and  proven  sales  skills.  Understanding  of  telesales  environment  and  analy¬ 
sis  metrics  would  be  a  plus. 

The  ideal  candidate  must  have  persuasive  oral  and  written  communication  skills  as 
well  as  professional  presentation  skills.  Recruitment  experience  is  a  valuable  asset 
while  media  or  advertising  experience  is  a  must.  A  college  degree  in  Communica¬ 
tions,  Advertising  or  Marketing  is  preferred.  A  high  degree  of  enthusiasm  is  also 
needed. 

The  Recruitment  Sales  Manager  has  a  salary  base  of  $75k  -  $80k  with  a  com¬ 
mission  structure  based  on  results. 

The  Star  offers  an  attractive  benefits  package  to  include  medical,  dental,  vision  cov¬ 
erage,  a  pension  plan  and  a  401(k)  program. 

Interested  candidates  should  stop  by  our  Human  Resources  office  at  307  N.  Ren- 
nsylvania  Street  between  8:30  a.m.  and  4:30  p.m.  Monday  through  Friday  to  com¬ 
plete  an  application  or  submit  a  resume  with  a  cover  letter  identifying  this  position, 
salary  history,  and  references  to: 

Employment 
The  Indianapolis  Star 

307  North  Pennsylvania  Street,  P.O.  Box  145 
Indianapolis,  Indiana  46204-0145 
Fax:  317-633-9816,  E-mail:  Careers@starnews.com 

All  resumes  should  be  included  in  the  body  of  the  e-mail;  we  do  not  accept  attachments 


Equal  Opportunity  Employer  that  values  Diversity 


EDITOR  &  PUBLISHER 
CLASSIEIED  RATES 


HELP  WANTED 

Line  rates:  $12.00  per  line,  per  week,  three  line  minimum. 

Black  &  white  display  ads: 

$131.00  per  inch,  per  week,  one-inch  minimum,  half-inch  increments. 

EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES, 
ANNOUNCEMENTS,  FEATURES  AVAILABLE 

Line  rates:  $1 1 .00  per  line,  per  week,  three  line  minimum. 

Black  and  white  display  ads: 

$131 .00  per  inch,  per  week,  one  inch  minimum,  half-inch  increments. 

ALL  CATEGORIES 

Red  display  ads:  $55.00  per  week  in  addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both  line  and  display  ads,  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind  boxes;  $25.00  per  insertion;  counts 
as  one  line  of  copy.  The  identity  of  box  holders  cannot  be  revealed.  Readers 
are  advised  not  to  send  samples  when  replying  to  blind  box  ads;  we  are  not 
responsible  for  the  recovery  of  samples. 

DEADLINE:  Tuesday  prior  to  Monday  issue  date. 


www.editorandpublisher.com 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  5129100 

Artist/Group:  Pink 
Song/Video:  "There  U  6o" 

Director:  David  Myers 

This  fuchsia  bombshell  is  about  to 
blow  the  spot  up.  Sending  the 
warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 
album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 
as  witnessed  on  the  possible  sec¬ 
ond  single,  “Players”. 

Artist/Group:  Incubus 
Song/Video:  “Pardon  Me” 

Director:  Steven  Murashige 

This  five-member  band  from 
Calabasas,  California  has  finally 
made  a  mark  with  this  video  off 
their  recently  released  album. 
Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 
as  a  garage  band  back  in  1991, 
and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record,  S.C.I.E.N.C.E. 
in  1997.  Their  newest  offering 
blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 

©2000  MTV 


The  Hollywood  Reporter's  Box  Office 

For  weekend  ending  May  30, 2000 

1 

This 

Week 

Last 

Week 

Picture 

i-Day 
Weekend  Gross 

Days 

In  Release 

Total 
Gross  Sales 

1 

New 

M:I2 

70,816,215 

6 

91,819,054 

2 

1 

Dinosaur 

32,038,631 

11 

80,449,346 

3 

New 

Shanghai  Noon 

19,647,065 

4 

19,647,065 

4 

2 

Gladiator 

17,064,503 

25 

126,996,389 

5 

3 

Road  Trip 

13,518,906 

11 

35,270,527 

6 

7 

Small  Time  Crooks 

3,897,693 

11 

8,901,412 

7 

5 

Frequency 

3,616,767 

32 

35,084,665 

8 

4 

U-571 

3,260,205 

39 

68,952,220 

9 

8 

Center  Stage 

2,673,584 

18 

12,751,724 

10 

9 

Where  the  Heart  Is 

1,949,029 

32 

28,526,729 

11 

10 

Flintstones  in  Viva  Rock  Vegas 

1,699,795 

32 

30,106,940 

12 

6 

Battlefield  Earth 

1,073,097 

18 

20,371,635 

13 

15 

Erin  Brockovich 

1,057,355 

74 

121,529,105 

14 

12 

Love  and  Basketball 

986,251 

39 

25,440,700 

15 

13 

Rules  of  Engagement 

731,618 

53 

59,525,998 

16 

21 

Michael  Jordan  to  the  Max 

701,874 

25 

3,181,903 

17 

14 

Keeping  the  Faith 

606,699 

46 

34,900,041 

18 

16 

Held  Up 

531,972 

18 

4,213,796 

19 

17 

The  Big  Kahuna 

480,015 

32 

1,879,916 

20 

11 

Screwed 

401,520 

18 

6,801,605 

21 

29 

East  is  East 

394,459 

46 

1,995,857 

22 

31 

The  Road  to  El  Dorado 

391,103 

60 

49,954,302 

23 

19 

Return  to  Me 

373,087 

53 

30,594,325 

24 

22 

The  Virgin  Suicides 

350,891 

39 

3,010,775 

25 

18 

Final  Destination 

330,272 

74 

51,344,764 

26 

24 

High  Fidelity 

320,176 

60 

25,231,969 

27 

83 

Snow  Day 

319,805 

109 

59,455,365 

28 

46 

Bossa  Nova 

302,899 

32 

421,362 

29 

28 

Up  at  the  Villa 

294,680 

25 

1,528,482 

30 

33 

Cirque  du  Soleil 

263,005 

25 

915,215 

31 

63 

My  Dog  Skip 

255,682 

139 

33,375,222 

32 

25 

Romeo  Must  Die 

244,069 

69 

55,563,600 

33 

20 

28  Days 

244,061 

46 

35,835,128 

34 

New 

Passion  of  Mind 

236,047 

4 

236,047 

35 

49 

The  Cider  House  Rules 

233,338 

172 

57,159,449 

©2000  The  Hollywood  Reporter 
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MTV  Around 
the  World 

Week  of  5129100 


Artist  Title 


1.  Matchbox  Twenty 

2.  Eminem 

3.  Three  Doors  Down 

4.  Metallica 

5.  lay  Z 

Artist 

1.  Blink  182 

2.  RHCP 

3.  Eiffel  65 

4.  Shania  Twain 

5.  Britney  Spears 

Artist 

1.  Devochki 

2.  Zemfira 

3.  Tom  Jones 

4.  Tatiana  Svetlova 

5.  Limp  Bizkit 

li'ibA’fiHBTfTFP 

Artist 

1.  Mandy  Moore 

2.  Madonna 

3.  All  Saints 

4.  N’Sync 

5.  Eiffel  65 

©2000  MTV 


Bent 

Real  Slim  Shady 
Kryptonite 
I  Disappear 
Big  Pimpin’ 


Title 

All  the  Small  Things 
Otherside 
Move  Your  Body 
I  Feel  Like  a  Woman 
...Make  You  Happy 


Title 

Govorila  Mama 
Iskala 
Sex  Bomb 
Odinokaja  Avezda 
Break  Stuff 


Title 

Candy 

American  Pie 
Pure  Shores 
Bye  Bye  Bye 
Move  Your  Body 


The  Billboard  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

- 

1 

Eminem 

Marshall  Mathers 

2 

1 

2 

Britney  Spears 

Oops!  I  Did  It  Again 

3 

- 

1 

Matchbox  Twenty 

Mad  Season 

4 

- 

1 

Perfect  Circle 

Mer  De  Noms 

5 

4 

10 

‘N  Sync 

No  Strings  Attached 

6 

2 

3 

Soundtrack 

M:I2 

7 

- 

1 

Don  Henley 

Inside  Job 

8 

9 

35 

Creed 

Human  Clay 

9 

5 

2 

Whitney  Houston 

Greatest  Hits 

10 

3 

2 

Big  Tymers 

I  Got  That  Work 

©2000  Billboard/SoundScan,  Inc. 


The  Billboard  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 
This  Last  Peak  Wkson 


Week 

Week 

Pos. 

Chart 

Title 

Artist 

1 

1 

1 

18 

Maria  Maria 

Santana  f/The  Product 

2 

2 

2 

16 

You  Sang  to  Me 

Marc  Anthony 

3 

4 

3 

20 

Thong  Song 

Sisqo 

4 

3 

2 

32 

Breathe 

Faith  Hill 

5 

6 

5 

11 

Be  With  You 

Enrique  Iglesias 

6 

8 

6 

13 

Try  Again 

Aaliyah 

7 

11 

7 

6 

The  Real  Slim  Shady 

Eminem 

8 

7 

6 

21 

Everything  You  Want 

Vertical  Horizon 

9 

12 

9 

8 

Ooops!  I  Did  it  Again 

Britney  Spears 

10 

9 

5 

17 

I  Try 

Macy  Gray 

©2000  Billboard/Soundscan 


PUBLIC  ANNUAL  DIRECTORIES 

Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


PUBufe  INTERNATiONAL  YEAR  BOOK 

JYES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Nome _ 

Title _ 

Company _ 

Address _ 

City _ Slate _ 


Zip. 


QTY: 

I  )  3Volume  Set:  $200  each 
(  )  Volumes  1  &  3;  SI  50  for  both 

(  )  Volume  1  only:  $125  each 

(  )  Volume  2  only:  $109  each 
I  )  Volume  3  only:  $50  each 
(  )  CD-ROM  version  of  the 

International  Year  Book:  $595 

For  licensing  information,  coll 
1-800-336-4380  ext.  172. 


J  Check  Amount  Enclosed  S 

(Payable  to  Editor  A  PobBsker  Vtor  Book  in  US  dottors  only. 
U.S.  ond  Conado  shipping  and  hondling  odd  $12;  foreign  odd  MS) 


Chorge  my: 
Account  #_ 
Signature  _ 

Phone  # _ 

Fox  # _ 


JVISA  JMC 


□  AMEX 

_ Exp.  Dote _ _ 


Payment  must  occompany  oil  orders.  CA,  CO,  DC,  FL,  IL  MA,  MD,  NJ,  NY.  OH 
and  TX  residents,  ple^  odd  of^ropriote  soles  tax.  Conado  residents,  please 
odd  GST.  No  shipping  to  RO.  boxes.  All  CD  ROM  sales  ore  finol. 


1  have  chosen. 

Your  Business (Check 

one  category  only). 

1.  J  Newspaper 
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rector  Jacques  de  Witt  (whose  site  will  be 
first  to  install  the  new  presses),  were  part  of 
the  team  that  found  the  straight-only  press 
“suits  the ...  product  very  well.”  Wenman 
acknowledged  the  higher  price  of  the  gap¬ 
less  blanket,  but  expects  to  see  it  decline  as 
the  customer  base  grows  and  changes  to  the 
component  are  made. 

The  Telegraph  always  runs  with  four  to 
six  different-size  sections,  said  Wenman, 
and  “collect  mode  just  isn’t  suitable  for  that. 
You  wouldn’t  be  able  to  do  it.”  Since  1986, 
West  Feny  has  printed  the  paper  on  two- 
around  presses  that  “have  just  never,  ever 
run  collect,”  he  said. 

Wenman  believes  the  technology,  adapt¬ 
ed  from  Heidelberg’s  Sunday  press,  is  prov¬ 
en  by  commercial  printers’  “superb  results” 
add  continued  press  purchases  since  1993. 
“What  isn’t  proven  is  the  configuration  of 
the  units  —  from  running  webs  horizontally 
[in  commercial  shops]  to  running  them 
vertically.”  Also  unknown  —  but  guaran¬ 
teed  by  Heidelberg,  said  Wenman  —  is  the 
new-design  2:5:5  folder  pulling  10  webs. 

The  sites’  four-year  project  begins  early 
next  year.  Presses  will  be  equipped  with 
Heidelberg’s  Siemens-based 
controls,  Jimek-Baldwin  spray- 
bar  dampeners,  CGI  digital 
jn  inkers,  and  Quad/Tech  Intema- 
tional  register  controls. 

■  "3  Heidelberg  and  MAN  sold 

their  first  four-by-one  presses  to 
dailies  in  Denmark  and  Ger- 
many,  respectively. 

A  year  after  putting  its  single- 
wide,  one-around  Magnum  into 
gjvX  d  a  second  daily,  the  “insert  press’ 

I  has  found  a  third  newspaper 
%  ^  home  and  may  soon  have  one 

more.  In  mid-May,  the  36,000- 
circulation  Gaston  Gazette,  Gas- 
tonia,  N.C.,  bought  a  Magnum, 
with  which  it  also  will  be  able  to 
'  ®  ■  ■  print  15,000  copies  of 

York  Times,  thanks  to  the  “extremely  heavy- 
duty”  Goss  Universal  folder,  according  to 
Operations  Director  Mike  Pfaff. 

Designed  to  operate  as  one  or  two  press¬ 
es,  pulling  up  to  18  webs  through  two  fold¬ 
ers,  the  Magnum  will  have  eight  towers 
able  to  print  four-over-four  color  and  other 
black  and  spot-color  printing  positions.  The 
press  represents  an  economical  alternative 
to  double-wide  machines  for  plants  need¬ 
ing  speed  and  quality,  according  to  Pfaff, 
who  said  it  “prints  great  four-color.” 

Besides  a  price  tag  substantially  lower 
than  that  for  a  double-wide  press,  there  is 


Heidelberg  sells  second  big  straight-only;  growing  Goss  markets 


BY  JIM  ROSENBERG 

SOON  AFTER  ITS  PRINCIPAL  GERMAN  COMPETITOR  SOLD 
to  a  U.S.  newspaper  a  second  straight-only,  double-wide 
press,  Heidelberg  Web  Systems  sold  its  own,  American- 
made,  “four-by-one”  machine  to  its  second  European  cus¬ 
tomer.  The  announcement  came  during  the  just-ended 
Drupa  trade  show  in  Germany,  where  both  firms’  new  presses  were 
demonstrated  and  where  Goss  Graphic  Systems  posted  a  raft  of  sales 
that  include  an  increasingly  popular  small  press  in  its  home  market 

and  larger  presses  overseas. 

Heidelberg’s  second  Main-  / 

stream  80  sale  is  a  big  one: 
seven  presses  with  JF-225 
jaw  folders  (263  couples  over 

that  print  the  Daily  Tele-  I 

graph.  London’s  West  Ferry 

Printers  will  have  one  press 

running  up  to  10  webs  and 

two  10-tower  presses  that 

will  each  be  configured  with 

a  four-tower  press  to  provide 

a  range  of  web  options.  Man-  ^ 

Chester’s  Trafford  Park  Print-  ^ 

ers  will  use  the  same 

configuration  of  10-  and 

four-tower  presses. 

D  -j  .u  n-  Mainstream  at  Drupa,  en  route  to  Denmark.  Seven  more  were  sole 

Besides  the  million-circu¬ 
lation  Telegraph,  the  sites’  38  million  week-  1  copies  per  hour  by  means  of  a  two-around 
ly  copies  include  the  Daily  Express,  The  j  blanket  cylinder  turning  against  the  one- 
Guardian,  and  the  Financial  Times.  around  plate  cylinder.  Mainstream’s  one- 

Like  the  MAN  Roland  Regioman  sold  around  cylinders  make  80,000  revolutions 
last  month  to  the  Daily  Herald,  Arlington  per  hour  owing  to  the  absence  of  mechani- 

Heights,  Ill.  (E^P,  May  29,  p.  37),  the  cal  disturbance  caused  by  a  blanket  cylinder 

Mainstream  prints  four  pages  across,  but  gap.  On  the  Mainstream,  the  blanket  is  a 

just  one  page  around,  allowing  only  straight  cylinder  or  sleeve  that  slides  in  from  the 
production  runs.  The  presses’  throughput  press’  side  (E^P,  March  27, 1999,  P-  49). 
provides  two-around  productivity  with  half  j  Besides  smooth  running.  West  Ferry 
the  plate  consumption  while  their  four-by-  Printers  CEO  Bill  Wenman  cited  the  gap- 

one  design  affords  versatility  in  terms  of  less  blanket’s  quick  one-  or  two-minute 

uneven-page  sectioning.  Unlike  the  Re-  change  and  the  50%  savings  on  plates, 

gioman,  however,  which  prints  80,000  i  Wenman  and  Trafford  Park  Managing  Di- 
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“the  quality  of  a  single-width  press  —  you 
can’t  touch  it  with  a  double-wide,”  he  con¬ 
tinued.  “I  think  this  is  a  trend  well  probably 
see  for  some  time,”  said  Pfaff,  who  joined  the 
Gazette  three  weeks  ago  from  Gannett  Off¬ 
set  in  Springfield,  Va.  Before  that,  he 
worked  in  North  Caroli¬ 
na  at  the  Winston-Salem 
Journal  when  it  modern¬ 
ized  production  opera¬ 
tions  in  the  1990s. 

All  Gazette  opera¬ 
tions  are  moving  a  mile 
or  so  from  the  current 
quarters  to  a  remod¬ 
eled,  82,000-square- 
foot  building  in  town 
and  with  nearby  access  to  an  Interstate 
highway.  The  Magnum  ships  in  early  De¬ 
cember.  It  is  slated  to  print  the  Gazette 
next  April  and  the  Times  in  May. 

Yet  another  Magnum  of  undetermined 
size  may  go  into  an  Advance  Publications 
daily  in  Michigan,  where  it,  too,  may  be 
used  to  print  one  or  more  other  newspa¬ 
pers.  (Reports  of  a  larger  Michigan  daily’s 
plans  to  buy  a  double-wide  German  offset 
press  could  not  be  confirmed.) 

In  contrast  to  Gastonia,  which  now  uses 


I  Harris  offset,  and  the  expected  order  from 
I  Michigan,  where  Goss  letterpress  is  used, 

I  the  St.  Joseph  (Mo.)  Afews-Prm’Magnum 
last  year  replaced  a  larger  Goss  Cosmo  up¬ 
graded  with  a  Goss  MetroColor  tower 
i  (E&P,  Feb.  28,  p.  34).  Probably  the  only 
other  U.S.  daily  with  a 
Magnum  is  the  Martins¬ 
ville  (Va.)  Bulletin  —  but 
for  its  Newspaper  Supple¬ 
ments  Co.  subsidiary. 

For  its  part,  Goss  con¬ 
tinues  placing  presses 
overseas,  even  as  competi¬ 
tors  land  contracts  with 
U.S.  publishers.  Sales  an¬ 
nounced  last  month  in- 
'  eluded  four  Colorliner  towers  to  Guardian 
Media  Group’s  Goss  Visa  press  in  Reading, 
U.K.;  the  first  Univei-sal  70  order  from  Hol¬ 
land;  a  four-high  extension  to  a  Norwegian 
[  paper’s  Community  press;  an  eight-web 
j  (five  fiill-color)  Community  for  Saudi  Ara- 
I  bia’s  Al  Medina  Printing  and  Publication 
I  Co.  (which  just  bought  three  Universal 
I  50s);  a  Universal  45  for  Yemen’s  AZ  Thaw- 
I  rah-,  and  several  Newsliners  for  Nanfang 
I  Daily  News  and  Yangcheng  Evening  News, 

I  both  in  Guangzhou,  China.  11 


“I  think  this 
is  a  trend  we’ll 
probably  see  for 
some  time.” 

—MIKE  PFAFF 

Gastonia  Gazette 

OPERATIONS  DIRECTOR 
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BEEN  TO  POYNTER? 


Doing  Ethics:  Good  Choices,  Great  Journalism 

September  17-22,  2000 

Application  Deadline:  July  15,  2000 

In  this  era  of  convergence,  photographers,  designers,  reporters, 
producers,  anchors,  and  editors  need  a  common  language  and 
approach  to  making  the  tough  calls.  Whether  the  subject  is  digital 
manipulation  or  coverage  of  tragedy,  you  will  sharpen  your  decision¬ 
making  skills  and  learn  a  process  to  help  avoid  ethical  land  mines. 
Attend  on  your  own  or  come  with  a  newsroom  colleague. 
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ON  THE  SUPPLY  SIDE  ^ 

EQUIPMENT  I 

PREPRESS 

i  Heidelberg  Americas  Inc. 

Image  Capture  Division,  Kennesaw,  Ga. 

The  Linoscan  1450  replaces  the  Saphir 
Ultra  2,  with  better  performance  and  easier 
use  through  its  FireWire  interface.  It  shares 
with  the  1400  a  single-page  (A4)  format, 
resolutions  up  to  1200  by  2400  dpi,  42-bit 
color,  and  transparency  adapter.  All  Lino- 
scan  models  include  Linocolor  Elite  6.0.7 
software  (Mac  OS  8.5  and  above).  The  1450 
has:  new  color-management  architecture 
that  improves  work  flow  with  Adobe  Photo¬ 
shop  5.5  and  QuarkXPress;  capability  to 
recognize  and  write  embedded  ICC  profiles, 
as  well  as  create,  edit,  or  fine-tune  profiles 
using  color  corrections  applied  to  an  image; 
enhanced  RGB,  CMYK,  and  gray-scale  pro¬ 
cessing  (with  direct  opening  of  l6-bit  RGB 
images  and  CMYK-to-CMYK  conversions). 

OUTPUT 

Monotype  Systems  Inc. 

Rolling  Meadows,  III. 

Installed  a  PantherPro/62  capstan  im¬ 
agesetter  at  the  Wainwright,  Alberta,  Star 
Chronicle  to  output  polyester  plates.  The 
weekly  also  bought  a  Glunz  &  Jensen  Mul- 
tiLink  28  processor  and  Panther  RIP  with 
Pageimposer  and  PageTrapper.  Panther 
Enhanced  Workflow  allows  sending  pages 
as  PDFs  to  the  plant’s  FTP  server,  “where 
they  are  picked  up  by  the  RIP,  imposed, 
and  imaged  to  plate  with  zero  operator  in- 
ten'ention,”  Publisher  Roger  Holmes  said. 

Graphic  Enterprises  Inc. 

North  Canton,  Ohio 

Parascan  Technologies 

Redditch,  Worcester,  United  Kingdom 
As  part  of  a  sales,  technical,  and  support 
agreement,  GEI  represents  the  companies’ 
combined  product  lines  in  North  America 
and  Parascan  represents  them  in  Europe. 

The  combination  creates  a  complete  pre¬ 
press  work  flow,  from  GEI’s  early  error 
identification  and  remote  client  proofing  to 
output  management  and  tracking  to  Paras- 
can’s  plateroom-to-press  software  links. 

PRESSROOM 

us  Ink,  Carlstadt,  N.J. 

Added  SpectraMax  Color  to  its  line  of 
news  inks,  which  already  include  Spectra¬ 
Max  Black.  With  pigment  strength  even 
higher  than  Spectra  Color,  the  new  inks 
allow  use  of  thinner  films  to  obtain  high 
mileage  and  high  quality  with  less  setoff. 
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we  can 
forward 
power  a 
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does  no 
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-Waym 
Robins 


GEORGE  WEDDING,  SAN  JOSE  MERCURY  NEWS,  MAY  18 

IT  WAS,  AS  THE  EDITORIAL  NOTE  DESCRIBED  IT,  A  “TOUGH 

news  decision  then  and  now.”  Back  in  May  1980,  San  Jose 
(Calif.)  Mercury  News  photographer  George  Wedding  was 
called  away  from  a  fishing  vacation  on  Puget  Sound  to  cover  the 
volcanic  explosion  of  Mount  St.  Helens,  150  miles  away.  He 
returned  with  a  portfolio  of  photos  later  cited  in  his  selection  as 
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a  Pulitzer  finalist  and  Newspaper  Photog¬ 
rapher  of  the  Year. 

His  most  gripping  image  indelibly  cap¬ 
tured  from  overhead  one  of  the  disaster’s  57 
human  dead:  11-year-old  Andy  Karr,  cov¬ 
ered  in  gray  ash,  lying  in  the  back  of  a  pick¬ 
up  truck,  with  fallen  tree  trunks  to  the  side. 
The  Mercury  News  chose  to  publish  it  on 
its  front  page  —  and  received  a  tor-  ^|||H 
rent  of  praise,  and  condemnation. 

Exactly  20  years  later,  on  the 
anniversary  of  the  May 
eruption,  they  did  it 
again.  The  Wedding  pic-  ■ 
ture  ran  the  same  size  as 
the  first  time,  along  with  ' 
an  article  by  the  photog- 
rapher  about  his  recent 
return  to  the  eerie  moun- 
tain.  This  time,  the  editors, 
anticipating  a  divided  reaction,  ^|^580 
defended  their  decision  to  re- 
publish  in  a  box  under  the  photo,  as- 
sorting  that  it  “vividly  captured  the  fur>' 
of  this  historic  event.”  A  bit  self-conscious¬ 
ly,  they  added  that  experts  had  advised 
them  that  Andy  Karr’s  death  “was  quick.” 

Letters  started  pouring  in,  and  three 
days  later  they  published  about  two  dozen 
of  them.  Some  readers  praised  the  paper 
for  humanizing  the 
tragedy.  A  man  who 
was  11  in  1980,  like 
Andy  Karr,  said  the 
Am  JH  photo  gave  him 

“goosebumps”  and 
^  made  him  “feel  so 
lucky  for  all  the  peo- 
^  pie  I  have  in  my  life.” 

Georee  Wedding  Many  others  dis- 
agreed.  Some  wor¬ 
ried  that  it  would  deeply  offend  Andy 
Karr’s  parents  —  or  scar  any  children  who 
saw  it.  Another  observed  that  while  the 
decision  to  publish  the  photo  in  1980  was 
“reality  in  journalism,”  the  decision  to  re¬ 
publish  was  nothing  but  “blatant  sensa¬ 
tionalism.” 

Wedding  now  lives  near  Sacramento 
and  works  as  a  free-lance  photographer 
and  digital-imaging  consultant.  He  tells 
E^P  that  he  was  “surprised  it  was  used 
again.  It  was  controversial  the  first  time, 
and  I  knew  it  would  be  this  time.  People 
wondered,  Why  am  I  seeing  this  again, 
and  on  Page  One?’”  He  feels  the  outburst 
against  the  photo  would  have  been  muted 
if  it  had  been  surrounded  by  other  photos 
of  the  mountain,  then  and  now,  but  says 
he  respects  the  editors’  vision  of  “enhanc¬ 
ing  truth  for  the  reader.”—  Greg  Mitchell 


Magnum  T-I’logo 


PAGING  Clark  Kent:  The  “Daily 
Planet”  is  back.  For  half  a  centu¬ 
ry,  the  Seattle  Post-Intelligencer 
I  has  enlivened  the  city’s  waterfront  sky- 
line  with  a  large  globe  on  top  of  its 
office  building  at  Sixth  Avenue  and 
Hr  Wall  Street  (left).  Now  readers  are 
f  seeing  the  image  in  a  newly  designed 
'  logo  across  the  front  page  of  the  paper. 
All  that’s  missing  is  a  certain  man  in  tights. 


Innovative  Editor 


LINDA  GRIST  CUNNINGHAM 
ROCKFORD  (ILL.)  REGISTER  STAR 


usually. 


WITH  so  MANY  NEWSPAPERS 
tinkering  with  Web  portals, 
it’s  intriguing  to  find  a  front 
page  that  acts  as  a  print  portal.  The  news- 
jammed  front  page  of  the  Rockford  (Ill.) 
Register  Star  is  intended  to  be  the  device 
with  which  readers  from  the  Rock  River 
Valley  can  answer  the  question:  What  do 
you  want  to  know  today? 

“You  have  upwards 
of  20  information  en¬ 
try  points  on  this 
page,”  explains  Linda 
Grist  Cunningham, 
executive  editor  of  the 
Register  Star.  “If 
you’re  a  reader  in  a 
hurry,  you  can  scan 
that  front  page  in  10 
minutes  and  have  a 
real  healthy  under¬ 
standing  of  the  day’s 
news  —  in  sports, 
business,  national, 
and  particularly  local, 
because  that’s  our 
franchise.” 

The  entire  front 
page  is  written  by  one 


person 

the  front-page  edi¬ 
tor,  in  digest  form. 

“It  needed  to  be  au 
thoritative,  conversational,  and  in  a  single 
voice,”  Cunningham  says.  “You  don’t 
jump  to  a  continuation  of  a  stoiy:  You 
jump  to  the  whole  stoiy’,  as  written  by  re¬ 
porters  or  columnists.  Traditional  ver- 

,  sions  of  the  stories  are 
i  inside  the  paper, 

I  straight-up,  like  we’ve 
I  done  them  for  years. 

[  You  can  read  the  di¬ 
gest  version,  and  if 
you’re  interested,  you 
I  can  figuratively ‘click- 
f  through.’” 

Cunningham  and 
colleagues  began 
plans  for  the  overhaul 
back  in  1997,  using  fo¬ 
cus  groups  and  proto- 
,  types.  Readers,  she 
■  says,  want  their  full 
load  of  news  calories 
:  f  and  not  some  pretti- 
;  [  fied  nouvelle  cuisine. 

I  —  Wayne  Robins 


Linda  Grist 
Cunningham 


RockfDid  Register  Star 

‘He  Bved  life  on  the  etfee* 


Kinptan  gunman  led  popular  band  in  70i 

SaCSS 
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Getting  It  Right 


As  the  New  York  ‘Daily  News’  put  it  in  a  nutshell: 
‘Newsman’s  life  is  threatened,  so  why  no  outrage?’ 


Among  the  historic  events  connected  to  the  U.S. 

Immigration  and  Naturalization  Service’s  (INS) 
April  22  snatch  of  Elian  Gonzalez  from  his  relatives’ 
house  in  Miami  was  the  fact,  ignored  by  most  of  the 
press,  that  this  was  the  first  time  in  American  history 
that  a  federal  SWAT  team  raided  a  private  home  in  a  custody  case. 

More  vital  to  the  interest  of  the  press  and  its  consumers  was  the 
intense  campaign  carried  out  by  one  of  the  principals  in  orches¬ 
trating  the  raid  to  convince  the  press  to  censor  itself.  Ten  hours 
before  the  5  a.m.  crashing  of  the  doors,  Gregory  Craig  —  attorney 

for  Elian’s  father,  Juan  Miguel  Gonz^ez  —  i  works  —  and  was  summarily  stomped 
faxed  an  urgent  letter  to  seven  heads  of  net-  while  doing  his  job.  As  Zumbado  has  said 
work  news  operations,  as  well  as  to  four  Mi-  of  the  trauma  he  experienced:  “We  got 
ami  TV  stations,  asking  that  they  “refrain  Maced,  we  got  kicked,  and  we  got  roughed 

from  hrnadfpstirur  anv  rnvprafrp”  up.  I  was  kicked  in  the  Stomach 

and  pushed  down,  and  they  put 
their  foot  on  my  back  and  told 
me  not  to  move  or  else  they 
were  going  to  shoot.” 

Reno  has  told  the  press  there 
was  no  excessive  force,  just  a 
showing  of  force. 

As  the  head  of  Sidney  Zion’s 
column  in  the  New  York  Daily 
News  May  4  proclaimed, 
stopped  just  before  the  INS  “Newsman’s  life  is  threatened, 

agents  broke  into  the  Miami  home.  The  i  so  why  no  outrage?” 

Craig  letter  was  not  acted  on,  but  only  i  Meanwhile,  aside  from  Zion  and  a  few 
Roger  Ailes,  CEO  of  Fox  News,  had  view-  ;  others,  I  did  not  discern  even  a  ripple  of 
ers  told  immediately  about  this  crude  at-  1  outrage  in  the  rest  of  the  press  about  the 
tempt  to  silence  the  press.  j  official  mugging  of  Zumbado. 

Nor  has  there  been  emphatic  outrage  Most  of  the  print  and  TV  press,  more- 

from  the  other  networks  or  from  newspa-  I  over,  did  not  follow  up  on  a  remarkable  de- 

per  editorial  writers  or  most  of  the  colum-  !  nunciation  of  the  raid  itself  on  legal 
nists  who  have  discoursed  on  the  raid.  grounds  by  Laurence  Tribe,  a  Harvard  law 

The  press  also  has  been  largely  passive  |  professor  whose  books  on  constitutional 
in  reaction  to  what  the  INS  raiders  did  to  law  are  quoted  more  often  in  U.S.  Supreme 
NBC  News  cameraman  Tony  Zumbado,  Court  decisions  than  those  of  any  other 

who  was  the  pool  person  for  all  the  net-  scholar.  In  an  April  25  Op-Ed  piece  in  The 


for  Elian’s  father,  Juan  Miguel  Gonz^ez  — 
faxed  an  urgent  letter  to  seven  heads  of  net¬ 
work  news  operations,  as  well  as  to  four  Mi¬ 
ami  TV  stations,  asking  that  they  “refrain 
from  broadcasting  any  coverage” 
of  a  raid  lest  it  further  trauma¬ 
tize  the  6-year-old  child. 

Craig,  a  former  member  of 
President  Clinton’s  impeach¬ 
ment  defense  team,  remains 
close  to  the  White  House,  and 
was  a  key  player  in  the  negotia¬ 
tions  between  Attorney  Gener¬ 
al  Janet  Reno  and  the  lawyers 
for  Elian’s  Miami  relatives  that 
stopped  just  before  the  INS 
agents  broke  into  the  Miami  home.  The 
Craig  letter  was  not  acted  on,  but  only 
Roger  Ailes,  CEO  of  Fox  News,  had  view¬ 
ers  told  immediately  about  this  crude  at¬ 
tempt  to  silence  the  press. 

Nor  has  there  been  emphatic  outrage 
from  the  other  networks  or  from  newspa¬ 
per  editorial  writers  or  most  of  the  colum¬ 
nists  who  have  discoursed  on  the  raid. 

The  press  also  has  been  largely  passive 
in  reaction  to  what  the  INS  raiders  did  to 
NBC  News  cameraman  Tony  Zumbado, 
who  was  the  pool  person  for  all  the  net- 


New  York  Times  —  “Justice  Taken  Too  Far” 
—  Tribe  charged  that  the  attorney  general’s 
decision  “to  take  the  law  as  well  as  the  child 
into  her  own  hands ...  strikes  at  the  heart  of 
constitutional  government  and  shakes  the 
safeguards  of  liberty.”  Tribe,  it  should  be 
noted,  favors  the  return  of  the  boy  to  his  fa¬ 
ther  —  but  not  by  undermining  what  Reno 
intones,  as  a  mantra,  “the  rule  of  law.” 

Tribe  said,  as  has  Alan  Dershowitz,  an¬ 
other  Harvard  law  professor,  that  an  actual 
court  order  and  adversarial  hearing  were 
necessary  to  authorize  the  raid,  not  an  ar¬ 
rest  warrant  obtained  by  the  INS  through 
judge-shopping.  The  INS  waited  until  7:20 
on  the  Friday  night  before  the  raid  —  after 
the  federal  judge  in  Miami  handling  the 
case  went  home  —  to  find  a  magistrate  to 
authorize  a  search  warrant  for  “a  concealed 
person”  at  the  Gonz^ez  family’s  address. 

“Concealed”?  Who  was  that  kid  we  saw 
on  TV  all  those  months? 

A  hearing  had  been  ordered  April  19  by 
the  11th  U.S.  Circuit  Court  of  Appeals.  It 
was  to  take  place  May  11,  the  first  due- 
process  hearing  in  an  American  court  the 
boy  was  to  receive.  Elian  would  have  his  day 
in  court  —  19  days  after  the  April  22  raid. 

Why  —  three  days  after  the  federal 
court  had  said  to  wait  —  did  Reno  send  in 
the  SWAT  team? 

She  was  afraid  the  circuit  court  of  ap¬ 
peals  would  rule  against  her  and  Elian’s  fa¬ 
ther  on  May  11.  The  court  already  said  in  its 
April  19  preliminaiy’  ruling  that  the  applica¬ 
tion  for  asylum  by  Elian  and  his  great-uncle 
“presented  a  substantial  case  on  the  merits.” 

All  the  polls  taken  right  after  the  raid 
said  a  majority  of  Americans  believed  Reno 
had  done  the  right  thing.  If  they  had  been 
told  by  the  press,  print  and  TV,  about  the 
maneuvering  to  get  the  warrant  and  that 
the  government  urgently  wanted  to  take  the 
boy  before  May  11,  would  there  have  been 
such  vigorous  approval  of  the  raid? 

Attorney  Craig’s  letter  telling  the  network 
news  heads  that  they  would  be  irresponsi¬ 
ble  in  showing  pictures  of  the  extraction  of 
the  boy  was  an  attempt  to  make  easier  the 
cover-up  of  this  unconstitutional,  unilateral 
action  by  the  executive  branch. 

As  President  Clinton,  laughing,  said  at  a 
dinner  attended  by  radio  and  TV  corre¬ 
spondents  earlier  this  year:  “Don’t  you 
newspeople  ever  learn?  It  isn’t  the  mistake 
that  kills  you.  It’s  the  cover-up.”  11 
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MwiD  MEASURE 


INTERNET  ADS 
&  AUDIENCES 


Learn  what  counts  and  how  to  count  it!  This  course  will  cover  the 
issues  and  technology  of  measurement,  research  and  targeting,  and 
how  to  use  data  in  the  buying,  selling  and  evaluation  process. 
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Get  the  in-depth  knowledge  you  need  to  buy  or  sell  Web  ads. 

Full  day  curriculum  provides  training  and  information  for  both  plans 
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or  similar  revenue  sources. 
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In  the  media  and  entertainment  industry, 
out-of-the-ordinary  growth 
f  demands  out-  o?^  e-box- ideas. 
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has  acquired 
Pennysaver  of  Maryland 


MHA  Buyside  Advisor 


Your  business  is  one  which  thrives  on 
stunningly  creative  thinking. 

Coincidentally — or  perhaps  not — so  is  ours. 
Imagine,  then,  what  you  could  achieve  by 
combining  your  vision  with  our  insight 
and  capital. 

At  First  Union,  we’ve  spent  over  20  years 
delivering  unique  ideas  to  growing  media 
and  entertainment  companies.  In  that  time, 
we’ve  developed  a  keen  understanding  of 
what  it  takes  to  help  those  companies  break 
out  and  reach  new  levels. 

In-depth  equity  research.  Complete  access 
to  the  capital  markets.  Top-quality  trans¬ 
action  execution  and  advisory  services. 
And  the  ability  to  see  where  your  industry 
is  heading  and  how  you  can  get  there  first. 

So  when  you’re  ready  to  make  the  break¬ 
through,  call  George  Cole  at  704-374-4105. 
Because  growing  companies  can’t  wait 
for  ideas. 
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